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ABSTRACT

This research aims to analyze the influence of online customer reviews, sales
promotions and price perceptions on purchasing decisions on the "Shopee”
markeiplace, This research uses a quantitative method with a questionnaire as a data
collection tool which is then analyzed with the help of IBM SPSS Version 27 sofiware.
The sample in this research uses a non-probability sampling technique with a total of
100 respondents from Management Studies Program students at the University of 17
August 1945 Surabaya. The instrument test used in this research is the validity and
reliability test, the data analysis used is multiple linear regression analysis with
hypothesis testing using the T Test, F Test and coefficient of determination (£2)

The results of this research show that all indicators in this research are valid
and reliable, the results of the T test state that online customer reviews partially have
an insignificant effect on purchasing decisions, sales promotions partially have a
significant effect on purchasing decisions and price perceptions partially have a
significant effect on purchasing decisions. . The F test results show that the influence
of online customer reviews, sales promotions and price perceptions simultaneously
have a significant effect on purchasing decisions on the Shopee markeiplace.
Meanwkile, the coefficient of determination test shows that the influence of the
independent variable is 62.2%, while the remaining 37.8% is influenced by other
variables outside the model studied.

Keywords: Online Customer Reviews, Sales Promotion, Price Perception, Purchase

Decisions
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RINGKASAN

PT. Shopee Intemasional Indonesia adalah perusahaan e-commerce yang
beroperasi melalui aplikasi mobile. Merupakan anak perusahaan Garena dari
Singapura, Shopee masuk pasar Indonesia pada Mei 2015. Fokusnya adalah
menyediakan pengalaman berbelanja inovatif, dengan mempermudah penjual dan
menyediakan proses pembayaran aman serta logistik terintegrasi. Shopee Indonesia
berlokasi di JL. Letjen. S. Parman, Palmerah Wisma 77 Tower 2, Jakarta. Target
pengguna adalah kalangan muda yang aktif menggunakan gadget, dan aplikasi
mobile Shopee mendukung belanja yang cepat, mudah, dan cfisien.

Penelitian ini dilakukan pada Mahasiswa Universitas 17 Agustus 1945
Surabaya. Dengan waktu penelitian dilakukan mulai bulan Oktober — Desember
2023. Populasi dalam penelitian ini adalah Mahasiswa Program Studi Manajemen
Universitas 17 Agustus 1945 Surabaya. Jumlah sampel yang digunakan adalah
sebanyak 100 responden dan menggunakan jenis data kuantitatif. Teknik analisis
yang digunakan adalah analisis regresi berganda, dengan pengujian hipotesis
menggunakan uji parsial (Uji T), Uji Simultan (Uji F) dan Uji Koefisien Determinasi
(R2).

Hasil uji nommalitas menggunakan pengujian one sampel Kolmogorov
Smimov (KS), memiliki nilai distribusi normal karena Asymp. Sig 2 Tailed (0,200),
lebih beasar dani a= 5% (0,05) dapat dikatakan berdistribusi normal. Kemudian hasil
Uji R2 didapatkan nilai pada Adjusted R Square sebesar 0.622 atau 62,2% yang
artinya pengaruh Ulasan Pelanggan Online (X1), Promosi Penjualan (X2) dan
Persepsi Harga (X3) terhadap Keputusan Pembelian (Y) sedangkan sisanya sebesar
37,8% di pengaruhi oleh variabel lain yang tidak diteliti. Berdasarkan hasil uji F
menunjukan bahwa hasil yang di peroleh nilai F hitung sebesar 55.270 > 2,70 Dengan
nilai signifikan sebesar 0.001.
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SUMMARY

PT. Shopee Internasional Indonesia is an e-commerce company that operates
through a mobile application. A subsidiary of Garena from Singapore, Shopee entered
the Indonesian market in May 2015. Its focus is on providing an innovative shopping
experience, by making things easier for sellers and providing a secure payment
process and integrated logistics. Shopee Indonesia is located at JL. Lt. Gen. .
Parman, Palmerah Wisma 77 Tower 2, Jakarta. The target users are young people
who actively use gadgets, and the Shopee mobile application supports fast, easy and
efficient shopping.

This research was conducted on students at the University of 17 August 1945
Surabaya. With the time the research was conducted from October — December 2023.
The population in this research were students from the Management Study Program
at the University of 17 August 1945 Surabaya. The number of samples used was 100
respondents and used quantitative data. The analysis technique used is mulfiple
regression analysis, with hypothesis testing using partial tests (T Test), Simultaneous
Tests (T Test) and Coefficient of Determination Test (R2).

The normality test results using the one sample Kolmogorov Smirnov (KS)
test have normal distribution values because Asymp. Sig 2 Tailed (0.200), greater
than a = 5% (0.05) can be said to be normally distributed. Then the results of the R2
Test showed that the Adjusted R Square value was 0.622 or 62.2%, which means the
influence of Online Customer Reviews (X1), Sales Promotion (X2) and Price
Perception (X3) on Purchasing Decisions (Y) while the remainder was 37.8 %
influenced by other variables not studied. Based on the results of the F test, it shows
that the calculated F value is 55,270 > 2.70 with a significant value of 0.001.
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