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ABSTRAK 

  

 Dalamsebuahperusahaanpastiterjadi proses komunikasi yang melibatkandua 

orang. Komunikasi interpersonal yang terjadiakanmenciptakanpemahaman yang 

samaantardua orang tersebutsehinggamerekadapatbekerjasamadenganefektif. 

Efektivitaskomunikasi interpersonal atasanbawahan yang efektif di 

harapkandapatmempengaruhimotivasikerjakaryawan. 

Adapundalammendukungpenelitianini yang 

memilikitujuanuntukmengetahuiefektivitaskomunikasi interpersonal 

atasanbawahanuntukmotivasikerjakaryawan CV. MitraAbadi Surabaya, 

penulisdalampembuatanskripsiinimenggunakanmetodedeskriptifkualitatifdenganpen

gumpulan data yang berupawawancaradanmenggunakanteorikomunikasi 

interpersonal yang di kemukakanoleh De Vito danmotivasi  Abraham Maslow. 

Berdasarkanhasilanalisis yang dilakukan, 

dapatdiketahuibahwaefektivitaskomunikasi interpersonal 

atasanbawahanuntukmotivasikerjakaryawan CV. MitraAbadi Surabaya sudahefektif. 

 

 

Kata kunci:Komunikasi interpersonal, motivasikerja 

 

 

 



 
 

ABSTRACT 

 

 In a company there must be a communication process involving two 

people. Interpersonal communication that occurs will create the same 

understanding between the two people so they can work together effectively. The 

effectiveness of interpersonal communication superiors that are effective 

subordinates are expected to affect employee work motivation. While in support of 

this research which has a purpose to know the effectiveness of interpersonal 

communication superiors subordinate for employee work motivation CV. 

MitraAbadi Surabaya, writer in this thesis use qualitative descriptive method with 

data collecting in the form of interview and using the theory of interpersonal 

communication proposed by De Vito and motivation Abraham Maslow. Based on the 

results of the analysis done, it can be seen that the effectiveness of interpersonal 

communication subordinates to subordinate employee motivation  CV. MitraAbadi 

Surabaya has been effective. 
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