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“Effort makes you. You will regret someday if you don’t do your best now. Don’t 

think it’s too late but keep working on it.  

It may take time, but there’s nothing that gets worse due to practising.  

So practise. You may get depressed. 

But it’s evidence that you doing good” 

 

-Jeon Jungkook 
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HUBUNGAN ANTARA FEAR OF MISSING OUT DENGAN IMPULSIVE 

BUYING PADA MAHASISWA PENGGUNA SKINCARE DI SURABAYA 

 

Gusti A. Silvia Puspita D. 

Fakultas Psikologi Universitas 17 Agustus 1945 Surabaya 

Email: gstayusilviapuspita@gmail.com 

ABSTRAK 

Penelitian ini bertujuan untuk melihat hubungan antara Fear of Missing Out              

dengan impulsive buying. Fear of Missing Out menjadi variabel independent pada 

penelitian ini, sedangkan impulsive buying merupakan variabel dependen. Sampel dari 

penelitian ini adalah mahasiswa pengguna skincare di kota Surabaya sejumlah 109 

responden. Pengambilan sampel yang digunakan yakni non probability sampling 

dengan Teknik purposive sampling, yaitu suatu metode penentuan sampel dipilih 

diantara populasi sesuai dengan yang dikehendaki peneliti, sehingga sampel tersebut 

dapat mewakili karakteristik populasi yang di inginkan. Alat ukur yang digunakan 

yaitu  skala impulsive buying dan Fear of Missing Out. Pengujian hipotesis penelitian 

ini dilakukan dengan menggunakan teknik korelasi product moment yang dibantu 

SPSS for windows, menunjukkan skor koefisien korelasi sebesar 0,694 dengan taraf 

signifikansi p = 0,000 (p < 0,01) dan nilai R² 48% artinya ada hubungan positif yang 

sangat signifikan antara Fear of Missing Out dan impulsive buying, artinya semakin 

tinggi Fear of Missing Out, maka semakin tinggi pula perilaku impulsive buying. Hasil 

yang didapat yaitu impulsive buying memiliki sumbangan efektif sebesar 48,2% 

terhadap Fear of Missing Out, dan 51,8% dipengaruhi oleh faktor lain. 

Kata Kunci : impulsive buying, fear of missing out,   skincare,  mahasiswa 
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THE RELATIONS BETWEEN FEAR OF MISSING OUT AND IMPULSIVE 

BUYING IN STUDENTS USING SKINCARE IN SURABAYA 

 

Gusti A. Silvia Puspita D. 

Fakultas Psikologi Universitas 17 Agustus 1945 Surabaya 

Email: gstayusilviapuspita@gmail.com 

ABSTRACT 

This research aims to see the relations between Fear of Missing Out and  impulsive 

buying. Fear of Missing Out is the independent variable in this research. Meanwhile, 

impulsive buying is the dependent variable. The sample from this research was 109 

students using skincare in the city of Surabaya. The sampling used is non- probability 

sampling with purposive sampling technique, which is a method of selecting samples 

from among the population according to what the researcher desires, so that the 

sample can represent the characteristics of the desired population. The measuring 

instruments used are the impulsive buying scale and the Fear of Missing Out. This 

research hypothesis testing was carried out using the product moment correlation 

technique assisted by SPSS 23.0 for Windows, showing a correlation coefficient score 

of 0.694 with a significance level of p = 0.000 (p < 0.01) and an R² value of 48%, 

meaning there is a very significant positive relationship between Fear of Missing Out 

and impulsive buying, meaning that the higher the Fear of Missing Out, the higher 

the impulsive buying behavior. The results obtained were that impulsive buying had 

an effective contribution of 48.2% to Fear of Missing Out, and 51.8% was influenced 

by other factors. 

Keywords: impulsive buying, fear of missing out, skincare, students 
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