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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis peran humas PT Kencana Maju 

Bersama dalam melaksanakan kegiatan Corporate Social Responsibilty (CSR) dalam 

pemberdayaan masyarakat. Penelitian ini menggunakan metode penelitian kualitatif 

dengan pendekatan deskriptif. Penelitian ini menggunakan teknik pengumpulan data 

dengan cara wawancara, observasi, serta dokumentasi, dengan informan yaitu humas 

PT Kencana Maju Bersama. Hasil penelitian menunjukkan bahwa humas PT Kencana 

Maju Bersama memiliki peran penting dalam pelaksanaan Corporate Social 

Responsibilty (CSR). Humas PT Kencana Maju Bersama menjalankan empat peran 

yaitu; peran humas sebagai penasihat ahli, peran humas sebagai fasiliator komunikasi, 

peran humas sebagai proses pemecah masalah, dan peran humas sebagai teknisi 

komunikasi. Dalam pelaksaan Cosporate Social Responsibilty (CSR) juga telah 

mengimplementasikan prinsip triple bottom line. Berdasarkan hasil temuan peneliti, 

dapat disimpulkan humas memiliki peran penting dalam pelaksanaan program CSR, 

dan humas telah menjalankan peran-peran humas dengan baik, dan juga menjalankan 

prinsip-prinsip Corporate Social Responsibilty (CSR) dalam pengerjaan Corporate 

Social Responsibilty (CSR) 

Kata Kunci: Peran, Humas, CSR, PT Kencana Maju Bersama 
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ABSTRACT 

This research aims to analyze the role of public relations of PT Kencana Maju 

Bersama in implementing Corporate Social Responsibilty (CSR) activities in 

community empowerment. This research uses qualitative research methods with a 

descriptive approach. This research uses data collection techniques by means of 

interviews, observation, and documentation, with informants namely public relations 

of PT Kencana Maju Bersama. The results showed that the public relations of PT 

Kencana Maju Bersama has an important role in the implementation of Corporate 

Social Responsibilty (CSR). PT Kencana Maju Bersama's public relations carry out 

four roles, namely; the role of public relations as an expert advisor, the role of public 

relations as a communication facilitator, the role of public relations as a problem-

solving process, and the role of public relations as a communication technician. The 

implementation of Corporate Social Responsibility (CSR) has also implemented the 

triple bottom line principle. Based on the findings of the researchers, it can be 

concluded that public relations has an important role in the implementation of CSR 

programs, and public relations has carried out the roles of public relations well, and 

also implemented the principles of Corporate Social Responsibility (CSR) in the work 

of Corporate Social Responsibility (CSR). 

Keywords: Role, Public Relations, CSR, PT Kencana Maju Bersama 
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