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ABSTRAK 

 

Remaja akhir merupakan dimana masa konsolidasi menuju periode dewasa. Remaja akhir 

sangat memperhatikan penampilannya dan berusaha meningkatkan popularitasnya di 

masyarakat. Remaja di Indonesia juga tidak luput dari pembelian impulsif karena adanya 

kebutuhan untuk memiliki barang tertentu agar dapat diterima oleh kelompoknya. Pada saat 

ini individu memiliki kecenderungan untuk berusaha untuk menyesuaikan diri dengan 

lingkaran pertemanan melalui praktik konformitas, yang berarti tindakan menyelaraskan 

perilaku seseorang dengan norma-norma kelompok. Pada remaja, perilaku tersebut akan 

membawa mereka pada gaya hidup hedonis. penelitian ini bertujuan untuk mengetahui 

hubungan antara konformitas dan gaya hidup hedonisme dengan perilaku pembelian impulsif. 

Penelitian ini menggunakan penelitian kuantitatif dengan jumlah 174 subjek yang dilakukan 

dengan metode Purposive Sampling. Berdasarkan perhitungan analisis menggunakan regresi 

ganda diperoleh hubungan konformitas dan gaya hidup hedonisme dengan pembelian 

impulsif. Setelah itu terdapat hubungan antara konformitas dengan pembelian impulsif dan 

yaitu terdapat hubungan antara gaya hidup hedonisme dengan pembelian impulsif. 

Sumbangan afektif konformitas dan gaya hidup hedonisme memiliki pengaruh 59,7% 

terhadap pembelian impulsif. 
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ABSTRACT 

 

Late adolescence is the period of consolidation into adulthood, characterized by a high 

interest in intellectual functions and an ego to unite with others. Late adolescents are 

concerned with their appearance and increase their popularity in society. It causes the 

emergence of impulsive buying among late adolescents. Adolescents in Indonesia were also 

not spared from impulsive buying due to the need to own certain items in order to be accepted 

by the group. Individuals nowadays have the tendency to adapt to their surroundings or 

groups, seeking to fit in the circles of friends through the practice of conformity. In 

adolescents, the aforementioned behaviors will lead them to a hedonistic lifestyle. The 

objective of this study is to uncover the relationship between conformity and hedonistic 

lifestyles with impulsive buying behavior. A quantitative approach was utilized in this study 

with a sample size of 174 subjects, conducted through the purposive sampling method. The 

calculation using multiple regression analysis indicates the relationship between conformity 

and hedonistic lifestyles with impulsive buying. Furthermore, there is a relationship between 

conformity with impulsive buying and between hedonistic lifestyles with impulsive buying. The 

effective contribution of conformity and hedonistic lifestyles provides a 59.7% impact on 

impulsive buying. 

 
Keyword: Conformity, hedonistic lifestyle, Impulsive Buying, Late Adolescents 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

mailto:adelyaafransisca@gmail.com


 

xiii  

DAFTAR ISI 

HALAMAN JUDUL ................................................................................................................... i 

HALAMAN PERNYATAAN TIDAK MELAKUKAN PENJIPLAKAN…………………….ii 

LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI .................................................... iii 

HALAMAN PERSETUJUAN PEMBIMBING ........................................................................ iv 

HALAMAN PERSETUJUAN TIM PENGUJI ......................................................................... v 

HALAMAN MOTTO ................................................................................................................ vi 

HALAMAN PERSEMBAHAN ............................................................................................... vii 

CURRICULUM VITAE ............................................................................................................ viii 

KATA PENGANTAR ............................................................................................................... ix 

ABSTRAK................................................................................................................................. xi 

ABSTRACT ............................................................................................................................... xii 

DAFTAR ISI ............................................................................................................................ xiii 

DAFTAR TABEL .................................................................................................................... xvi 

DAFTAR GAMBAR .............................................................................................................. xvii 

DAFTAR LAMPIRAN ......................................................................................................... xviii 

BAB I PENDAHULUAN .......................................................................................................... 1 

A. Permasalahan ................................................................................................................... 1 

1. Latar Belakang ............................................................................................................. 1 

2. Rumusan Masalah ........................................................................................................ 2 

B. Tujuan dan Manfaat ......................................................................................................... 3 

1. Tujuan Penelitian ......................................................................................................... 3 

2. Manfaat Penelitian........................................................................................................ 3 

C. Keaslian Penelitian .......................................................................................................... 3 

BAB II TINJAUAN PUSTAKA ................................................................................................ 5 

A. Membeli Impulsif............................................................................................................. 5 

1. Definisi Membeli Impulsif ........................................................................................... 5 

2. Aspek-Aspek Pembelian Impulsif ................................................................................ 5 

3. Faktor-Faktor Yang Mempengaruhi Pembelian Impulsif ............................................ 6 

4. Dampak Pembelian Impulsif........................................................................................ 7 

B. Konformitas ..................................................................................................................... 7 

1. Definisi Konformitas ................................................................................................... 7 

2. Aspek-Aspek Konformitas ........................................................................................... 8 



xiv 

3. Faktor-Faktor Yang Mempengaruhi Konformitas ....................................................... 8 

4. Bentuk-Bentuk Konformitas ........................................................................................ 9 

C. Gaya Hidup Hedonisme................................................................................................... 9 

1. Definisi Gaya Hidup Hedonisme ................................................................................. 9 

2. Aspek-Aspek Gaya Hidup Hedonisme ........................................................................ 9 

3. Faktor-Faktor Yang Mempengaruhi Gaya Hidup Hedonisme ................................... 10 

D. Kerangka Berpikir ......................................................................................................... 11 

E. Hipotesis ........................................................................................................................ 12 

BAB III METODE PENELITIAN ........................................................................................... 13 

A. Populasi dan Partisipan .................................................................................................. 13 

1. Populasi ...................................................................................................................... 13 

2. Partisipan .................................................................................................................... 13 

B. Desain Penelitian ........................................................................................................... 14 

1. Jenis Penelitian ........................................................................................................... 14 

2. Variabel Penelitian ..................................................................................................... 14 

C. Instrumen Pengumpulan Data ....................................................................................... 14 

1. Skala Pembelian Impulsif ........................................................................................... 15 

a. Definisi Operasional ............................................................................................... 15 

b. Pengembangan Alat Ukur ....................................................................................... 15 

c. Uji Alat Ukur .......................................................................................................... 16 

1) Validitas Alat Ukur ............................................................................................. 16 

2) Uji Reliabilitas .................................................................................................... 17 

2. Skala Konformitas ..................................................................................................... 17 

a. Definisi Operasional ............................................................................................... 17 

b. Pengembangan Alat Ukur ....................................................................................... 17 

c. Uji Alat Ukur .......................................................................................................... 18 

1) Validitas Alat Ukur ............................................................................................. 18 

2) Uji Reliabilitas ..................................................................................................... 20 

3. Skala Gaya Hidup Hedonisme ................................................................................... 20 

a. Definisi Operasional ............................................................................................... 20 

b. Pengembangan Alat Ukur ....................................................................................... 20 

c. Uji Alat Ukur .......................................................................................................... 21 



 

xv  

1) Validitas Alat Ukur ............................................................................................. 21 

2) Uji Reliabilitas .................................................................................................... 23 

D. Uji Prasyarat dan Analisis Data ..................................................................................... 24 

1. Uji Prasyarat ............................................................................................................... 24 

a. Uji Normalitas ........................................................................................................ 24 

b. Uji Linearitas .......................................................................................................... 24 

c. Uji Multikolinearitas ............................................................................................... 25 

d. Uji Heterokedastisitas ............................................................................................. 25 

2. Analisis Data .............................................................................................................. 26 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......................................................... 27 

A. Hasil Penelitian .............................................................................................................. 27 

1. Kategorisasi Instrument Penelitian ............................................................................. 27 

a. Skala Pembelian Impulsif ....................................................................................... 27 

b. Skala Konformitas .................................................................................................. 28 

c. Skala Gaya Hidup Hedonisme ............................................................................... 28 

2. Hasil Analisis Regresi ganda ..................................................................................... 29 

a. Korelasi Simultan ................................................................................................... 29 

b. Korelasi Parsial ...................................................................................................... 29 

c. Sumbangan Efektif ................................................................................................. 30 

3. Pembahasan................................................................................................................ 30 

BAB V KESIMPULAN DAN SARAN .................................................................................... 33 

A. Kesimpulan .................................................................................................................... 33 

B. Saran .............................................................................................................................. 33 

DAFTAR PUSTAKA ............................................................................................................... 35 

LAMPIRAN ............................................................................................................................. 37 

 

 

 

 

 

 

 

 

 



xvi 

DAFTAR TABEL 

 

Tabel 1. Skor Penelitian Butir Skala ........................................................................................ 15 

Tabel 2. Pilihan Jawaban Model Skala Likert .......................................................................... 15 

Tabel 3. Blue Print Penyebaran Item Skala Pembelian Impulsif ............................................. 15 

Tabel 4. Blueprint Setelah Uji Coba Alat Ukur Skala Pembelian Impulsif ............................. 16 

Tabel 5. Rangkuman Validitas Item Skala Pembelian Impulsif ............................................... 16 

Tabel 6. Hasil Uji Reliabilitas Skala Pembelian Impulsif ........................................................ 17 

Tabel 7. Rangkuman Hasil Uji Reliabilitas Skala Pembelian Impulsif .................................... 17 

Tabel 8. Alternatif Pilihan Jawaban Model Skala Likert ......................................................... 18 

Tabel 9. Blue Print Penyebaran Item Skala Konformitas ......................................................... 18 

Tabel 10. Blueprint Setelah Uji Coba Alat Ukur Skala Konformitas ...................................... 19 

Tabel 11. Rangkuman validitas Item skala konformitas .......................................................... 19 

Tabel 12. Hasil Uji Reliabilitas Skala Konformitas ................................................................. 20 

Tabel 13. Rangkuman hasil uji reliabilitas skala konformitas .................................................. 20 

Tabel 14. Alternatif Pilihan Jawaban Model Skala Likert ....................................................... 20 

Tabel 15. Blue Print Penyebaran Item Skala Gaya Hidup Hedonisme .................................... 21 

Tabel 16. Blueprint Setelah Uji Coba Alat Ukur Skala Gaya Hidup Hedonisme .................... 22 

Tabel 17. Rangkuman Validitas Item Skala Gaya Hidup Hedonisme ..................................... 23 

Tabel 18. Hasil Uji Reliabilitas Skala Gaya Hidup Hedonisme ............................................... 23 

Tabel 19.Rangkuman Hasil Uji Reliabilitas Skala Gaya Hidup Hedonisme ........................... 23 

Tabel 20. Hasil Uji Normalitas Sebaran ................................................................................... 24 

Tabel 21. Hasil Uji Linearitas................................................................................................... 25 

Tabel 22. Hasil Uji Multikolinearitas ....................................................................................... 25 

Tabel 23. Hasil Uji Heterokedastisitas ..................................................................................... 25 

Tabel 24. Norma Kategorisasi Pembelian Impulsif .................................................................. 27 

Tabel 25. Kategorisasi Skala Pembelian Impulsif .................................................................... 27 

Tabel 26. Norma Kategorisasi Konformitas ............................................................................. 28 

Tabel 27. Kategorisasi Skala Konformitas ............................................................................... 28 

Tabel 28. Norma Kategorisasi Gaya Hidup Hedonisme .......................................................... 28 

Tabel 29. Kategorisasi Skala Gaya Hidup Hedonisme ............................................................. 29 

Tabel 30. Hasil Analisis Regresi Ganda Korelasi Simultan ..................................................... 29 

Tabel 31. Analisis Regresi Ganda Korelasi Parsial .................................................................. 30 

Tabel 32. Sumbangan Efektif Konformitas dan Gaya Hidup Hedonisme ............................... 30 

 

 

 

 

 

 

 

 



 

xvii  

DAFTAR GAMBAR 

 

Gambar 1. Bagan Kerangka Berpikir ....................................................................................... 12 

Gambar 2. Grafik Perhitungan Sampel dengan G*Power ........................................................ 13 

Gambar 3. Hubungan Variabel Konformitas dan Gaya Hidup Hedonisme Dengan Perilaku 

Pembelian Impulsif pada Remaja Akhi ................................................................. 14 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///C:/Users/ACER/Downloads/MERAPIKAN%20SKRIPSI%20ADEL%201.docx%23_Toc155042333
file:///C:/Users/ACER/Downloads/MERAPIKAN%20SKRIPSI%20ADEL%201.docx%23_Toc155042334


xviii 

DAFTAR LAMPIRAN 

 

Lampiran 1. Google Form ........................................................................................................ 37 

Lampiran 2. Kuisioner Skala Pembelian Impulsif .................................................................... 38 

Lampiran 3. Kuisioner Skala Konformitas ............................................................................... 40 

Lampiran 4. Kuisioner Skala Gaya Hidup Hedonisme ............................................................ 43 

Lampiran 5. Tabulasi Jawaban Skor Subjek Skala Pembelian Impulsif .................................. 47 

Lampiran 6. Tabulasi Jawaban Skor Subjek Skala Konformitas ............................................. 52 

Lampiran 7. Tabulasi Jawaban Skor Subjek Skala Gaya Hidup Hedonisme ........................... 63 

Lampiran 8. Uji Validitas dan Reliabilitas Output SPSS (Putaran 1 sd putaran terakhir) Skala 

Pembelian Impulsif ............................................................................................. 76 

Lampiran 9. Uji Validitas dan Reliabilitas Output SPSS (Putaran 1 sd putaran terakhir) Skala 

Konformitas ......................................................................................................... 78 

Lampiran 10. Uji Validitas dan Reliabilitas Output SPSS (Putaran 1 sd putaran terakhir) Skala 

Gaya Hidup Hedonisme ...................................................................................... 80 

Lampiran 11. Uji Prasyarat (Uji Normalitas, Uji Linearitas, Uji Multikolinearitas, Uji 

Heterokedastisitas) .............................................................................................. 83 

Lampiran 12. Analisis Data (Regresi Ganda) ........................................................................... 91 

 


