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MOTTO 

“I will no longer go full throttle. Instead, I will walk slowly, enjoying 

every steps of my journey. At my own pace, following my own rhythm.” 

( Mark Lee of NCT ) 

“Don’t be afraid to fail. Be afraid not to try” 

( Lee Haechan of NCT ) 

“You just have to little further. Your legs might hurt a little, but you can 

just endure it. You’re almost there.” 

( YoungK of DAY6 ) 

“The answer to life is a part of God we have yet to solve.” 

( Kim Wonpil of DAY6 ) 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh relationship 

marketing dan kualitas layanan acara musik terhadap kepuasan penonton 

konser NCT Dream yang diselenggarakan oleh Dyandra Global 

Edutainment di Jakarta. Konser musik merupakan salah satu bentuk 

hiburan yang sangat digemari, terutama di kalangan penggemar K-pop. 

Kepuasan penonton menjadi faktor krusial yang menentukan keberhasilan 

sebuah acara konser. Relationship marketing mencakup strategi dan upaya 

yang dilakukan untuk membangun dan memelihara hubungan baik dengan 

penonton, sementara kualitas layanan mencakup aspek-aspek seperti 

kenyamanan, keamanan, dan pengalaman keseluruhan yang diterima oleh 

penonton selama acara berlangsung. Metode penelitian yang digunakan 

adalah kuantitaif dengan pengumpulan data melalui e-kuesioner yang 

disebarkan kepada penonton konser NCT Dream. Data yang diperoleh 

dianalisis menggunakan regresi linear berganda untuk mengetahui 

seberapa besar pengaruh masing-masing variabel terhadap kepuasan 

penonton. Hasil penelitian menunjukkan bahwa baik variabel relationship 

marketing maupun variabel kualitas layanan memiliki pengaruh signifikan 

terhadap kepuasan penonton. Komunikasi yang efektif dan interaksi yang 

baik antara penyelenggara acara dan penonton dapat meningkatkan 

kepuasan dan loyalitas penonton. Fasilitas yang memadai, pelayanan yang 

nyaman dan aman selama konser berkontribusi secara signifikan terhadap 

kepuasan penonton. Keterkaitan dari temuan ini adalah pentingnya 

penyelenggara konser untuk terus meningkatkan strategi relationship 

marketing dan kualitas layanan guna memastikan kepuasan penonton yang 

lebih tinggi, yang pada akhirnya dapat meningkatkan loyalitas dan 

kehadiran pada acara-acara selanjutnya. 

Kata Kunci : Relationship Marketing, Kualitas Layanan, dan 

Kepuasan Penonton. 
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ABSTRACT 

This research aims to analyze the influence of Relationship Marketing and 

sevice quality on audience satisfaction at the NCT Dream music concert 

organized by Dyandra Global Edutainment in Jakarta. Music concerts are 

one of the most popular forms of entertainment, especially among K-Pop 

fans. Audience satisfaction is a crucial factor that determines the success 

of a concert event. Relationship marketing includes strategies and efforts 

made to build and mantain good relationships with the audience, while 

service quality includes aspects such as comfort, safety, and the overall 

experience received by the audience during the event. The research method 

used was quantitative by collecting daya through e-quesionnaires which 

were distributed to NCT Dream concert audiences. The data obtained was 

analyzed using multiple linear regression to determine how much influence 

each variable has on audience satisfaction. The result showed that both 

relationship marketing and service quality variable have a significant 

influence on audience satisfaction. Effective communication and good 

interaction between the event organizers and the audience can enhance 

loyalty and satisfaction. Adequate facilities, fast and friendly service, as 

well as a comfortable and safe atmosphere during the concert significantly 

contribute to audience satisfaction. The relevance of these finding is the 

importance of concert organizers continuing to improve relationship 

marketing strategies and service quality to ensure higher audinece 

satisfaction, which in turn can increase loyalty and attendance at future 

event. 

Keywords : Relationship Marketing, Service Quality, and Customer 

Satisfaction 
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