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ABSTRAK

Dengan kemajuan dibidang teknologi, konsep bisnis telah mengubah cara transaksi
jual beli dari yang semula konvesional (offline) beralih ke transaksi jual beli online.
Dengan pergeseran ini , kita dapat melakukan pembelian apapun, kapanpun dan
dimana pun, secara langsung dari perangkat genggam kita. Alasan mengambil judul
penelitian ini karena berdasarkan fenomena saat ini, dimana masyarakat awalanya
masyarakat suka berbelanja offline sekarang beralih ke berbelanja online, seperti
melalui platform Shopee Live. Banyak yang memilih berbelanja di Shopee Live
karena dapat berinteraksi langsung dengan penjual, dan mendapatkan penawaran
khusus bagi konsumen yang berpartisipasi dalam live streaming, sehingga membuat
orang-orang tidak malas untuk berbelanja melalui Shopee Live. Tujuan penelitian
ini dilakukan untuk mengetahui pengaruh signigfikan variabel Direct Marketing,
Keterlibatan Konsumen dan Kualitas Produk Terhadap Keputusan Pembelian
Produk Pada Shopee Live. Pendekatan penelitian ini menggunakan metode
kuantitaif, media yang digunakan yaitu media kuesioner sebagai instrumen
penelitian. Metode pengambilan sampel menggunakan pendekatan non probability
dengan teknik purposive sampling dan teknik analisisnya menggunakan regresi
linier berganda dengan uji hipotesis, yaitu uji parsial (t), uji simltan (F) dan uji
koefisien determinasi (R?). Jumlah responden sebanyak 100 responden yang pernah
membeli produk melalui Shopee Live. Hasil dari penelitian dari uji t menunjukkan
bahwa variabel Direct Marketing berpengaruh signifikan terhadap Kepuusan
Pembelian tetapi dalam hubungan ini pengaruhnya negatif. Sedangkan untuk
variabel Keterlibatan Konsumen dan Kualitas Produk berpengaruh positif dan
signifikan terhadap Keputusan Pembelian. Dari hasil uji F dapat disimpulkan
bahawa Direct Marketing, Keterlibatan Konsumen dan Kualitas Produk sama-sama
berpengaruh posiif dan signifikan terhadap Keputusan Pembelian.

Kata Kunci : Direct Marketing, Keterlibatan Konsumen, Kualitas Produk,
Keputusan Pembelian
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ABSTRACT

With advancements in technology, the concept of business has changed the way
buying and selling transactions from conventional (offline) to online buying and
selling transactions. With this shift, we can make any purchase, anytime and
anywhere, directly from our handheld devices. The reason for taking the title of this
research is because it is based on the current phenomenon, where people initially
like to shop offline now switch to online shopping, such as through the Shopee Live
platform. Many choose to shop at Shopee Live because they can interact directly
with sellers, and get special offers for consumers who participate in live streaming,
so that makes people not lazy to shop through Shopee Live. The purpose of this study
was conducted to determine the significant effect of Direct Marketing variables,
Consumer Involvement and Product Quality on Product Purchasing Decisions at
Shopee Live. This research approach uses quantitative methods, the media used is a
questionnaire as a research instrument. The sampling method uses a non-
probability approach with purposive sampling technique and the analysis technique
uses multiple linear regression with hypothesis testing, namely the partial test (t),
the simltan test (F) and the coefficient of determination test (R2). The number of
respondents was 100 respondents who had bought products through Shopee Live.
The results of the research from the t test show that the Direct Marketing variable
has a significant effect on the Purchase Decision but in this relationship the effect is
negative. Meanwhile, the variables of Consumer Involvement and Product Quality
have a positive and significant effect on Purchasing Decisions. From the results of
the F test, it can be concluded that Direct Marketing, Consumer Involvement and
Product Quality both have a positive and significant effect on Purchasing Decisions.

Keywords: Direct Marketing, Consumer Involvement, Product Quality, Purchasing
Decisions
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