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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand awareness, word of
mouth, dan cita rasa terhadap kepuasan pelanggan di Cooler City Rungkut.
Perkembangan bisnis food and beverage (f&b) terus berkembang di Asia Tenggara
terutama di Indonesia, salah satunya adalah bisnis es krim dan teh dengan berbagai
pilihan toping yang beragam. Penelitian ini menggunakan metode kuantitatif, dengan
data yang dikumpulkan melalui kuesioner online berupa google form kepada
konsumen Cooler City Rungkut. Hasil penelitian menunjukkan bahwa brand
awareness dan word of mouth berpengaruh signifikan terhadap kepuasan pelanggan,
sedangkan cita rasa tidak memiliki pengaruh signifikan terhadap kepuasan pelanggan.
Temuan ini memberikan wawasan bagi perusahaan tentang kesadaran merek,
komunikasi dari mulut ke mulut dan cita rasa yang tepat akan meningkatkan
kepercayaan konsumen dan keinginan untuk membeli produk, serta memberikan
panduan bagi perusahaan lain dalam industry food and beverage untuk merumuskan
strategi pemasaran yang efektif.

Kata Kunci : Brand Awareness, word of mouth, cita rasa, kepuasan pelanggan,
es krim, minuman bertoping, Cooler City Rungkut.



ABSTRACT

This study aims to analyze the influence of brand awareness, word of mouth, and taste
on customer satisfaction in Cooler City Rungkut. The development of the food and
beverage (f&b) business continues to grow in Southeast Asia, especially in Indonesia,
one of which is the ice cream and tea business with a wide selection of diverse
toppings. This study used quantitative methods, with data collected through an online
questionnaire in the form of a google form to Cooler City Rungkut consumers. The
results showed that brand awareness and word of mouth had a significant effect on
customer satisfaction, while taste did not have a significant effect on customer
satisfaction. The findings provide insight for companies into brand awareness,
wordof-mouth communication and the right taste will increase consumer confidence
and willingness to buy products, as well as provide guidance for other companies in
the food and beverage industry to formulate effective marketing strategy.

Keywords: Brand Awareness, word of mouth, taste, customer satisfaction, ice
cream, beverage toppings, Cooler City Rungkut.
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