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ABSTRAK 

 

Ventela Surabaya Official Store adalah salah satu toko yang menjual produk sepatu lokal 

ternama yaitu merek Brand Ventela . Dengan memiliki Citra Merek bahwa sepatu Ventela 

terkenal dengan harga produknya yang relatif murah dan mempunyai variasi kekinian. Toko ini 

memiliki ciri khas tersendiri yaitu hanya menjual produk Ventela dan menjual bermacam 

Variasi Produk Ventela yang orisinal. Berbeda dengan toko lain, yang menjual produk sepatu 

Ventela cuman beberapa Variasi Produk dan Kadang menjual produk sepatu Ventela second. 

Hal lain yang dimiliki toko resmi Ventela Surabaya Official Store ini produknya memiliki 

kualitas dengan bahan-bahan yang premium, sehingga ketika memiliki sepatu. Tujuan 

penelitian ini adalah untuk memahami dan menganalisis pengaruh Variasi Produk, Citra Merek, 

dan Kualitas Produk terhadap Keputusan Pembelian produk sepatu di Ventela Surabaya Official 

Store Cabang Nginden Kota Baratajaya Surabaya. Penelitian ini menggunakan penelitian 

kuantitatif. Populasinya yaitu yang pernah membeli sepatu di Ventela Surabaya Official Store 

Cabang Nginden Kota Baratajaya Surabaya. Sedangkan sampelnya menggunakan 100 

responden. Teknik pengolahan data dalam penelitian ini menggunakan SPSS 25. Hasil 

penelitian ini membuktikan variabel ketiganya secara bersama-sama berpengaruh terhadap 

Keputusan Pembelian. Namun dari ketiga variabel yang lebih pengaruh dalam Keputusan 

Pembelian produk sepatu di Ventela Surabaya Official Store adalah variabel Kualitas Produk 

karena nilai t hitung pada variabel tersebut lebih besar dari nilai t hitung variabel Variasi Produk 

dan Citra Merek. 

Kata Kunci : Ventela, Variasi Produk, Citra Merek, Kualitas Produk dan Keputusan Pembelian 
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ABSTRACT 

 

Ventela Surabaya Official Store is a shop that sells well-known local shoe products, namely the 

Ventela Brand. By having a Brand Image that Ventela shoes are famous for their product prices 

which are relatively cheap and have contemporary variations, consumers can easily find 

products at the Ventela Surabaya Official Store which is located in Nginden, Baratajaya City, 

Surabaya. This shop has its own characteristics, namely that it only sells Ventela products and 

sells various variations of original Ventela products. Different from other shops that sell 

Ventela shoe products, only a few product variations and sometimes sell second hand Ventela 

shoe products. Another thing that the official Ventela Surabaya Official Store has is that its 

products are of premium quality, so that when they own these shoes, consumers can know the 

comfortable quality of the Ventela shoe products. Therefore, having good product quality will 

make consumers determine and decide to buy shoe products at the Ventela Surabaya Official 

Store. The purpose of this research is to determine and analyze the influence of product variety, 

brand image and product quality on purchasing decisions for shoe products at the Ventela 

Surabaya Official Store, Nginden Branch, Baratajaya City, Surabaya. This type of research 

uses quantitative research. The population in this study were consumers who had bought shoes 

at the Ventela Surabaya Official Store, Nginden Branch, Baratajaya City, Surabaya. 

Meanwhile, the sample used 100 respondents. The data processing technique in this research 

uses SPSS. The results of this research show that the three variables together have an influence 

on purchasing decisions. However, of the three variables, the one that is more influential in the 

decision to purchase shoe products at the Ventela Surabaya Official Store is the Product 

Quality variable because the calculated t value for this variable is greater than the calculated 

t value for the Product Variation and Brand Image variables. 

Keywords: Ventela, Product Variation, Brand Image, Product Quality and Purchase decisions. 
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