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LAMPIRAN 

Lampiran 1 Kusioner Penelitian 

Perkenalkan saya Muhammad Diki Dermawan dari jurusan Ilmu Komunikasi 

Universitas 17 Agustus 1945 Surabaya Angkatan 2020, saat ini saya sedang 

mengerjakan Tugas Akhir yaitu Skripsi. Kuesioner ini disusun oleh peneliti yang 

bertujuan guna memperoleh data data yang dibutuhkan peneliti dalam melakukan 

penelitian, yang mana secara khusus penelitian ini akan meneliti terkait Pengaruh 

Terpaan Iklan Shopee Di Televisi Terhadap Minat Beli Online Masyarakat 

Banjarkemantren Sidoarjo. Oleh sebab itu kiranya bersedia untuk meluangkan 

waktunya dalam mengisi kuesioner penelitian ini. Semua identitas akan dijaga 

kerahasiaanya dan jawaban Kuesioner hanya akan dipergunakan sesuai kebutuhan 

penelitian dan tidak akan disalah gunakan. 

Identitas Responden : 

Email : 

Nama :  

Jenis Kelamin :  

a) Perempuan  

b) Laki Laki 

Umur :  

a) 18 - 20 tahun  

b) 21 - 25 tahun 

c) 26 – 30 tahun 

d) 31 – 35 tahun 

Domisili : 

a) Pandean 

b) Jambe 

c) Mantren 

d) Banjar 
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Apakah anda pernah menonton iklan shopee di televisi ? ya/tidak 

Petunjuk Pengisian  

1. Dimohon untuk memberikan jawaban dengan memberikan tanda centang pada 

kolom jawaban setiap pertanyaan sesuai dengan kondisi saudara/saudari alami. 

Jawaban pada kusioner ini tidak ada jawaban benar/salah. 

2. Keterangan Jawaban: 

STS (Sangat Tidak Setuju) = 1 

TS (Tidak Setuju) = 2 

S (Setuju) = 3 

SS (Sangat Setuju) = 4 

No Pertanyaan STS TS S SS 

 Terpaan Iklan 

a Frekuensi 

1. Sering melihat iklan shopee di televisi     

2 Sering mendengar iklan shopee di televisi     

3 Sering membaca iklan shopee di televisi     

4 Iklan shopee sering terlihat dibanding iklan jual beli 

lain 

    

b Intensitas 

5 Penulisan kalimat yang ditayangkan pada iklan 

shopee di televisi mudah dibaca 

    

6 Iklan shopee tidak terlalu rumit dalam 

menyampaikan pesan sehingga mudah dipahami 

    

7 Tagline iklan shopee di televisi unik dan menarik 

sehingga dapat melekat di ingatan 

    

8 Iklan shopee menampilkan desain grafis dan 

presentasi visual yang menarik 

    

9 Penampilan konten dalam iklan shopee selalu 

sangat menarik 

    

10 Bahasa yang digunakan dalam iklan shopee di 

televisi sangat jelas dan mudah dipahami. 

    

11 Model dengan adegan yang dilakukan pada iklan 

shopee di televisi selealu menarik perhatian 

    

c Durasi 
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12 Saya melihat iklan shopee di televisi dari awal 

sampai akhir di setiap penayangannya. 

    

13 Saya membaca iklan shopee di televisi dari awal 

sampai akhir di setiap penayangannya. 

    

14 Saya mendengarkan iklan shopee di televisi dari 

awal sampai akhir di setiap penayangannya. 

    

 Minat Beli Online 

a Minat Transaksional 

15 Saya sering ingin menggunakan aplikasi shopee 

untuk belanja online 

    

16 saya cenderung ingin membeli produk yang 

diiklankan di shopee 

    

17 Produk yang tersedia di shopee membuat saya 

ingin menggunakanya dalam kegiatan sehari hari 

    

b Minat Refrensial 

18 Saya sering merefrensikan atau 

merekomendasikan aplikasi shopee kepada orang 

lain yang ingin membeli produk 

    

19 Saya selalu ingin merekomendasikan shopee 

karena menjual lengkap berbagai macam produk 

    

20 Saya selalu ingin merekomendasikan shopee 

karena tempatnya aman dan terpercaya 

    

21 Saya selalu ingin merekomendasikan shopee 

karena murah dan banyak tawaran menarik 

    

c Minat Prefensial 

22 Saya lebih memilih untuk melakukan pembelian 

produk atau layanan melalui platform Shopee 

daripada platform belanja online lainnya 

    

23 banyaknya promosi atau iklan yang dilakukan 

shopee membuat saya tertarik menjadikan shopee 

menjadi pilihan utama saya saat belanja online 

    

d Minat Eksploratif 

24 Saya selalu ingin mencari info terkait harga sebuah 

produk yang ditawarkan di shopee 

    

25 Saya selalu ingin mencari tahu tentang kualitas 

penjualan dan kualitas produk yang ada di shopee 

    

 



 
 

86 
 

 

 

 

 

Lampiran 2 Output Uji SPSS  

Uji Validitas Variabel X 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 

P1

0 

P1

1 

P1

2 

P1

3 

P1

4 

TOT

AL 

P1 Pearso

n 

Correl

ation 

1 .52

4** 

.61

5** 

.35

7** 

.11

3 

.43

8** 

.17

5 

.03

2 

.15

9 

.21

7* 

.20

7* 

.33

8** 

.16

8 

.20

7* 

.613

** 

Sig. 

(2-

tailed) 

 

.00

0 

.00

0 

.00

0 

.26

5 

.00

0 

.08

1 

.75

3 

.11

4 

.03

0 

.03

9 

.00

1 

.09

6 

.03

9 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P2 Pearso

n 

Correl

ation 

.52

4** 

1 .43

9** 

.28

2** 

.40

9** 

.40

9** 

.23

7* 

-

.04

0 

.16

8 

.30

7** 

.19

1 

.34

3** 

.26

2** 

.31

3** 

.664

** 

Sig. 

(2-

tailed) 

.00

0  

.00

0 

.00

4 

.00

0 

.00

0 

.01

8 

.69

5 

.09

5 

.00

2 

.05

7 

.00

0 

.00

8 

.00

2 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P3 Pearso

n 

Correl

ation 

.61

5** 

.43

9** 

1 .35

7** 

.21

1* 

.48

3** 

.31

2** 

.13

7 

.18

1 

.19

5 

.19

9* 

.37

2** 

.17

4 

.29

0** 

.639

** 

Sig. 

(2-

tailed) 

.00

0 

.00

0  

.00

0 

.03

5 

.00

0 

.00

2 

.17

3 

.07

2 

.05

2 

.04

7 

.00

0 

.08

3 

.00

3 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 
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P4 Pearso

n 

Correl

ation 

.35

7** 

.28

2** 

.35

7** 

1 .14

7 

.34

2** 

.16

4 

.34

3** 

.11

3 

.05

0 

.09

9 

.09

6 

-

.01

1 

.05

9 

.453

** 

Sig. 

(2-

tailed) 

.00

0 

.00

4 

.00

0  

.14

5 

.00

0 

.10

2 

.00

0 

.26

4 

.62

3 

.32

5 

.34

2 

.91

3 

.56

1 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P5 Pearso

n 

Correl

ation 

.11

3 

.40

9** 

.21

1* 

.14

7 

1 .30

3** 

.24

0* 

.10

4 

.20

3* 

.28

8** 

.33

4** 

.20

4* 

.16

0 

.20

3* 

.519

** 

Sig. 

(2-

tailed) 

.26

5 

.00

0 

.03

5 

.14

5  

.00

2 

.01

6 

.30

1 

.04

3 

.00

4 

.00

1 

.04

2 

.11

2 

.04

3 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P6 Pearso

n 

Correl

ation 

.43

8** 

.40

9** 

.48

3** 

.34

2** 

.30

3** 

1 .33

7** 

.00

2 

.20

3* 

.20

4* 

.20

4* 

.10

1 

-

.02

5 

.19

3 

.515

** 

Sig. 

(2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

2  

.00

1 

.98

8 

.04

3 

.04

1 

.04

2 

.32

0 

.80

6 

.05

5 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P7 Pearso

n 

Correl

ation 

.17

5 

.23

7* 

.31

2** 

.16

4 

.24

0* 

.33

7** 

1 .17

0 

.39

5** 

.25

0* 

.17

9 

.06

1 

-

.00

4 

.11

1 

.461

** 

Sig. 

(2-

tailed) 

.08

1 

.01

8 

.00

2 

.10

2 

.01

6 

.00

1  

.09

1 

.00

0 

.01

2 

.07

5 

.54

4 

.97

1 

.27

2 

.000 
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N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P8 Pearso

n 

Correl

ation 

.03

2 

-

.04

0 

.13

7 

.34

3** 

.10

4 

.00

2 

.17

0 

1 .12

1 

.12

3 

.11

3 

-

.13

4 

-

.06

2 

-

.14

1 

.225

* 

Sig. 

(2-

tailed) 

.75

3 

.69

5 

.17

3 

.00

0 

.30

1 

.98

8 

.09

1  

.23

2 

.22

2 

.26

3 

.18

3 

.54

1 

.16

3 

.024 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P9 Pearso

n 

Correl

ation 

.15

9 

.16

8 

.18

1 

.11

3 

.20

3* 

.20

3* 

.39

5** 

.12

1 

1 .01

9 

.26

0** 

.18

7 

-

.07

1 

.12

6 

.372

** 

Sig. 

(2-

tailed) 

.11

4 

.09

5 

.07

2 

.26

4 

.04

3 

.04

3 

.00

0 

.23

2  

.85

1 

.00

9 

.06

3 

.48

0 

.21

0 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P10 Pearso

n 

Correl

ation 

.21

7* 

.30

7** 

.19

5 

.05

0 

.28

8** 

.20

4* 

.25

0* 

.12

3 

.01

9 

1 .09

4 

.07

7 

.19

1 

.05

6 

.377

** 

Sig. 

(2-

tailed) 

.03

0 

.00

2 

.05

2 

.62

3 

.00

4 

.04

1 

.01

2 

.22

2 

.85

1  

.35

0 

.44

8 

.05

6 

.58

0 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P11 Pearso

n 

Correl

ation 

.20

7* 

.19

1 

.19

9* 

.09

9 

.33

4** 

.20

4* 

.17

9 

.11

3 

.26

0** 

.09

4 

1 .17

7 

.12

4 

.15

6 

.441

** 
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Sig. 

(2-

tailed) 

.03

9 

.05

7 

.04

7 

.32

5 

.00

1 

.04

2 

.07

5 

.26

3 

.00

9 

.35

0  

.07

9 

.22

0 

.12

2 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P12 Pearso

n 

Correl

ation 

.33

8** 

.34

3** 

.37

2** 

.09

6 

.20

4* 

.10

1 

.06

1 

-

.13

4 

.18

7 

.07

7 

.17

7 

1 .55

0** 

.72

7** 

.615

** 

Sig. 

(2-

tailed) 

.00

1 

.00

0 

.00

0 

.34

2 

.04

2 

.32

0 

.54

4 

.18

3 

.06

3 

.44

8 

.07

9  

.00

0 

.00

0 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P13 Pearso

n 

Correl

ation 

.16

8 

.26

2** 

.17

4 

-

.01

1 

.16

0 

-

.02

5 

-

.00

4 

-

.06

2 

-

.07

1 

.19

1 

.12

4 

.55

0** 

1 .57

8** 

.505

** 

Sig. 

(2-

tailed) 

.09

6 

.00

8 

.08

3 

.91

3 

.11

2 

.80

6 

.97

1 

.54

1 

.48

0 

.05

6 

.22

0 

.00

0  

.00

0 

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

P14 Pearso

n 

Correl

ation 

.20

7* 

.31

3** 

.29

0** 

.05

9 

.20

3* 

.19

3 

.11

1 

-

.14

1 

.12

6 

.05

6 

.15

6 

.72

7** 

.57

8** 

1 .589

** 

Sig. 

(2-

tailed) 

.03

9 

.00

2 

.00

3 

.56

1 

.04

3 

.05

5 

.27

2 

.16

3 

.21

0 

.58

0 

.12

2 

.00

0 

.00

0  

.000 

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

TOT

AL 

Pearso

n 

.61

3** 

.66

4** 

.63

9** 

.45

3** 

.51

9** 

.51

5** 

.46

1** 

.22

5* 

.37

2** 

.37

7** 

.44

1** 

.61

5** 

.50

5** 

.58

9** 

1 
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Correl

ation 

Sig. 

(2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.02

4 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0  

N 10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Output SPSS Uji Validitas Variabel Y 

Correlations 

 P01 P02 P03 P04 P05 P06 P07 P08 P09 P10 P11 

TOT

AL 

P01 Pearson 

Correlati

on 

1 -

.248

* 

.159 .287

** 

.204

* 

.075 .134 .200

* 

.241

* 

.242

* 

.137 .416*

* 

Sig. (2-

tailed) 
 

.013 .114 .004 .042 .455 .185 .046 .016 .015 .175 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P02 Pearson 

Correlati

on 

-

.248

* 

1 .099 .178 .130 .028 .268

** 

.132 .256

* 

-

.144 

.083 .356*

* 

Sig. (2-

tailed) 

.013 
 

.328 .076 .199 .783 .007 .190 .010 .152 .409 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P03 Pearson 

Correlati

on 

.159 .099 1 .202

* 

.316

** 

.191 .094 .354

** 

.090 -

.054 

.276

** 

.508*

* 

Sig. (2-

tailed) 

.114 .328 
 

.044 .001 .057 .352 .000 .374 .591 .005 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 
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P04 Pearson 

Correlati

on 

.287

** 

.178 .202

* 

1 .205

* 

.150 .270

** 

.140 .301

** 

.101 .138 .524*

* 

Sig. (2-

tailed) 

.004 .076 .044 
 

.041 .135 .007 .164 .002 .315 .172 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P05 Pearson 

Correlati

on 

.204

* 

.130 .316

** 

.205

* 

1 .268

** 

.096 .270

** 

.363

** 

.233

* 

.397

** 

.614*

* 

Sig. (2-

tailed) 

.042 .199 .001 .041 
 

.007 .342 .007 .000 .020 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P06 Pearson 

Correlati

on 

.075 .028 .191 .150 .268

** 

1 .179 .169 .150 .059 .105 .418*

* 

Sig. (2-

tailed) 

.455 .783 .057 .135 .007 
 

.075 .093 .135 .563 .300 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P07 Pearson 

Correlati

on 

.134 .268

** 

.094 .270

** 

.096 .179 1 .067 .247

* 

.027 .170 .508*

* 

Sig. (2-

tailed) 

.185 .007 .352 .007 .342 .075 
 

.507 .013 .791 .091 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P08 Pearson 

Correlati

on 

.200

* 

.132 .354

** 

.140 .270

** 

.169 .067 1 .242

* 

.106 .187 .466*

* 

Sig. (2-

tailed) 

.046 .190 .000 .164 .007 .093 .507 
 

.015 .294 .062 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P09 Pearson 

Correlati

on 

.241

* 

.256

* 

.090 .301

** 

.363

** 

.150 .247

* 

.242

* 

1 .215

* 

.260

** 

.575*

* 
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Output Uji Reliabilitas Variabel X 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the procedure. 

Sig. (2-

tailed) 

.016 .010 .374 .002 .000 .135 .013 .015 
 

.032 .009 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P10 Pearson 

Correlati

on 

.242

* 

-

.144 

-

.054 

.101 .233

* 

.059 .027 .106 .215

* 

1 .091 .314*

* 

Sig. (2-

tailed) 

.015 .152 .591 .315 .020 .563 .791 .294 .032 
 

.365 .001 

N 100 100 100 100 100 100 100 100 100 100 100 100 

P11 Pearson 

Correlati

on 

.137 .083 .276

** 

.138 .397

** 

.105 .170 .187 .260

** 

.091 1 .449*

* 

Sig. (2-

tailed) 

.175 .409 .005 .172 .000 .300 .091 .062 .009 .365 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 100 

TOT

AL 

Pearson 

Correlati

on 

.416

** 

.356

** 

.508

** 

.524

** 

.614

** 

.418

** 

.508

** 

.466

** 

.575

** 

.314

** 

.449

** 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Output Uji Reliabilitas Variabel Y 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.676 11 

 

 

 

 

 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.780 14 
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Output SPSS Uji Normalitas 

 
NPar Tests 
 
 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 3.64511511 

Most Extreme Differences Absolute .082 

Positive .062 

Negative -.082 

Test Statistic .082 

Asymp. Sig. (2-tailed) .098c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

Output SPSS Uji Linieritas 

 
Means 
 

Case Processing Summary 

 

Cases 

Included Excluded Total 

N Percent N Percent N Percent 

Minat Beli Online  * 

Terpaan Iklan 

100 100.0% 0 0.0% 100 100.0% 
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Report 

Minat Beli Online   

Terpaan Iklan Mean N Std. Deviation 

29 32.50 2 3.536 

30 30.00 1 . 

31 39.00 1 . 

33 40.00 1 . 

34 30.00 1 . 

36 33.00 1 . 

37 37.00 1 . 

38 39.75 4 4.573 

39 33.00 2 5.657 

40 37.25 4 3.594 

41 37.50 6 3.619 

42 34.73 11 2.054 

43 37.25 4 3.862 

44 36.10 10 3.635 

45 35.88 8 3.227 

46 36.40 10 2.413 

47 37.20 5 1.304 

48 33.80 5 5.070 

49 35.50 6 6.156 

50 39.00 3 2.646 

51 38.40 5 1.517 

52 38.00 1 . 

53 40.33 3 3.215 

54 44.00 1 . 

55 38.00 1 . 

56 42.00 3 2.646 

Total 36.60 100 3.814 
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ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Minat Beli 

Online * 

Terpaan Iklan 

Between 

Groups 

(Combined) 540.427 25 21.617 1.778 .030 

Linearity 124.600 1 124.600 10.250 .002 

Deviation from 

Linearity 

415.826 24 17.326 1.425 .126 

Within Groups 899.573 74 12.156   

Total 1440.000 99    

 

 

Measures of Association 

 R R Squared Eta Eta Squared 

Minat Beli Online * Terpaan 

Iklan 

.294 .087 .613 .375 

 

Output SPSS Uji Heteroskedastisitas 

 
Regression 
 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.739 1.946  2.949 .004 

Terpaan Iklan 

Shopee 

-.068 .043 -.157 -1.577 .118 

a. Dependent Variable: RES2 
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Output SPSS Regresi Linier Sederhana, Uji T (Parsial), Uji Koefisien 

Determinasi (R2) 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .599a .359 .352 3.250 

a. Predictors: (Constant), Terpaan Iklan 

 

 

 

 

 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 124.600 1 124.600 9.283 .003b 

Residual 1315.400 98 13.422   

Total 1440.000 99    

a. Dependent Variable: Minat Beli Online 

b. Predictors: (Constant), Terpaan Iklan 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 27.704 2.943  9.414 .000 

Terpaan Iklan .200 .066 .294 3.047 .003 

a. Dependent Variable: Minat Beli Online 
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Lampiran 3 Tabel R 
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Lampiran 4 Tabel Nilai Kritis Distribusi T 
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Lampiran 5 Hasil Turnitin 
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Lampiran 6 Lembar Revisi Ujian Skripsi 
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Lampiran 7 Kartu Bimbingan 
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