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Dear Authors,    

 

We are honored with your interest in our journal. We are delighted to inform you that your 

paper: 

 

Title  : 

 

 

 

 

Author  : Aflyah Salsabila 1, Ayun Maduwinarti2, Ni Made Ida Pratiwi3 

 

Email  : aflyahsalsabila0@gmail.com, ayunmaduwinarti@untag-sby.ac.id, 

mailto:idapratiwi@untag-sby.ac.id 

 

has been reviewed and ACCEPTED to be published in our journal on Vol: 2, No: 8, Year: 2024. 

Please contact us if you have any further question (s) at neraca@kolibi.org. Thank you for your 

participation. 

 

Best Regards, 

 

 

 

Karina Dwi Puspitarini, M.M 
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