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ABSTRAK

Penggunaan teknologi yang semakin canggih dalam kehidupan sehari-hari
sudah mengubah paradigma pemasaran produk elektronik konsumen. Salah
satu bukti perusahaan besar yang sudah menjadi contoh perintis dalam industri
di bidang ini adalah Samsung Electronics. Samsung berhasil menjadi salah
satu perusahaan yang memimpin pasar global. Keberhasilannya dalam
membuat produk-produk inovatif dengan kualitas yang tinggi telah sukses
menarik perhatian konsumen di seluruh belahan dunia termasuk di Indonesia.
Permasalahan yang dibahas dalam penelitian ini adalah apakah ada pengaruh
positif dan signifikan antara Experiential Marketing, Brand Awareness, dan
Online Customer Review terhadap Keputusan Pembelian Handphone Samsung
di Plaza Marina Surabaya. Tujuan dari penelitian ini adalah untuk
mengidentifikasi adanya pengaruh positif dan signifikan Experiential
Marketing, Brand Awareness, dan Online Customer Review terhadap
Keputusan Pembelian Handphone Samsung di Plaza Marina Surabaya.
Penelitian ini menggunakan pendekatan kuantitatif dengan pengambilan data
menggunakan e-kuisioner, teknik pengambilan sampel menggunakan
purposive sampling (non probability sampling) serta populasinya yaitu
konsumen yang pernah membeli produk handphone Samsung di Plaza Marina
Surabaya. Hasil dari penelitian ini menunjukkan bahwa Experiential
Marketing berpengaruh positif dan signifikan terhadap Keputusan Pembelian
handphone Samsung, Brand Awareness berpengaruh positif dan signifikan
terhadap Keputusan Pembelian handphone Samsung, dan Online Customer
Review tidak berpengaruh positif dan signifikan terhadap Keputusan
Pembelian handphone Samsung di Plaza Marina Surabaya.

Kata kunci : Experiential Marketing; Brand Awareness; Online Customer
Review; Keputusan Pembelian
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ABSTRACT

The use of increasingly sophisticated technology in everyday life has changed
the marketing paradigm for consumer electronic products. One proof of a
large company that has become a pioneering example in the industry in this
field is Samsung Electronics. Samsung has succeeded in becoming one of the
companies that leads the global market. Its success in making innovative
products with high quality has succeeded in attracting the attention of
consumers in all parts of the world, including in Indonesia. The problem
discussed in this research is whether there is a positive and significant
influence between Experiential Marketing, Brand Awareness, and Online
Customer Reviews on the decision to purchase Samsung cellphones at Plaza
Marina Surabaya. The aim of this research is to identify the positive and
significant influence of Experiential Marketing, Brand Awareness, and Online
Customer Reviews on Samsung Mobile Phone Purchase Decisions at Plaza
Marina Surabaya. This research uses a quantitative approach by collecting
data using e-questionnaires, the sampling technique uses purposive sampling
(non probability sampling) and the population is consumers who have
purchased Samsung cellphone products at Plaza Marina Surabaya. The results
of this research show that Experiential Marketing has a positive and
significant influence on the decision to purchase Samsung cellphones, Brand
Awareness has a positive and significant influence on the decision to purchase
Samsung cellphones, and Online Customer Reviews do not have a positive and
significant influence on the decision to purchase Samsung cellphones at Plaza
Marina Surabaya.

Keywords: Experiential Marketing; Brand Awareness; Online Customer
Review; Purchase Decision
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