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ABSTRAK

Penelitian ini menguji hubungan persepsi harga, rating toko, dan flash sale
terhadap keputusan pembelian pada marketplace. Pengumpulan yang data dilakukan
dengan metode kuesioner yang berisi daftar pertanyaan mengenai setiap variabel
yang diteliti. Responden dalam penelitian ini adalah mahasiswa aktif Universitas 17
Agustus 1945 Surabaya yang pernah berbelanja di marketplace. Sampel yang
digunakan dalam penelitian ini sebanyak 96 mahasisawa. Analisis data pada
penelitian ini menggunakan program SPSS 25. Pengujian hipotesis dengan
menggunakan uji t, uji F dan uji Koefisien Determinasi.

Hasil penelitian ini menunjukkan bahwa: (1) persepsi harga berpengaruh
signifikan terhadap keputusan pembelian pada marketplace, (2) rating toko
berpengaruh signifikan terhadap keputusan pembelian pada marketplace, (3) flash
sale berpengaruh signifikan terhadap keputusan pembelian pada marketplace, (4)
persepsi harga, rating toko, flash sale secara simultan berpengaruh signifikan
terhadap keputusan pembelian pada marketplace.

Kata Kunci : Persepsi Harga, Rating Toko, Flash Sale, Keputusan Pembelian,
Marketplace.



ABSTRACT

This research examines the relationship between price perceptions, store
ratings, and flash sales on purchasing decisions in the marketplace. Data collection
was carried out using a questionnaire method which contained a list of questions
regarding each variable studied. Respondents in this research were active students
at the University of 17 August 1945 Surabaya who had shopped at the marketplace.
The sample used in this research was 96 students. Data analysis in this study used
the SPSS 25 program. Hypothesis testing used the t test, F test and Coefficient of
Determination test.

The results of this research show that: (1) price perceptions have a
significant influence on purchasing decisions in the marketplace, (2) store ratings
have a significant influence on purchasing decisions in the marketplace, (3) flash
sales have a significant influence on purchasing decisions in the marketplace, (4)
price perceptions , store ratings, flash sales simultaneously have a significant
influence on purchasing decisions in the marketplace.

Keywords : Price Perception, Store Rating, Flash Sale, Purchase Decision,
Marketplace.



RINGKASAN

Shopee merupakan platform e-commerce atau pasar daring yang beroperasi
di berbagai negara, termasuk Indonesia. Shopee berada dalam bidang perdagangan
elektronik (e-commerce), yang mencakup penjualan berbagai produk secara online.
Sebagai marketplace, Shopee menyediakan platform bagi penjual dan pembeli untuk
bertransaksi secara elektronik. Produk yang dijual di Shopee sangat beragam, mulai
dari pakaian, aksesoris, peralatan elektronik, perlengkapan rumah tangga, hingga
produk-produk kecantikan. Shopee juga terkenal dengan berbagai promosi, diskon,
dan program flash sale yang sering menarik perhatian konsumen. Produk yang dijual
di Shopee sangat beragam, mulai dari pakaian, aksesoris, peralatan elektronik,
perlengkapan rumah tangga, hingga produk-produk kecantikan. Shopee juga
terkenal dengan berbagai promosi, diskon, dan program flash sale yang sering
menarik perhatian konsumen

Penelitian ini termasuk pada jenis penelitian kuantitatif dengan objek
penelitian mahasiswa aktif Universitas 17 Agustus 1945 Surabaya yang pernah
berbelanja di marketplace. Penelitian ini menggunakan kuesioner dalam melakukan
pengumpulan data dan diolah menggunakan SPSS 25. Berdasarkan hasil penelitian
menunjukkan bahwa persepsi harga berpengaruh terhadap keputusan pembelian
pada marketplace. Rating toko berpengaruh terhadap keputusan pembelian pada
marketplace. Flash Sale berpengaruh terhadap keputusan pembelian pada
marketplace, Persepsi Harga, Rating Toko, dan Flash Sale secara simultan
berpengaruh signifikan terhadap keputusan pembelian pada marketplace.



SUMMARY

Shopee is an e-commerce platform or online market that operates in various
countries, including Indonesia. Shopee is in the field of electronic commerce (e-
commerce), which includes selling various products online. As a marketplace,
Shopee provides a platform for sellers and buyers to transact electronically. The
products sold on Shopee are very diverse, ranging from clothing, accessories,
electronic equipment, household equipment, to beauty products. Shopee is also
famous for its various promotions, discounts and flash sale programs which often
attract the attention of consumers. The products sold on Shopee are very diverse,
ranging from clothing, accessories, electronic equipment, household equipment, to
beauty products. Shopee is also famous for its various promotions, discounts and
flash sale programs which often attract the attention of consumers

This research is a type of quantitative research with the object of research being
active students at the University of 17 August 1945 Surabaya who have shopped at
the marketplace. This research used a questionnaire to collect data and processed it
using SPSS 25. Based on the research results, it shows that price perceptions
influence purchasing decisions in the marketplace. Store ratings influence
purchasing decisions on the marketplace. Flash Sales influence purchasing
decisions in the marketplace, Price Perception, Store Rating, and Flash Sale
simultaneously have a significant influence on purchasing decisions in the
marketplace.
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