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ABSTRAK 

Sneakers yang awalnya didesain khusus untuk kegiatan olahraga telah mengalami 

transformasi fungsi menjadi elemen gaya hidup dan fashion sejak awal 2000-an. Tren 

ini semakin menguat pada 2010-an dengan munculnya minat tinggi terhadap sneakers 

edisi terbatas dan kolaborasi dengan desainer ternama, menjadikannya barang koleksi 

bernilai investasi tinggi yang diminati kalangan "sneakerheads". Perkembangan 

sneakers di Indonesia turut dipengaruhi oleh budaya populer seperti musik, film, 

media sosial, serta ikon gaya seperti artis, selebriti, dan influencer. Selain itu, tren 

gaya hidup sehat dan aktif juga mendorong popularitas sneakers. Untuk 

memanfaatkan peluang ini, produsen sneakers lokal seperti Aerostreet menerapkan 

strategi pemasaran relationship marketing, peningkatan kualitas produk, serta variasi 

produk guna memengaruhi keputusan pembelian konsumen. Dalam penelitian ini 

metode yang digunakan adalah metode kuantitatif dengan metode asosiatif yang 

bertujuan untuk mendeskripsikan objek penelitian atau hasil penelitian melalui data 

atau sampel, teknik pengumpulan data yang digunakan adalah penyebaran kuisioner. 

Metode dalam penelitan ini menggunakan metode regresi linier berganda dengan Nilai 

F hitung sebesar 20,361 dengan tingkat signifikansi sebesar 0,000 yang berarti < 0,05. 

Maka Relationship Marketing (X1), Kualitas Produk (X2) dan Variasi Produk (X3) 

Berpengaruh Terhadap Keputusan Pembelian (Y) Produk Sepatu Sneakers di Shopee. 

Kata Kunci: Relationship Marketing, Kualitas Produk, Variasi Produk, 

Keputusan Pembelian 
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ABSTRACT 

Sneakers which were originally designed specifically for sports activities have 

undergone a transformation into a lifestyle and fashion element since the early 2000s. 

This trend was further strengthened in the 2010s with the emergence of high interest 

in sneakers limited edition sneakers and collaborations with renowned designers, 

making them high collectibles with high investment value that are in high demand 

among “sneakerheads”. The development of sneakers in Indonesia is also influenced 

by popular culture such as music, movies, social media, as well as style icons such as 

artists, celebrities and influencers. In addition, healthy and active lifestyle trends are 

also driving the popularity of sneakers. To capitalize on this opportunity, local local 

sneakers manufacturers such as Aerostreet are implementing a relationship marketing 

strategy, improving product quality and product variety to influence consumers' 

purchasing decisions. consumer purchasing decisions. In this research, the method 

used is quantitative method with an associative method that aims to describe the 

object of research or research results through data or samples. object of research or 

research results through data or samples, the data collection technique used is 

questionnaire distribution. The data collection technique used is the distribution of 

questionnaires. Method in This research uses multiple linear regression methods with 

a calculated F value value of 20.361 with a significance level of 0.000 which means 

< 0,05. Then Relationship Marketing (X1), Product Quality (X2) and Product Variety 

(X3) Affect Purchasing Decisions (Y) of Sneakers Products Sneakers at Shopee. 

Keywords: Relationship Marketing, Product Quality, Product Variety, Purchase 

Decision 
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