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ABSTRACT 

 

Technology in this day and age has begun to develop rapidly, especially the 

business world. The business world in this era has many who market their products to 

their services. Services such as event documentation services. For example, 

documentation services from the vendor Gambarbening.id. Gambarbening.id itself 

opened documentation services for almost 5 years, which is long enough to build the 

vendor's branding. Researchers want to know the marketing communication of 

freelance videographers Gambarbening.id in attracting clients. The method used is a 

qualitative descriptive approach, with data collection techniques of observation, 

interviews, documentation, and data validity. Researchers managed to get satisfying 

results, where the Gambarbening.id vendor is a freelance vendor who is well known 

by outside vendors and freelancers. In addition, the marketing carried out is effective 

in attracting clients through social media Instagram and word of mouth. This research 

hopes to be useful in the development of Communication Science, especially related 

and marketing communication. 
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ABSRAK 

 

Teknologi pada zaman sekarang sudah mulai bekembang pesat, terutama 

dunia bisnis.Dunia bisnis pada era sekarang sudah banyak yang memasarkan produk 

mereka hingga jasa mereka.Jasa tersebut seperti jasa dokumentasi 

acara.Contohnya,jasa dokumentasi dari vendor Gambarbening.id.Gambarbening.id 

sendiri membuka jasa dokumentasi hampir 5 tahun, yang mana sudah cukup lama 

untuk membangun branding vendor tersebut.Peneliti ingin mengetahui komunikasi 

pemasaran videografer freelance Gambarbening.id dalam menarik client. Adapun 

metode yang digunakan yakni pendekatan deskriptif kualitatif, dengan teknik 

pengumpulan data observasi, wawancara, dokumentasi, dan keabsahan data. Peneliti 

berhasil mendapatkan hasil yang memuaskan, yang dimana vendor Gambarbening.id 

adalah sebuah vendor freelance yang sudah dikenal oleh vendor maupun freelance 

luar.Selain itu, pemasaran yang dilakukan ampuh untuk menarik para client lewat 

media sosial instagram maupun mulut ke mulut (Word of Mouth). Penelitian ini 

berharap bisa bermanfaat dalam pengembangan Ilmu Komunikasi, khususnya 

berkaitan dan komunikasi pemasaran. 

 

Kata kunci : Vendor, Freelance, Gambarbening.id, Komunikasi pemasaran. 
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