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ABSTRACT 

Every company definitely wants their products to have a good brand image in the 

eyes of consumers and potential consumers. A positive brand image will directly 

increase sales. Sales are closely related to marketing strategies. Kaiten Coffee 

improves its brand image through various methods, one of which is popular social 

media, namely Instagram. Instagram has features that will support marketing, but 

before posting content on Instagram, Kaiten must ensure the Brand Identity, Brand 

Personality, Brand Positioning and Brand Communication that will be used to attract 

the hearts of potential consumers. The theory that supports this research is Expression 

Theory and is combined with Brand Communication. The method used is a descriptive 

qualitative method. The results of this research showed that Kaiten Coffee uses good 

Brand Expression and Brand Communication through Instagram media to increase its 

product brand image. 
 

Keywords: Brand Image, Brand Expression, Instagram  



 

vii 

ABSTRAK 

Setiap perusahaan pasti menginginkan produk mereka memiliki brand image yang 

baik di mata konsumen dan calon konsumen. Brand Image yang positif secara langsung 

akan meningkatkan penjualan. Penjualan sangat berhubungan dengan startegi 

pemasaran. Kaiten Coffee melakukan peningkatan brand image dengan melalui 

berbagai cara salah satunya adalah media sosial populer yaitu Instagram. Instagram 

memiliki fitur yang akan mendukung pemasaran namun sebelum memasang konten 

pada Instagram, Kaiten harus memastikan Brand Identity, Brand Personality, Brand 

Positioning, dan Brand Communication yang akan digunakan untuk memikat hati calon 

konsumen. Teori  yang  mendukung  penelitian  ini  adalah Teori  Expression  dan  di 

kombinasikan dengan Brand Communication. Metode yang digunakan adalah metode 

Kualitatif deskriptif. Hasil dari penelitian ini didapatkan bahwa Kaiten Coffee 

menggunakan Brand Expression dan Brand Communication yang baik melalui media 

Instagram untuk meningkatkan Brand Image Produk nya. 

 

Kata Kunci: Brand Image, Brand Expression, Instagram   



 

viii 

 



 

ix 

DAFTAR ISI 

HALAMAN JUDUL .................................................................................................. i 

LEMBAR PERSETUJUAN SKRIPSI ...................................................................... ii 

LEMBAR PENGESAHAN SKRIPSI ...................................................................... iii 

LEMBAR PERNYATAAN KEASLIAN .................................................................. iv 

LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI ...................................... v 

ABSTRACT ............................................................................................................. vi 

ABSTRAK .............................................................................................................. vii 

KATA PENGANTAR ............................................................................................. viii 

DAFTAR ISI .......................................................................................................... vix 

DAFTAR TABEL .................................................................................................... xi 

DAFTAR GAMBAR .............................................................................................. xii 

DAFTAR LAMPIRAN .......................................................................................... xiii 

BAB I PENDAHULUAN ......................................................................................... 1 

1.1 Latar Belakang Masalah ................................................................................... 1 

1.2 Fokus Penelitian ............................................................................................... 7 

1.3 Pertanyaan Penelitian ....................................................................................... 7 

1.4 Tujuan Penelitian ............................................................................................. 7 

1.5 Manfaat Penelitian ........................................................................................... 7 

BAB II KAJIAN PUSTAKA .................................................................................... 9 

2.1 Penelitian Terdahulu......................................................................................... 9 

2.2 Landasan Teori ............................................................................................... 13 

2.2.1 Brand Image............................................................................................ 13 

2.2.1.1 Pengertian Brand Image ................................................................. 13 

2.2.1.2 Aspek-aspek Brand Image ............................................................. 14 

2.2.1.3 Pendorong Brand Image ................................................................ 15 

2.2.1.4 Strategi Branding ........................................................................... 15 

2.2.2 Instagram ................................................................................................ 16 

2.2.3 Teori Brand Expression dan Brand Communication ............................... 20 

2.2.3.1 Teori Brand Expression .................................................................. 20 

2.3 Kerangka Dasar Penelitian ............................................................................. 24 

BAB III METODE PENELITIAN .......................................................................... 27 

3.1 Pendekatan Penelitian .................................................................................... 27 



 

x 

3.2 Jenis Penelitian .............................................................................................. 27 

3.3 Subjek dan Objek Penelitian .......................................................................... 28 

3.4 Metode Pengumpulan Data ............................................................................ 28 

3.4.1 Jenis Data ................................................................................................ 28 

3.4.2 Teknik Pengumpulan Data ...................................................................... 29 

3.5 Teknis Analisis Data ....................................................................................... 30 

3.6 Keabsahan Data ............................................................................................. 31 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......................................... 33 

4.1 Deskripsi Objek Kaiten Coffee ....................................................................... 33 

4.1.1 Gambaran Umum .................................................................................... 33 

4.1.2 Profil Informan ....................................................................................... 34 

4.1.2.1 Informan 1 ..................................................................................... 35 

4.1.2.2 Informan 2 ..................................................................................... 35 

4.1.2.3 Informan 3 ..................................................................................... 36 

4.1.2.4 Informan 4 ..................................................................................... 36 

4.2 Hasil Penelitian .............................................................................................. 36 

4.2.1 Strategi Branding .................................................................................... 36 

4.2.1.1 Brand Identity pada Instagram Kaiten Coffee ................................ 36 

4.2.1.2 Brand Positioning pada Instagram Kaiten Coffee .......................... 37 

4.2.1.3 Brand Personality pada Instagram Kaiten Coffee .......................... 39 

4.2.1.4 Brand Communication pada Instagram Kaiten Coffee ................... 40 

4.2.2 Instagram Kaiten Coffee ......................................................................... 40 

4.2.2.1 Strategi Konten Instagram dalam Meningkatkan Brand Image Kaiten 

Coffee  ....................................................................................................... 45 

4.3 Pembahasan ................................................................................................... 46 

4.3.1 Brand Image Kaiten Coffee melalui Teori Brand Expression.................. 46 

4.3.2 Brand Image Kaiten Coffee melalui Instagram ....................................... 48 

BAB V PENUTUP .................................................................................................. 51 

5.1 Kesimpulan .................................................................................................... 51 

5.2 Rekomendasi .................................................................................................. 52 

DAFTAR PUSTAKA .............................................................................................. 53 

LAMPIRAN ............................................................................................................ 56 

 



 

xi 

DAFTAR TABEL 

Tabel 1. 1 Jumlah pengunjung dan jam operasional Kaiten Coffe ............................. 5 

Tabel 2. 1 Penelitian Terdahulu ................................................................................. 9 

   



 

xii 

DAFTAR GAMBAR 

Gambar 1. 1 Suasana di dalam Kaiten Coffee ........................................................... 4 

Gambar 2. 1 Data Favorite Sosial Media................................................................. 18 

Gambar 2. 2 Kerangka Dasar Penelitian.................................................................. 25  

Gambar 4. 1 Logo Kiaten Coffee ............................................................................ 33 

Gambar 4. 2 Sosial Media Instagram Kaiten Coffee ............................................... 34 

  



 

xiii 

DAFTAR LAMPIRAN 

Lampiran 1 : Interview Guide ................................................................................. 56 

Lampiran 2 : Dokumentasi Wawancara ................................................................... 61 

Lampiran 3 : Lembar Bimbingan ............................................................................ 63 

Lampiran 4 : Hasil Turnitin ..................................................................................... 65 

Lampiran 5 : Wawancara ......................................................................................... 69 

Lampiran 6 : Lembar Revisi .................................................................................... 87 

  


