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ABSTRAK 

 

 Brand Image/Citra merek adalah sekumpulan asosiasi mengenai suatu merek 

yang tersimpan dalam benak atau ingatan konsumen. Hal ini berdampak pada Product 
Quality. Penelitian ini yang berjudul Pengaruh Brand Image dan Product Quality 

terhadap Keputusan Pembelian Thrifting di Tugu Pahlawan (TP Pagi) Surabaya ini 

memiliki rumusan masalah seberapa besar pengaruh Brand Image dan Product 
Quality terhadap keputusan pembelian Thrifting di Tugu Pahlawan (TP Pagi) 

Surabaya. Tujuan penelitian ini untuk mengetahui dan menganalisis seberapa besar 

pengaruh Brand Image dan Product Quality terhadap keputusan pembelian Thrifting 

di Tugu Pahlawan (TP Pagi) Surabaya. Jenis penelitian ini adalah survei/lapangan. 
Metode yang digunakan analisis kuantitatif dan teknik pengumpulan datanya dengan 

kuesioner. Data yang digunakan adalah data primer dan sekunder yang diperoleh dari 

subyek yaitu pengunjung Thrifting di Tugu Pahlawan (TP Pagi) Surabaya dan data 
sekunder yang diperoleh dengan membaca literatur, buku, artikel, jurnal, data dati 

internet dan skripsi maupun tesis sebelumnya. Berdasarkan analisa data yang 

dilakukan, secara parsial dan secara simultan variabel brand image dan product 
quality berpengaruh positif dan siginifikan terhadap keputusan pembelian thrifting di 

Tugu Pahlawan (TP Pagi) Surabaya. Dalam penelitian ini diharapkan Thrifting di 

Tugu Pahlawan (TP Pagi) Surabaya terus melakukan pembaruan dan selalu 

mendapatkan citra produk yang baik dimata masyarakat agar produk yang dihasilkan 

dapat memenuhi harapan konsumen dan menaikkan tigkat penjualan.  

Kata Kunci : Brand Image, Product Quality, Keputusan Pembelian 
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ABSTRACT 

 Brand Image is a set of associations about a brand that is stored in the mind 
or memory of the consumer. This study, entitled Impact of Brand Image and Product 

Quality on Purchasing Decisions of Thrifting in Tugu Pahlawan (TP Pagi) Surabaya 

has a formulation of the problem of how great the influence of brand image and 

product quality on the purchase decision of thrifting at Togu Pahawan (PP Pagi). The 
purpose of this research is to know and analyze how much the impact of brand Image 

and product Quality on the decision of purchase of thriving in Surabaya. This type of 

research is a field survey. Methods used for quantitative analysis and data collection 
techniques with questionnaires. The data used are primary and secondary data 

obtained by the subjects, namely visitors to the Thrifting at Tugu Pahlawan (TP Pagi) 

Surabaya, and secondarily data obtaining by reading literature, books, articles, 
journals, internet data and previous scripts and theses. Based on the analysis of the 

data carried out, partially and simultaneously variables brand image and product 

quality have a positive and significant influence on the purchase decision thrifting in 

Tugu Pahlawan (TP Pagi) Surabaya. In this study, it is expected that Thrifting in Tugu 
Pahlawan (TP Pagi) Surabaya continues to update and always get a good product 

image in the eyes of the public so that the products produced can meet consumer 

expectations and increase sales rates.  
 

Keywords : Brand Image, Product Quality, Purchase Decision 
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