
PENGARUH FEAR OF MISSING
OUT (FOMO), PRICE DISCOUNT,

DAN CONTENT MARKETING
TERHADAP IMPULSE BUYING
PENGGUNA MEDIA SOSIAL

TIKTOK PADA MAHASISWA DI
SURABAYA
by Johan Agung Cahyono

Submission date: 26-Jan-2024 11:21AM (UTC+0700)
Submission ID: 2278732866
File name: FEB_1212000119_Johan_Agung.docx
(717.61K)
Word count: 3446
Character count: 21512



6

6

6

6



1



8



2

2

3

7



5

7



4

5

5

10



2

2

2

2

2

2

2



2



9

9



9



11



19%
SIMILARITY INDEX

21%
INTERNET SOURCES

8%
PUBLICATIONS

11%
STUDENT PAPERS

1 3%

2 3%

3 2%

4 2%

5 2%

6 2%

7 1%

8 1%

PENGARUH FEAR OF MISSING OUT (FOMO), PRICE DISCOUNT,
DAN CONTENT MARKETING TERHADAP IMPULSE BUYING
PENGGUNA MEDIA SOSIAL TIKTOK PADA MAHASISWA DI
SURABAYA
ORIGINALITY REPORT

PRIMARY SOURCES

teknologi.bisnis.com
Internet Source

dodayariebitch.blogspot.com
Internet Source

Submitted to Universitas Pamulang
Student Paper

es.scribd.com
Internet Source

eprints.undip.ac.id
Internet Source

123dok.com
Internet Source

etheses.uin-malang.ac.id
Internet Source

jurnal.unpand.ac.id
Internet Source



9 1%

10 1%

11 1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches < 37 words

Submitted to Universitas 17 Agustus 1945
Surabaya
Student Paper

journal.umg.ac.id
Internet Source

repository.stiesia.ac.id
Internet Source


