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RINGKASAN

Rival Bramasta Arista Putra, 2024, Strategi Integrated Marketing Communication
Wedding Organizer Arvana Creative Melalui Instagram Dalam Menarik Minat
Pelanggan

Karena dunia digital saat ini merupakan sebuah usaha baru yang dapat membangun
kepercayaan dan minat pelanggan kepada perusahaan. Dari hal itu perlunya strategi
komunikasi pemasaran yang baik dalam mengelola media sosial untuk mendapatkan
target yang diinginkan oleh perusahaan. Maka pentingnya komunikasi pemasaran
adalah aspek penting dalam keseluruhan misi pemasaran serta penentu suksesnya
pemasaran. Rumusan masalah Bagaimana Strategi Komunikasi Pemasaran Wedding
Organizer Arvana Creative dalam Menarik Minat Pelanggan. Tujuan penelitian ini
penerapan Strategi Komunikasi Pemasaran Wedding Organizer Arvana Creative
dalam Menarik Minat Pelanggan. Jenis penelitian pendekatan deskriptif. Berdasarkan
analisa dihasilkan penerapan komunikasi pemasaran dengan menggunakan beberapa
komponen Integrated Marketing Communication dalam komunikasi pemasaran,
Arvana Creative untuk saat ini menerapkan Integrated Marketing Communication
berupa 1)Advertising, 2)Public Relation, 3)Personal Selling, 4)Sales Promotion,
5)Direct Marketing, 6)Word of Mouth, 7) Interactive Marketing. Diharapkan Arvana
Creative untuk tetap menggunakan teori Integrated Marketing Communication yang
ada saat ini. Agar perusahaan tetap dikenal oleh masyarakat dan mampu bersaing
dengan vendor-vendor wedding organizer yang lain. Tak menutup kemungkinan agar
kedepannya mampu bekerjasama dengan salah satu public figur kembali untuk
menunjang kepercayaan masyarakat.

Kata Kunci: Komunikasi Pemasaran, Integrated Marketing Communication,
Wedding Organizer
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SUMMARY

Rival Bramasta Arista Putra, 2024, Integrated Marketing Communication Strategy
of Arvana Creative Wedding Organizer Through Instagram in Attracting Customer
Interest

Because the digital world is currently a new business that can build customer trust
and interest in the company. From this, it is necessary to have a good marketing
communication strategy in managing social media to get the target desired by the
company. So the importance of marketing communication is an important aspect in
the overall marketing mission and determines the success of marketing. Formulation
of the problem How is the Marketing Communication Strategy of Arvana Creative
Wedding Organizer in Attracting Customer Interest. The purpose of this study is the
application of the Arvana Creative Wedding Organizer Marketing Communication
Strategy in Attracting Customer Interest. Type of research descriptive approach.
Based on the analysis of the application of marketing communication using several
components of Integrated Marketing Communication in marketing communication,
Arvana Creative currently applies Integrated Marketing Communication in the form
of 1) Advertising, 2) Public Relations, 3) Personal Selling, 4) Sales Promotion, 5)
Direct Marketing, 6) Word of Mouth, 7) Interactive Marketing. Arvana Creative is
expected to continue using the current Integrated Marketing Communication theory.
So that the company remains known by the public and is able to compete with other
wedding organizer vendors. It is possible that in the future it will be able to work with
one of the public figures again to support public trust.

Keywords: Marketing Communication, Integrated Marketing Communication,
Wedding Organizer
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