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ABSTRAK 

 Teknologi yang terus berkembang memberikan dampak pada bidang 

pemasaran. Berawal pada era konvensional (offline) kini beralih menjadi era 

digital (online). Hal tersebut membuat nilai ketergantungan mengakses media 

sosial semakin tinggi. Kehadiran media baru juga turut dimanfaatkan sebagai 

media promosi produk. Content affiliate The Originote merupakan sebagai 

layanan promosi yang dikemas secara menarik dan kreatif. Intensitas 

penggunaan content memiliki peran penting dalam mempengaruhi minat beli 

followers The Originote di TikTok. Penelitian ini memiliki tujuan untuk 

mengetahui apakah terdapat pengaruh intensitas penggunaan content affiliate 

The Originote terhadap minat beli followers The Originote di TikTok. Teori 

yang digunakan dalam penelitian ini adalah teori stimulus respon. Penelitian 

ini menggunakan metode kuantitatif, dengan teknik analisis statistik deskriptif 

yang diolah melalui SPSS versi 26. Metode pengumpulan data menggunakan 

kuesioner, dengan jumlah 100 responden yang telah ditentukan menggunakan 

rumus Taro Yamane. Didapatkan hasil bahwa intensitas penggunaan Content 

Affiliatte The Originate terhadap minat beli followers The Originote di TikTok 

memiliki pengaruh dengan nilai 65,6%. Dan dinyatakan bahwa hipotesis 

diterima yang artinya variabel Intensitas Penggunaan Content Affiliate 

berpengaruh positif secara signifikan terhadap minat beli followers The 

Originote di TikTok. 

Kata kunci : Intensitas penggunaan, Content Affiliate, Tiktok, Minat Beli. 
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ABSTRACT 

 Technology that continues to develop has an impact on the marketing 

field. Starting from the conventional era (offline) has now moved into the 

digital era (online). This makes the value of independence in accessing social 

media even higher. The presence of new media is also used as a product 

promotion medium. The Originote content affiliate is a promotional service 

that is packaged attractively and creatively. The intensity of content use has 

an important role in influencing the purchasing interest of The Originote 

followers on TikTok. This research aims to find out whether there is an 

influence on the intensity of use of The Originote affiliate content on the 

purchasing interest of The Originote followers on TikTok. The theory used in 

this research is stimulus response theory. This research uses quantitative 

methods, with descriptive statistical analysis techniques processed using SPSS 

version 26. Data collection uses a questionnaire, with a total of 100 

respondents who have been determined using the Taro Yamane formula. The 

results showed that the intensity of use of The Originate's Affiliate Content on 

the buying interest of The Originate's followers on TikTok had an influence of 

65.6%. And it is stated that the hypothesis is accepted, which means that the 

Intensity of Affiliate Content Use variable has a significant positive effect on 

the buying interest of The Originote followers on TikTok. 

Keywords: Intensity of use, Affiliate, Tiktok, Purchase Interest 
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