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ABSTRAK

Dunia fashion dan kecantikan saat ini terus berkembang mengikuti perubahan
zaman, sehingga kebutuhan konsumen dalam memenuhi penampilan ikut
meningkat baik dari kalangan perempuan maupun laki-laki. Akibatnya,
banyak brand fashion yang saat ini muncul dan berkompetisi untuk
memenuhi kebutuhan dan keinginan konsumen. Hal tersebut dirasakan oleh
perusahaan di bidang fashion, salah satunya Brun Brun. Dengan berbagai
strategi pemasaran yang dilakukan seperti influencer marketing, kualitas
produk, dan citra merek menjadi upaya bagi Brun Brun untuk mempengaruhi
konsumen dalam melakukan keputusan pembelian. Disamping itu, tujuannya
untuk mengetahui pengaruh Influencer Marketing (X1), Kualitas Produk
(X2), dan Citra Merek (X3) Terhadap Keputusan Pembelian (YY) secara
parsial maupun simultan. Hasil yang diperoleh menyatakan bahwa secara
parsial influencer marketing berpengaruh positif dan signifikan terhadap
keputusan pembelian, kualitas produk berpengaruh positif dan signifikan
terhadap keputusan pembelian, dan citra merek berpengaruh positif dan
signifikan terhadap keputusan pembelian. Disamping itu, secara simultan
influencer marketing, kualitas produk, dan citra merek berpengaruh positif dan
signifikan terhadap keputusan pembelian. Jenis peelitian ini menggunakan
metode kuantitatif dan populasinya ialah konsumen laki-laki maupun
perempuan, baik dari kalangan pelajar, mahasiswa, dan pekerja yang pernah
melakukan pembelian produk Brun Brun sebanyak satu kali atau lebih.
Penelitian ini dibuktikan melalui beberapa teknik yang digunakan diantaranya
yaitu analisis regresi berganda, uji validitas, uji reliabilitas, uji asumsi klasik
seperti uji normalitas, uji multikolinearitas, dan uji heteroskedastisitas, dan
uji hipotesis. Pada uji F simultan menunjukkan bahwa influencer marketing,
kualitas produk, dan citra merek berpengaruh positif dan signifikan terhadap
keputusan pembelian pada offline store Brun Brun di Royal Plaza Surabaya.

Kata Kunci: Influencer Marketing, Kualitas Produk, Citra Merek
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ABSTRACT

The world of fashion and beauty currently continues to develop following
changing times, so that consumer needs in fulfilling their appearance are also
increasing, both among women and men. As a result, many fashion brands are
currently emerging and competing to meet consumer needs and desires. This
is felt by companies in the fashion sector, one of which is Brun Brun. With
various marketing strategies carried out such as influencer marketing, product
quality and brand image, Brun Brun is an effort to influence consumers in
making purchasing decisions. Apart from that, the aim is to determine the
influence of Influencer Marketing (X1), Product Quality (X2), and Brand
Image (X3) on Purchasing Decisions (Y) partially or simultaneously. The
results obtained state that partially influencer marketing has a positive and
significant effect on purchasing decisions, product quality has a positive and
significant effect on purchasing decisions, and brand image has a positive and
significant effect on purchasing decisions. Besides that, simultaneously
influencer marketing, product quality and brand image have a positive and
significant influence on purchasing decisions. This type of research uses
quantitative methods and the population is male and female consumers, both
students and workers who have purchased Brun Brun products one or more
times. This research was proven through several techniques used, including
multiple regression analysis, validity test, reliability test, classical assumption
tests such as normality tests, multicollinearity tests, and heteroscedasticity
tests, and hypothesis tests. The simultaneous F test shows that influencer
marketing, product quality and brand image have a positive and significant
effect on purchasing decisions at the Brun Brun offline store at Royal Plaza
Surabaya.

Keywords: Influencer Marketing, Product Quality, Brand Image
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