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CORPORATE BRANDING CELTIC CREATIVE DALAM
MEMBANGUN CITRA WEDDING ORGANIZER MULTI
KONSEP

Fisella Francis Tosifananda
(NBI. 1151600080)

ABSTRAK

Celtic Creative sebagai organisasi yang bergerak di bidang jasa
menyadari pentingnya corporate branding guna meningkatkan citra sebuah
brand. Persepsi yang telah terbentuk sebagai wedding organizer spesialis
traditional wedding dirasakan perlu menyesuaikan dengan perkembangan
pada industri pernikahan yang terus berkembang. Perkembangan terjadi
pada konsep pernikahan, Celtic Creative sebagai wedding organizer
mengikuti perubahan tersebut dengan ditanganinya konsep pernikahan
selain traditional wedding yaitu international wedding hingga thematic
wedding. Sehingga Celtic Creative yang dahulunya dikenal sebagai wedding
organizer berkonsep traditional wedding, ingin diimpresikan sebagai
wedding organizer multi konsep yang dapat menangani berbagai macam
konsep pernikahan. Untuk mendukung penelitian, peneliti menggunakan
teori Impression Management serta menggunakan jenis penelitian kualitatif
dengan menggunakan metode penelitian studi kasus deskriptif. Teknik
pengumpulan data yang digunakan dalam penelitian ini dengan melakukan
wawancara, observasi dan dokumentasi. Hasil dari penelitian ini adalah
Celtic Creative sebagai organisasi pada bidang jasa menerapkan tiga
tipologi dari teori Impression Management yaitu menggunakan Strategi
Ingratiation, Self-Promotion dan Exemplification.

Kata Kunci:Wedding Organizer, Corporate Branding, Impression
Management, Ingratiation, Self-Promotion, Exemplification.
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CORPORATE BRANDING CELTIC CREATIVE IN BUILDING
A MULTI CONCEPT WEDDING ORGANIZER IMAGE

Fisella Francis Tosifananda
(NBI. 1151600080)

ABSTRACT

Celtic Creative as an organization engaged in services recognizes
the importance of corporate branding to enhance the image of a brand. The
perception that has been formed as a wedding organizer specialist in
traditional wedding is felt to need to adjust to developments in the growing
wedding industry. Developments occur in the concept of marriage, Celtic
Creative as a wedding organizer to follow these changes with the handling
of the concept of marriage other than traditional wedding, namely
international wedding to thematic wedding. So Celtic Creative, which used
to be known as a wedding organizer with a traditional wedding concept,
wants to be impressed as a multi-concept wedding organizer that can
handle a variety of wedding concepts. To support research, researchers use
the Impression Management theory and use qualitative research types using
descriptive case study research methods. Data collection techniques used in
this study by conducting interviews, observation and documentation. The
results of this study are Celtic Creative as an organization in the service
sector applying three typologies of Impression Management theory, namely

using Ingratiation, Self-Promotion and Exemplification Strategies.

Keywords: Wedding Organizer, Corporate Branding, Impression

Management, Ingratiation, Self-Promotion, Exemplification.
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