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ABSTRAK 
 

Pada suatu organisasi branding community memiliki peranan yang sangat penting 

dalam meningkatkan citra dan reputasi yang tinggi di mata masyarakat. Fungsi utama 

dari branding community dalam organisasi yaitu untuk memperkenalkan organisasi di 

masyarakat luar supaya dikenal dan mendapatkan citra positif dari masyarakat. Strategi 

branding community memerlukan kegiatan dalam mengembangkan reputasi yang baik 

di masyarakat. Duta Muda Sidoarjo merupakan organisasi kepemudaan binaan Dinas 

Kepemudaan, Olahraga dan Pariwisata Kabupaten Sidoarjo yang bergerak di bidang 

pendidikan karakter. Akan tetapi, di Kabupaten Sidoarjo masih minim pengetahuan 

mengenai pendidikan karakter. Melihat fenomena tersebut, penulis tertarik untuk 

mengkaji bagaimana strategi branding community Duta Muda Sidoarjo melalui 

program sosialisasi pendidikan karakter di SMA Kabupaten Sidoarjo. penelitian ini 

menggunakan desain kualitatif deskriptif. teknik pengumpulan data yang digunakan 

adalah wawancara mendalam dan observasi. Adapun uji kebasahan data dilakukan 

menggunakan triangulasi sumber. Hasil penelitian menunjukkan bahwa strategi 

branding community Duta Muda Sidoarjo melalui program sosialisasi pendidikan 

karakter di SMA Kabupaten Sidoarjo, dilakukan dengan menggunakan teori 

manajemen kesan meliputi strategi ingratiation, self-promotion, exemplification dan 

intimidation. Adapun strategi supplication tidak dilakukan. Hasil dari semua strategi itu 

kemudian di analisis menggunakan teori boundary spanning. Dari strategi yang 

digunakan untuk keberhasilan program sosialisasi yang dilakukan dengan pihak 

eksternal. 

Kata kunci : Branding Community, Duta Muda Sidoarjo, Sosisalisasi 
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ABSTRACT 

 

In an organization, branding community has a very important role in improving the 

image and high reputation in the eyes of the community. The main function of the 

branding community in the organization is to introduce the organization in the outside 

community so that it is known and gets a positive image from the community. 

Community branding strategies require activities to develop a good reputation in the 

community. Sidoarjo Youth Ambassador is a youth organization assisted by the 

Sidoarjo Regency Youth, Sports and Tourism Office which is engaged in character 

education. However, Sidoarjo Regency still lacks the knowledge of character 

education. Seeing this phenomenon, the author is interested in examining how the 

branding strategy of the Sidoarjo Youth Ambassador community through the character 

education socialization program in Sidoarjo Regency High School. this research uses 

descriptive qualitative design. the data collection techniques used are in-depth 

interviews and observations. The data validity test was carried out using source 

triangulation. The research results show that the branding strategy of the Sidoarjo 

Youth Ambassador community through the character education socialization program 

at Sidoarjo Regency High School is carried out using impression management theory 

including ingratiation, self-promotion, exemplification and intimidation strategies. The 

supplication strategy was not carried out. The results of all these strategy were then 

analyzed using boundary spanning theory. From the strategies used for the success of 

the socialization program carried out with external parties. 

Keywords: Branding Community, Sidoarjo Youth Ambassador, Socialization  
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