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ABSTRAK

Beauty influencer di media social menjadi kunci dalam meningkatkan
visabilitas dan penjualan produk kecantikan, selain itu online customer review
dan online customer rating juga mempengaruhi keputusan pembelian. Tujuan
dari penelitian ini adalah untuk mengetahui apakah beauty influencer, online
customer review, dan online customer rating terhadap keputusan pembelian
produk skincare Npure Face Toner. Penelitian ini menggunakan metode
kuantitatif dengan pendekatan asosiatif untuk menganalisis keterkaitan antar
variabel - variabel tersebut. Partisipan pelitian ini terdiri dari 100responden
yang berdomisili di Surabaya Timur. Pengambilan sampel menggunakan
teknik non-probability. Hasil penelitian ini menunjukkan bahwa secara parsial
dan simultan beauty influencer, online customer review, dan online customer
rating memiliki pengaruh positif dan signifikan terhadap keputusan pembelian
produk skincare Npure Face Toner. Penelitian ini mengindikasi pentingnya
strategi pemasaran digital yang melibatkan beauty influencer dan manajeemen
aktif terhadap ulasan serta penilaian penggan untuk meningkatkan penjualan
produk skincare Npure Face Toner. Rekomendasi untuk perusahaan termasuk
peningkatan kampanye promosi dengan melibatkan beauty influencer dan
responsive terhadap ulasan pelanggan untuk meningkatkan kepuasan
konsumen.

Kata Kunci: Beauty Influncer, Online Customer Review, Online Customer
Rating, Keputusan Pembelian
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ABSTRACT

Beauty influencers on social media are key in increasing visibility and
sales of beauty products, besides that online customer reviews and online
customer ratings also influence purchasing decisions. The purpose of this
study was to determine whether beauty influencers, online customer reviews,
and online customer ratings on purchasing decisions for Npure Face Toner
skincare products. This study uses a quantitative method with an associative
approach to analyze the relationship between these variables. The participants
in this study consisted of 100 respondents who live in East Surabaya. Sampling
using non-probability techniques. The results of this study indicate that
partially and simultaneously beauty influencers, online customer reviews, and
online customer ratings have a positive and significant influence on
purchasing decisions for Npure Face Toner skincare products. This research
indicates the importance of digital marketing strategies involving beauty
influencers and active management of customer reviews and ratings to
increase sales of Npure Face Toner skincare products. Recommendations for
the company include increasing promotional campaigns involving beauty
influencers and being responsive to customer reviews to increase customer
satisfaction.

Keywords: Beauty Influncer, Online Customer Review, Online Customer
Rating, Purchase Decision
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