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ABSTRAK

Nurul Aliyah, 2024, PENGARUH TERPAAN KONTEN REVIEW TASYA
FARASYA PADA PRODUK KECANTIKAN TERHADAP PERILAKU
KONSUMTIF MAHASISWI ILMU KOMUNIKASI UNTAG SURABAYA

Penelitian ini bertujuan untuk mengetahui apakah ada Pengaruh Terpaan
Konten Review Tasya Farasya Pada Produk Kecantikan Terhadap Perilaku Konsumtif
Mahasiswi lImu Komunikasi Untag Surabaya. Penelitian ini dilakukan pada
mahasiswi llmu Komunikasi Angkatan 2020. Dengan jumlah 62 responden yang
jawabannya dikumpulkan melalui kuesioner. Teori yang digunakan pada penelitian
ini yaitu, teori Behaviorisme, S-R dan Media Exposure. Ketiga teori ini saling
berhubungan di mana, perilaku individu dipengaruhi oleh faktor eksternal seperti
terkena paparan media sosial sehingga menimbulkan respon. Peneliti menggunakan
metode kuantitatif dengan jenis eksplanatif. Dengan hasil penelitian yang menyatakan
bahwa, Terpaan Konten Review Tasya Farasya berpengaruh sebesar 58,9%. Dari hasil
koefisien korelasi dijelaskan bahwa hubungan Terpaan Konten Review Tasya Farasya
dengan Perilaku Konsumtif yakni sebesar 0,768. Hal ini menunjukkan bahwa
hubungan antar kedua variabel bernilai “Kuat”, karena berada pada interval korelasi
0,61 — 0.80. Dengan hasil yang dijabarkan dalam penelitian ini bahwa nilai t-hitung >
t-tabel = 9,281 > 1,671. Maka dapat disimpulkan Ho ditolak dan Ha diterima.

Kata Kunci: Terpaan Konten, Tasya Farasya, Perilaku Konsumtif

Vi



ABSTRACT

Nurul Aliyah, 2024, THE INFLUENCE OF EXPOSURE TO TASYA FARASYA
REVIEW CONTENT ON BEAUTY PRODUCTS ON THE CONSUMPTIVE
BEHAVIOR OF COMMUNICATION SCIENCE STUDENTS UNTAG
SURABAYA

This study aims to determine whether there is an Effect of Exposure to Tasya
Farasya's Review Content on Beauty Products on The Consumptive Behavior of
UNTAG Surabaya Communication Science Students. This research was conducted on
communication science student class of 2020. With a total of 62 respondents whose
answers were collected through a questionnaire. The theories used in this study are,
namely, Behaviorism, S-R and Media Exposure theories. These three theories are
interconnected where individual behavior is influenced by external factors such as
exposure to social media so as to cause a response. Researchers use quantitative
methods with explanatory types. With the results of the study which states that,
Exposure to Tasya Farasya Review Content has an effect of 58.9%. From the results
of the correlation coefficient, it is explained that the relationship between Exposure
to Tasya Farasya Review Content and Consumptive Behavior is 0.768. This shows
that the relationship between the two variables is “Strong”, because it is in the
correlation interval of 0.61 - 0.80. With the results described in this study that the t-
count> t-table value = 9.281> 1.671. So it can be concluded that Ho is rejected and
Ha is accepted.

Keywords: Content Exposure, Tasya Farasya, Consumptive Behavior
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