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ABSTRACT 

 

From sales and income data in 2023, it can be seen that there will be a decline 

in offline fashion purchases so companies must be able to create proactive 

marketing strategies. The store has taken various methods and from the results 

of the data obtained, potential consumers tend to make purchases of fashion 

items that are trending in society. . By paying attention to Shopping Lifestyle, 

Product Display and Discounts, it is hoped that this will encourage consumers 

to do Impulse Buying. This research aims to determine and analyze the 

influence of Shopping Lifestyle, Product Display, and Discounts on Impulse 

Buying at Ramayana Cahaya Lifestyle Department Store BG Junction 

Surabaya. and to find out the variables that have a dominant influence on 

Impulse Buying. The research method used in this research is quantitative 

research using questionnaires as a data collection instrument. The population 

used in this research were all people who shopped at Ramayana Cahaya 

Lifestyle Department Store Bg Junction Surabaya and the sampling technique 

used was non-probability sampling (non-random sampling) with a purposive 

sampling method with a total of 100 respondents. The results of this research 

show that the Shopping Lifestyle variable and the Product Display variable 

have a positive and significant influence on Impulse Buying so Ho is rejected 

and Ha is accepted, the Discount variable has a positive and insignificant 

influence on Impulse Buying so that Ha is rejected, and Shopping Lifestyle, 

Product Display, and Discounts influence simultaneously or simultaneously on 

Impulse Buying, then Ho is rejected and Ha is accepted, then the variable that 

has the dominant influence is Shopping Lifestyle 

Keywords : Shopping Lifestyle, Product Displays, Discounts and Impulsive 

Buying 
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ABSTRAK 

 

Dari data penjualan dan pendapatan  pada tahun 2023 terlihat adanya 

penurunan pada pembelian fashion secara offline sehingga perusahaan harus 

mampu menciptakan strategi pemasaran yang proaktif, Pihak toko telah 

menempuh berbagai cara dan dari hasil data yang didapat calon konsumen 

melakukan pembelian cenderung pada barang fashion yang sedang tren 

dimasyarakat. Dengan memperhatikan Shopping Lifestyle, Display Product 

dan Discount diharapakan dapat menjadi dorongan konsumen dalam 

melakukan Impulse Buying. Penelitian ini bertujuan untuk mengetahui dan 

menganalisa pengaruh Shopping Lifestyle, Display Product, Dan Discount 

terhadap Impulse Buying pada  Ramayana Cahaya Lifestyle Department Store 

BG Junction Surabaya. dan untuk mengetahui variabel yang berpengaruh 

dominan terhadap Impulse Buying. Metode penelitian yang digunakan dalam 

studi ini adalah penelitian kuantitatif dengan menggunakan kuisioner sebagai 

instrumen pengumpulan data. Adapun populasi yang digunakan pada 

penelitian ini semua masyarakat yang berbelanja di Ramayana Cahaya 

Lifestyle Department Store Bg Junction Surabaya dan menggunakan teknik 

sampel yang digunakan adalah non-probability sampling (pengambilan sampel 

secara tidak acak)  dengan metode purposive sampling dengan jumlah 100 

responden. Hasil dari penelitian ini menunjukan bahwa variabel Shopping 

Lifestyle dan variabel Display Product memiliki pengaruh positif dan 

signifikan terhadap Impulse Buying maka Ho ditolak dan Ha diterima, variabel 

Discount memiliki pengaruh positif dan tidak signifikan terhadap Impulse 

Buying sehingga Ha ditolak, dan Shopping Lifestyle, Display Product, dan 

Discount berpengaruh secara bersama sama atau simultan terhadap Impulse 

Buying maka Ho ditolak dan Ha diterima kemudian variabel yang memiliki 

pengaruh dominan adalah Shopping Lifestyle. 

Kata Kunci : Shopping Lifestyle, Display Product, Discount dan Impulse 

Buying 
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