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ABSTRAK 

 

Penelitian ini menggunakan metode kuantitatif yang mana bertujuan untuk 

mengetahui pengaruh diskon harga, keragaman produk dan iklan online terhadap 

impulsive buying produk JINISO melalui E-Commerce Live Shopee pada Gen Z di 

Untag Surabaya. Populasi dalam penelitian ini adalah semua orang yang pernah 

melakukan pembelian di Shopee terutama di Live Shopee JINISO dengan sampel 

dari Rao Purba sebanyak 100 responden dan ditentukan menggunakan teknik non 

probability sampling. Data primer diperoleh menggunakan kuesioner yang telah 

dibagikan secara online melalui google form dan data sekunder diperoleh secara 

tidak langsung dari media perantara seperti studi pustaka.Berdasarkan hasil uji 

SPSS diperoleh bahwa instrumen penelitian menunjukan semua indikator valid 

dan reliabel. Berdasarkan hasil uji t bahwa variabel diskon harga berpengaruh 

signifikan terhadap impulsive buying, keragaman produk tidak berpengaruh 

signifikan terhadap impulsive buying dan iklan online tidak berpengaruh signifikan 

terhadap impulsive buying. Sedangkan dari uji F secara bersama-sama semua 

variabel bebas secara simultan berpengaruh terhadap impulsive buying. Adapun 

kesimpulan dan rekomendasi yang bisa penulis tunjukan bagi peneliti selanjutnya, 

untuk kesimpulannya bahwa dalam penelitian ini menunjukkan variable diskon 

harga berpengaruh signifikan, variable keragaman produk dan iklan online tidak 

berpengaruh signifikan terhadap impulsive buying melalui e-commerce Live 

Shopee pada Gen Z di Untag Surabaya, dan untuk rekomendasinya sendiri 

sebaiknya diharapkan penelitian ini dapat dijadikan sebagai referensi dan 

melakukan penelitian dengan objek yang berbeda serta variabel yang berbeda, 

misalkan pada variabel citra merk dan word of  mounth (WOM) yang dapat 

mempengaruhi impulsive buying, dan bagi perusahaan diharapkan JINISO dapat 

mengembangkan usahannya terutama di diskon harga, keragaman produk dan 

iklan online. 

 

Kata Kunci : Diskon Harga, Keragaman Produk, Iklan Online dan Impulsive 

Buying 
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ABSTRACT 

 

This research uses a quantitative method which aims to determine the effect of price 

discounts, product diversity and online advertising on impulsive buying of JINISO 

products through E-Commerce Live Shopee on Gen Z in Untag Surabaya.  The 

population in this research is all people who have made purchases at Shopee, 

especially at Live Shopee JINISO with a sample of 100 respondents from Rao Purba 

and determined using non-probability sampling techniques.  Primary data was 

obtained using a questionnaire that was distributed online via Google Form and 

secondary data was obtained indirectly from intermediary media such as literature 

studies. Based on the SPSS test results, it was found that the research instrument 

showed all indicators were valid and reliable.  Based on the results of the t test, the 

price discount variable has a significant effect on impulsive buying, product diversity 

has no significant effect on impulsive buying and online advertising has no significant 

effect on impulsive buying.  Meanwhile, from the F test, all independent variables 

simultaneously influence impulsive buying.  As for the conclusions and 

recommendations that the author can point out to future researchers, the conclusion 

is that in this study it shows that the price discount variable has a significant effect, 

the product diversity and online advertising variables do not have a significant effect 

on impulsive buying via Live Shopee e-commerce among Gen Z in Untag Surabaya.  

and for the recommendations themselves, it is hoped that this research can be used as 

a reference and conduct research with different objects and different variables, for 

example on brand image and word of mouth (WOM) variables which can influence 

impulsive buying, and for the company it is hoped that JINISO can develop its 

business  especially in price discounts, product diversity and online advertising. 

 

Keywords: Price Discounts, Product Diversity, Online Advertising and Impulsive 

Buying 
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