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ABSTRACT

This study aims to determine the effect of Green Marketing on purchasing decisions,

to determine the ¢ffect of Product Innovation on purchasing decisions, to determine

the effect of Price Perception on purchasing decisions and to determine the effect of
Green Marketing, product innovation and Price Perception on purchasing decisions

for Economics and Business Students at the University of 17 August 1945 Surabaya.

This study uses quantitative methods, data collection techniques by distributing
questionnaires, the analysis used is multiple linear regression. The sample consisted
of 100 respondents.

The results showed that all indicators were valid and reliable. The results of
the T test state that Green Marketing has no significant effect on purchasing decisions.
Product Innovation has a significant effect on purchasing decisions. Price Perception
partially has a significant effect on purchasing decisions. The resulls of the F test state
that Green Marketing, product innovation and price perception simultaneously
influence purchasing decisions for Economics and Business Students at the University
of 17 August 1945 Surabaya. Meanwhile, the results of the R? test show that the effect
of the independent variable on the dependent variable is 78%, while 22% is influenced
by other variables outside the research model.

Keywords: Green Marketing, Product Innovation, Price Perception, Purchase
Decision
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