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ABSTRAK 

Penelitian ini bertujuan untuk mengeksplorasi aktivitas komunikasi 

pemasaran terpadu yang dilakukan oleh Humas Watungkal Edupark Sendagagung 

dalam meningkatkan kunjungan wisata. Penelitian menggunakan pendekatan 

deskriptif eksploratif. Teknik pengumpulan datanya menggunakan Teknik wawancara 

mendalam yang dilakukan kepada Humas Watungkal Edupark Sendangagung. Hasil 

penelitian menunjukkan bahwa aktivitas komunikasi pemasaran yang dilakukan oleh 

pihak Humas Watungkal Edupark Sendangagung adalah dengan mengintregrasi 

bauran promosi yang meliputi: Adsvertising, Sales Promotion, Personal Selling, 

Direct Marketing, Sponsorship, Point of Purchase, Public Relation, Mouth to Mouth 

dan Event. Terdapat faktor penghambat dan pendukung aktivitas pemasaran Humas 

Watungkal Edupark Sendangagung. Faktor penghambat meliputi pengelolaan SDM, 

Pengelolahan anggaran, kurangnya pemanfaatan media sosial dan belum adanya 

kantor khusus kios pemasaran. Faktor pendukungnya meliputi Integritas antar instansi, 

SDM yang kreatif, dukungan antar stakeholder wisata. 

Kata kunci: Komunikasi Pemasaran, Intregated Marketing Comunication, Humas, 

Watungkal Edupark Sendangagung 
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ABSTRACK 

This research aims to explore the integrated marketing communication 

activities carried out by the Public Relations of Watungkal Edupark Sendangagung 

to increase tourist visits. The study uses a descriptive exploratory approach. Data 

collection techniques involve in-depth interviews with the Public Relations team of 

Watungkal Edupark Sendangagung. The results show that the marketing 

communication activities conducted by the Public Relations team include integrating 

the promotion mix, which consists of: Advertising, Sales Promotion, Personal Selling, 

Direct Marketing, Sponsorship, Point of Purchase, Public Relations, Word of Mouth, 

and Events. There are both hindering and supporting factors in the marketing 

activities of the Public Relations team at Watungkal Edupark Sendangagung. The 

hindering factors include human resource management, budget management, lack of 

utilization of social media, and the absence of a dedicated marketing kiosk office. The 

supporting factors include integrity among agencies, creative human resources, and 

support from tourism stakeholders. 

Keywords: Marketing Communication, Integrated Marketing Communication, Public 

Relations, Watungkal Edupark Sendangagung. 
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