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LAMPIRAN 

 

Lampiran 1. Kuesioner Responden 

Apakah teman – teman fans JKT48 pernah membeli produk erigo apparel / erigo x 
JKT48? Jika Ya mohon lanjutkan ke pertanyaan selanjutnya. 

a. Ya 

b. Tidak 

Profil Responden 

1. Nama Lengkap: 
 

2. Jenis Kelamin: 
a. Laki-laki 
b. Perempuan 

 

3. Usia 

a. Dibawah 17 tahun 

b. 17 – 24 tahun 

c. 25 – 30 tahun 

d. 31 – 35 tahun 

e. 36 tahun ke atas 

 

4. Pekerjaan 

a. Wiraswasta / Wirausaha 

b. Pegawai Swasta 

c. Pegawai Negeri 
d. Pelajar / Mahasiswa 

e. Lainnya.. 
 

5. Berapa besar rata-rata pengeluaran belanja produk erigo apparel perbulan? 

a. < Rp. 100.000 

b. Rp. 100.000 – Rp. 250.000 

c. Rp. 250.000 – Rp. 500.000 

d. Rp. 500.000 – Rp. 1.000.000 

e. > Rp. 1.000.000 

Karakteristik 

1. Apakah kamu memfollow akun Instagram @jkt48? 
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a. Ya 

b. Tidak 

 

2. Apakah kamu memfollow akun Instagram @erigostore? 

a. Ya 

b. Tidak 

 

3. Apakah kamu memiliki produk erigo apparel? 

a. Ya 

b. Tidak 

JKT48 sebagai Brand Ambassador Erigo Apparel 

Petunjuk pengisisan: 

Jawaban yang tersedia untuk pernyataan dibawah ini, berupa skala 1-5 yang 
mempunyai arti: 

1 = Sangat Tidak Setuju 

2 = Tidak Setuju 

3 = Netral 

4 = Setuju 

5 = Sangat Setuju 

• Kepopuleran (visibility) 
➢ JKT48 sebagai brand ambassador erigo apparel karena 

kepopulerannya saat ini hingga produk yang dijual semakin 
meningkat. 

➢ Kepopulerannya JKT48 sebagai brand ambassador erigo apparel bisa 
mnarik perhatian fans JKT48 atau konsumen lain. 

• Kredibilitas (credibility) 
➢ JKT48 sangat sering menjadi brand ambassador suatu produk 

sehingga saya percaya membeli produk erigo apparel. 
➢ Adanya JKT48 sebagai brand ambassador penjualan erigo apparel 

menjadi sangat meningkat. 
➢ Adanya kepopuleran JKT48 sebagai brand ambassador erigo apparel 

sebagai alasan kamu memfollow akun sosial media @erigostore. 
• Daya Tarik (attraction) 

➢ Adanya JKT48 sebagai brand ambassador dapat menarik banyak fans 
JKT48 untuk membeli produk erigo apparel. 
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➢ JKT48 sebagai brand ambassador daya tarik dalam penjualan produk 
erigo apparel. 

• Kekuatan (power) 
➢ JKT48 sebagai brand ambassador mampu menarik banyak fans untuk 

menggunakan produk yang digunakan sehingga saya ikut terarik 
untuk membeli produk erigo apparel. 

➢ JKT48 sebagai brand ambassador dapat merayu fans JKT48 dalam 
mempertimbangkan membeli produk erigo apparel. 

Minat Beli Produk Erigo Apparel 

Petunjuk pengisisan: 

Jawaban yang tersedia untuk pernyataan dibawah ini, berupa skala 1-5 yang 
mempunyai arti: 

1 = Sangat Tidak Setuju 

2 = Tidak Setuju 

3 = Netral 

4 = Setuju 

5 = Sangat Setuju 

• Perhatian (attention) 
➢ Saya memberli produk erigo apparel karena melihat iklan yang 

dibintangi oleh JKT48 di media sosial @erigostore. 
➢ Saya membeli produk erigo apparel karena terdapat promo / diskon 

yang diberikan saat JKT48 live. 
• Keteratrikan (interest) 

➢ Selain melihat produk yang dipromosikan oleh JKT48 saya tertarik 
untuk membeli produk erigo apparel (t-shirt, hoodie, jacket denim, 
dan lain-lain). 

➢ Saya tertarik membeliproduk erigo apparel karena menciptakan 
desain limited edition pada masing-masing member JKT48. 

• Hasrat (desire) 
➢ Saya membeli produk erigo apparel sesuai apa yang dipromosikan 

oleh JKT48 karena kualitas produk yang bagus dan keren. 
➢ Setelah adanya JKT48 sebagai brand ambassador harga yang 

dibanderol sangat terjangkau termasuk include photopack JKT48. 
• Keputusan (decision) 
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➢ Saya membeli produk erigo apparel karena produk yang ditawarkan 
mendapatkan photopack member JKT48. 

➢ Saya membeli karena erigo apparel menciptakan desain pada masing-
masing member JKT48. 

• Tindakan (action) 
➢ Setelah adanya JKT48 sebagai brand ambassador menjadikan saya 

lebih sering ingin membeli produk erigo apparel (keinginan membeli 
lebih besar dengan adanya JKT48 sebagai brand ambassador). 

➢ Adanya JKT48 sebagai brand ambassador erigo apparel membuat 
saya membeli produknya karena pengaruh dari sesama fans JKT48. 
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Lampiran 2. Tampilan Google From Kuesioner 
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Lampiran 3. Hasil Profil Responden 

 

Statistics 

 Jenis Kelamin Usia Pekerjaan Pengeluaran 

N Valid 100 99 100 100 

Missing 0 1 0 0 

Mean 1.43 2.02 3.30 2.37 

Minimum 1 1 1 1 

Maximum 2 5 5 5 

 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-Laki 57 57.0 57.0 57.0 

Perempuan 43 43.0 43.0 100.0 

Total 100 100.0 100.0  

 

 

Usia 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Dibawah 17 Tahun 13 13.0 13.1 13.1 

17 - 24 Tahun 73 73.0 73.7 86.9 

25 - 30 Tahun 12 12.0 12.1 99.0 

36 Tahun ke atas 1 1.0 1.0 100.0 

Total 99 99.0 100.0  

Missing System 1 1.0   

Total 100 100.0   
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Pekerjaan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Wiraswasta / Wirausaha 8 8.0 8.0 8.0 

Pegawai Swasta 26 26.0 26.0 34.0 

Pegawai Negeri 1 1.0 1.0 35.0 

Pelajar / Mahasiswa 58 58.0 58.0 93.0 

Lainnya 7 7.0 7.0 100.0 

Total 100 100.0 100.0  

 

 

Pengeluaran 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid < Rp. 100.000 13 13.0 13.0 13.0 

Rp. 100.000 - Rp. 250.000 49 49.0 49.0 62.0 

Rp. 250.000 - Rp. 500.000 29 29.0 29.0 91.0 

Rp. 500.000 - Rp. 1.000.000 6 6.0 6.0 97.0 

> Rp. 1.000.000 3 3.0 3.0 100.0 

Total 100 100.0 100.0  
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Lampiran 4. Karakteristik Responden 

 

Statistics 

 

Memfollow 

@jkt48 

Memfollow 

@erigostore 

Memiliki produk 

Erigo 

N Valid 100 100 100 

Missing 0 0 0 

Mean 1.05 1.18 1.10 

Minimum 1 1 1 

Maximum 2 2 2 

 

 

Memfollow @jkt48 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 95 95.0 95.0 95.0 

Tidak 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

 

 

Memfollow @erigostore 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 82 82.0 82.0 82.0 

Tidak 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 



53 

 

 

 

Memiliki produk Erigo 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 90 90.0 90.0 90.0 

Tidak 10 10.0 10.0 100.0 

Total 100 100.0 100.0  
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Lampiran 5. Variabel Brand Ambassador (X) dan Minat Beli (Y) 

 

X 1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.0 1.0 1.0 

N 4 4.0 4.0 5.0 

S 36 36.0 36.0 41.0 

SS 59 59.0 59.0 100.0 

Total 100 100.0 100.0  

 

 

X 2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 2 2.0 2.0 2.0 

S 43 43.0 43.0 45.0 

SS 55 55.0 55.0 100.0 

Total 100 100.0 100.0  

 

 

X 3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

N 21 21.0 21.0 22.0 

S 37 37.0 37.0 59.0 

SS 41 41.0 41.0 100.0 

Total 100 100.0 100.0  
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X 4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

N 6 6.0 6.0 7.0 

S 33 33.0 33.0 40.0 

SS 60 60.0 60.0 100.0 

Total 100 100.0 100.0  

 

 

X 5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 6 6.0 6.0 6.0 

TS 6 6.0 6.0 12.0 

N 20 20.0 20.0 32.0 

S 27 27.0 27.0 59.0 

SS 41 41.0 41.0 100.0 

Total 100 100.0 100.0  

 

 

X 6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 7 7.0 7.0 7.0 

S 41 41.0 41.0 48.0 

SS 52 52.0 52.0 100.0 

Total 100 100.0 100.0  
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X 7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 9 9.0 9.0 9.0 

S 41 41.0 41.0 50.0 

SS 50 50.0 50.0 100.0 

Total 100 100.0 100.0  

 

 

X 8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

N 12 12.0 12.0 13.0 

S 42 42.0 42.0 55.0 

SS 45 45.0 45.0 100.0 

Total 100 100.0 100.0  

 

 

X 9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.0 1.0 1.0 

N 11 11.0 11.0 12.0 

S 38 38.0 38.0 50.0 

SS 50 50.0 50.0 100.0 

Total 100 100.0 100.0  
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Y 1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 5 5.0 5.0 8.0 

N 17 17.0 17.0 25.0 

S 33 33.0 33.0 58.0 

SS 42 42.0 42.0 100.0 

Total 100 100.0 100.0  

 

 

Y 2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 4 4.0 4.0 7.0 

N 21 21.0 21.0 28.0 

S 35 35.0 35.0 63.0 

SS 37 37.0 37.0 100.0 

Total 100 100.0 100.0  

 

 

Y 3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 3 3.0 3.0 6.0 

N 16 16.0 16.0 22.0 

S 41 41.0 41.0 63.0 

SS 37 37.0 37.0 100.0 

Total 100 100.0 100.0  
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Y 4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 5 5.0 5.0 7.0 

N 9 9.0 9.0 16.0 

S 36 36.0 36.0 52.0 

SS 48 48.0 48.0 100.0 

Total 100 100.0 100.0  

 

 

Y 5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 2 2.0 2.0 3.0 

N 26 26.0 26.0 29.0 

S 39 39.0 39.0 68.0 

SS 32 32.0 32.0 100.0 

Total 100 100.0 100.0  

 

 

Y 6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 4 4.0 4.0 5.0 

N 22 22.0 22.0 27.0 

S 44 44.0 44.0 71.0 

SS 29 29.0 29.0 100.0 

Total 100 100.0 100.0  
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Y 7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 5 5.0 5.0 9.0 

N 18 18.0 18.0 27.0 

S 33 33.0 33.0 60.0 

SS 40 40.0 40.0 100.0 

Total 100 100.0 100.0  

 

 

Y 8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 3 3.0 3.0 4.0 

N 12 12.0 12.0 16.0 

S 36 36.0 36.0 52.0 

SS 48 48.0 48.0 100.0 

Total 100 100.0 100.0  

 

 

Y 9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 3.0 3.0 3.0 

TS 10 10.0 10.0 13.0 

N 18 18.0 18.0 31.0 

S 33 33.0 33.0 64.0 

SS 36 36.0 36.0 100.0 

Total 100 100.0 100.0  
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Y 10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 4.0 4.0 4.0 

TS 5 5.0 5.0 9.0 

N 22 22.0 22.0 31.0 

S 31 31.0 31.0 62.0 

SS 38 38.0 38.0 100.0 

Total 100 100.0 100.0  
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Lampiran 6. Histogram Brand Ambassador (X) dan Minat Beli (Y) 
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Lampiran 7. Hasil Uji Validitas  

 

 

Correlations 

  X 1 X 2 X 3 X 4 X 5 X 6 X 7 X 8 X 9 Total 

 X 1 Pearson 

Correlation 

1 .445**
 .175 .480**

 .092 .519**
 .377**

 .299**
 .523**

 .600**
 

Sig. (2-

tailed) 
 

.000 .082 .000 .361 .000 .000 .002 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 2 Pearson 

Correlation 

.445**
 1 .248*

 .398**
 .091 .572**

 .409**
 .249*

 .374**
 .568**

 

Sig. (2-

tailed) 

.000 
 

.013 .000 .366 .000 .000 .013 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 3 Pearson 

Correlation 

.175 .248*
 1 .213*

 .397**
 .318**

 .448**
 .608**

 .384**
 .665**

 

Sig. (2-

tailed) 

.082 .013 
 

.033 .000 .001 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 4 Pearson 

Correlation 

.480**
 .398**

 .213*
 1 .238*

 .506**
 .464**

 .335**
 .362**

 .640**
 

Sig. (2-

tailed) 

.000 .000 .033 
 

.017 .000 .000 .001 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 5 Pearson 

Correlation 

.092 .091 .397**
 .238*

 1 .288**
 .245*

 .402**
 .336**

 .609**
 

Sig. (2-

tailed) 

.361 .366 .000 .017 
 

.004 .014 .000 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 6 Pearson 

Correlation 

.519**
 .572**

 .318**
 .506**

 .288**
 1 .508**

 .330**
 .591**

 .735**
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Sig. (2-

tailed) 

.000 .000 .001 .000 .004 
 

.000 .001 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 7 Pearson 

Correlation 

.377**
 .409**

 .448**
 .464**

 .245*
 .508**

 1 .361**
 .491**

 .693**
 

Sig. (2-

tailed) 

.000 .000 .000 .000 .014 .000 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 8 Pearson 

Correlation 

.299**
 .249*

 .608**
 .335**

 .402**
 .330**

 .361**
 1 .497**

 .705**
 

Sig. (2-

tailed) 

.002 .013 .000 .001 .000 .001 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X 9 Pearson 

Correlation 

.523**
 .374**

 .384**
 .362**

 .336**
 .591**

 .491**
 .497**

 1 .749**
 

Sig. (2-

tailed) 

.000 .000 .000 .000 .001 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 

Total Pearson 

Correlation 

.600**
 .568**

 .665**
 .640**

 .609**
 .735**

 .693**
 .705**

 .749**
 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Correlations 

 Y 1 Y 2 Y 3 Y 4 Y 5 Y 6 Y 7 Y 8 Y 9 

 Y 

10 Total 

Y 1 Pearson 

Correlatio

n 

1 .446*

*
 

.555*

*
 

.499*

*
 

.383*

*
 

.260*

*
 

.492*

*
 

.571*

*
 

.379*

*
 

.528*

*
 

.678*

*
 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .009 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 2 Pearson 

Correlatio

n 

.446*

*
 

1 .655*

*
 

.580*

*
 

.655*

*
 

.514*

*
 

.522*

*
 

.490*

*
 

.508*

*
 

.527*

*
 

.775*

*
 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 3 Pearson 

Correlatio

n 

.555*

*
 

.655*

*
 

1 .591*

*
 

.616*

*
 

.399*

*
 

.470*

*
 

.649*

*
 

.550*

*
 

.586*

*
 

.797*

*
 

Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 4 Pearson 

Correlatio

n 

.499*

*
 

.580*

*
 

.591*

*
 

1 .600*

*
 

.399*

*
 

.544*

*
 

.588*

*
 

.574*

*
 

.485*

*
 

.769*

*
 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 
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Y 5 Pearson 

Correlatio

n 

.383*

*
 

.655*

*
 

.616*

*
 

.600*

*
 

1 .503*

*
 

.476*

*
 

.582*

*
 

.706*

*
 

.654*

*
 

.807*

*
 

Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 6 Pearson 

Correlatio

n 

.260*

*
 

.514*

*
 

.399*

*
 

.399*

*
 

.503*

*
 

1 .516*

*
 

.362*

*
 

.562*

*
 

.425*

*
 

.644*

*
 

Sig. (2-

tailed) 

.009 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 7 Pearson 

Correlatio

n 

.492*

*
 

.522*

*
 

.470*

*
 

.544*

*
 

.476*

*
 

.516*

*
 

1 .567*

*
 

.411*

*
 

.505*

*
 

.727*

*
 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 8 Pearson 

Correlatio

n 

.571*

*
 

.490*

*
 

.649*

*
 

.588*

*
 

.582*

*
 

.362*

*
 

.567*

*
 

1 .596*

*
 

.678*

*
 

.797*

*
 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y 9 Pearson 

Correlatio

n 

.379*

*
 

.508*

*
 

.550*

*
 

.574*

*
 

.706*

*
 

.562*

*
 

.411*

*
 

.596*

*
 

1 .734*

*
 

.795*

*
 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

 Y 

10 

Pearson 

Correlatio

n 

.528*

*
 

.527*

*
 

.586*

*
 

.485*

*
 

.654*

*
 

.425*

*
 

.505*

*
 

.678*

*
 

.734*

*
 

1 .811*

*
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Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 

Tota

l 

Pearson 

Correlatio

n 

.678*

*
 

.775*

*
 

.797*

*
 

.769*

*
 

.807*

*
 

.644*

*
 

.727*

*
 

.797*

*
 

.795*

*
 

.811*

*
 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 8. Hasil Uji Reliabilitas 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.823 9 

 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.917 10 
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Lampiran 9. Hasil Uji Linearitas 

 

Case Processing Summary 

 

Cases 

Included Excluded Total 

N Percent N Percent N Percent 

Minat Beli   * Brand 

Ambassador 

100 100.0% 0 0.0% 100 100.0% 

 

 

Report 
Minat Beli   

Brand Ambassador Mean N Std. Deviation 

25.00 24.0000 1 . 

27.00 25.5000 2 9.19239 

31.00 28.0000 1 . 

32.00 32.0000 1 . 

33.00 26.0000 4 11.77568 

34.00 34.5000 2 4.94975 

35.00 37.2500 4 3.09570 

36.00 38.6667 15 3.99404 

37.00 39.3750 8 6.30051 

38.00 38.1429 7 7.24405 

39.00 37.2000 5 5.80517 

40.00 42.5714 7 1.39728 

41.00 42.4000 10 5.98517 

42.00 43.8000 5 2.04939 

43.00 44.5714 7 4.61364 

44.00 44.7143 7 4.60848 

45.00 47.7143 14 4.47950 

Total 40.3900 100 7.46696 
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Lampiran 10. Hasil Uji Koefisien 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .708a
 .502 .497 5.298 

a. Predictors: (Constant), Brand Ambassador 
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Lampiran 11. Hasil Uji Nilai Signifikan 

 

ANOVAa
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2768.975 1 2768.975 98.647 .000b
 

Residual 2750.815 98 28.070   

Total 5519.790 99    

a. Dependent Variable: Minat Beli 

b. Predictors: (Constant), Brand Ambassador 
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Lampiran 12. Hasil Uji Koefisien Regresi Sederhana 

 

Coefficientsa
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -6.800 4.781  -1.422 .158 

Brand Ambassador 1.204 .121 .708 9.932 .000 

a. Dependent Variable: Minat Beli 
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Lampiran 13. Hasil Uji Hipotesis 

 

Coefficientsa
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -6.800 4.781  -1.422 .158 

Brand Ambassador 1.204 .121 .708 9.932 .000 

a. Dependent Variable: Minat Beli 
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Lampiran 14. Hasil Uji Koefisien Determinasi 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .708a
 .502 .497 5.298 

a. Predictors: (Constant), Brand Ambassador 
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Lampiran 15. Tabel T 

Keterangan: 

Jumlah responden = 100, Tingkat Signifikan 0,05% 

Df = n – k 

Df = 100 – 2 

Df = 98 

Dengan hasil Df, maka didapatkan t tabel 1,661  
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Lampiran 16. Distribusi Nilai r Tabel 
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Lampiran 17. Hasil Turnitin 
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Lampiran 18. Lembaran Revisi Ujian Skripsi 

 



89 

 

 

 

 

 



90 

 

 

 

 



91 

 

 

 

Lampiran 19. Kartu Bimbingan 
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