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KUESIONER PENELITIAN  

PENGARUH GAYA HIDUP, INOVASI PRODUK 

DAN DAYA TARIK IKLAN TERHADAP 

KEPUTUSAN PEMBELIAN PADA KONSUMEN DI 

UMAMA GALLERY  SURABAYA 

    

Responden yang terhormat, 

 Nama saya Cindy Sekar Rahmawati, mahasiswa S1 jurusan Administrasi 

Bisnis konsentrasi Pemasaran Fakultas Ilmu Sosial dan Ilmu Politik, Universitas 17 

Agustus 1945 Surabaya (UNTAG). Saat ini saya sedang melakukan penelitian untuk 

skripsi saya. Penelitian ini merupakan salah satu syarat kelulusan di jenjang S1. 

Berkaitan dengan hal tersebut, saya mohon kesediaan Saudara/i untuk meluangkan 

waktunya untuk mengisi kuesioner penelitian ini dengan lengkap sesuai dengan 

petunjuk yang tertera sehingga dapat membantu dalam melengkapi data yang saya 

perlukan. Isi kuesioner yang telah Anda isi akan terjaga kerahasiaanya. 

 Ketersediaan Anda untuk mengisi lembar kuesioner ini adalah bantuan yang 

sangat berharga dan tak ternilai bagi saya. 

 Untuk bantuan dan bantuan Saudara/i, saya ucapkan terima kasih 

 

Hormat saya, 

 

 

Cindy Sekar Rahmawati 
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A. IDENTITAS RESPONDEN  

Petunjuk Pengisian Kuesioner 

Pilih salah satu jawaban pada masing-masing pernyataan di bawah. Berilah tanda 

(X) pada salah satu  jawaban yang dianggap benar : 

1. Nama  : 

Alamat  : 

No telepon : 

2. Umur 

a. 15 Tahun - 20 Tahun b. 21 tahun – 30 tahun   

c. 31 tahun – 40 tahun  d. > 40 tahun 

3. Pekerjaan 

a. Mahasiswa/pelajar  b. Karyawan 

c. Wiraswasta   d. Lain-lain 

4. Pendapatan 

a. < Rp 2.000.0000 

b. Rp. 2.000.000 – Rp 4.000.000 

c. > Rp. 4.000.000 

5. Anda mengetahui hijab Umama Scarf dari? 

a. Teman  b. Media sosial  c. Lain-lain 

B. PENILAIAN ANDA 

Berikut ini penilaian mengenai Pengaruh Gaya Hidup, Inovasi Produk dan Daya 

Tarik Iklan Pada Konsumen di Umama Galley Surabaya, mohon Anda memberi 

tanda centang (√) kolom yang disediakan sesuai dengan penilaian Anda dalam 

menilai setiap item pernyataan. 

Ketentuan :  

STS  : Sangat Tidak Setuju  = 1 

TS  : Tidak Setuju              = 2 

N : Netral  = 3 

S  : Setuju  = 4  

SS  : Sangat Setuju = 5 
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GAYA HIDUP (X1) 

No

. 
Pernyataan 

Tanggapan Responden 

STS TS N S SS 

Aktivitas 

1. 

Saya memilih menggunakan hijab 

Umama Scarf dalam menjalankan 

aktivitas sehari-hari 

     

2. 

Hijab Umama Scarf menambah 

kepercayaan diri saya dalam 

beraktivitas 

     

Minat 

3. 
Saya tertarik untuk memiliki fashion 

hijab Umama Scarf 

     

4. 
Teman mempengaruhi saya dalam 

membeli produk Umama Scarf 

     

Opini 

5. 

Saya memilih untuk membeli hijab 

Umama Scarf karena kualitas produk 

tersebut 

     

6. 

Saya menemukan pilihan hijab 

Umama Scarf berdasarkan 

pengetahuan yang sudah saya 

ketahui 
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INOVASI PRODUK (X2) 

No

. 
Pernyataan 

Tanggapan Responden 

STS TS N S SS 

Perluasan Lini 

1. 

Hijab Umama Scarf melengkapi 

jenis-jenis hijab yang sudah ada 

sebelumnya 

     

2. 

Hijab Umama Scarf  memiliki 

banyak pilihan motif yang beragam 

sehingga memunculkan banyak 

pilihan 

     

Produk Baru 

3. 
Hijab Umama Scarf adalah produk 

baru bagi perusahaan 

     

Produk Benar-Benar Baru 

4. 
Hijab Umama Scarf adalah produk 

baru bagi perusahaan dan pasar 
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DAYA TARIK IKLAN (X3) 

No. Pernyataan 

Tanggapan Responden 

STS TS N S SS 

Tema Yang Ditampilkan 

1. 

Tema yang ditampilkan dalam 

sosial media Umama Gallery 

Surabaya dapat menarik perhatian 

saya 

     

2. 

Iklan Hijab Umama Scarf di 

instagram Umama Gallery 

Surabaya mudah dipahami karena 

memiliki keterangan yang jelas 

     

Endorser Yang Dipakai 

3. 

Endorser produk hijab Umama 

Scarf membuat saya tertarik untuk 

membeli produk 

     

Visual Gambar Yang Ditampilkan 

4. 

Penampilan visual atau gambar 

dari tiap produk hijab Umama 

Scarf di media sosial membuat 

saya tertarik untuk membeli produk 
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KEPUTUSAN PEMBELIAN (Y) 

No. Pernyataan 

Tanggapan Responden 

STS TS N S SS 

Keputusan Tentang Jenis Produk 

1. 

Saya memutuskan membeli produk 

jilbab Umama Scarf karena bahan kain 

yang mudah dilipat 

     

2. 

Saya memutuskan membeli produk 

jilbab Umama Scarf karena bentuk corak 

yang bervariasi sesuai kebutuhan 

konsumen 

     

3. 

Saya memutuskan membeli hijab 

Umama Scarf karena bahan yang 

digunakan sesuai dengan kebutuhan 

konsumen 

     

Keputusan Tentang Bentuk Produk  

4. 

Saya memutuskan membeli produk hijab 

Umama Scarf karena model sesuai 

dengan kebutuhan saya akan berhijab 

     

Keputusan Tentang Merek  

5. 

Saya memutuskan membeli produk hijab 

Umama Scarf karena mereknya terbukti 

berkualitas 

     

6. 

Saya memutuskan memilih produk hijab 

Umama Scarf karena memiliki kelebihan 

dibandingkan merek sejenis lainnya 

     

Keputusan Tentang Jumlah Produk  

7. 
Saya memutuskan membeli produk hijab 

Umama Scarf dalam jumlah banyak 

     

Keputusan Tentang Waktu Pembelian  

8. 
Saya melakukan pembelian hijab 

Umama Scarf secara rutin 

     

9. 
Saya memutuskan membeli produk hijab 

Umama Scarf saat ada produk jenis baru 
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TABULASI VARIABEL GAYA HIDUP (X1) 

NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-RATA 

SCORE 
1 2 3 4 5 6 

1 4 4 4 3 4 3 22 3,67 

2 4 4 4 4 4 4 24 4,00 

3 4 4 4 5 5 5 27 4,50 

4 4 4 5 5 5 5 28 4,67 

5 4 4 4 5 4 4 25 4,17 

6 4 4 5 4 4 4 25 4,17 

7 5 4 4 3 4 4 24 4,00 

8 4 4 4 3 5 4 24 4,00 

9 4 4 4 4 4 4 24 4,00 

10 5 5 5 5 5 5 30 5,00 

11 5 5 5 5 5 5 30 5,00 

12 4 4 4 4 4 4 24 4,00 

13 4 4 4 4 4 4 24 4,00 

14 4 4 4 2 4 4 22 3,67 

15 4 4 4 4 4 3 23 3,83 

16 4 5 4 3 5 5 26 4,33 

17 3 4 4 3 4 4 22 3,67 

18 5 5 5 5 5 5 30 5,00 

19 4 4 3 3 4 4 22 3,67 

20 4 4 5 5 5 4 27 4,50 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 

21 4 4 4 4 4 4 24 4,00 

22 3 3 2 4 3 1 16 2,67 

23 4 4 4 4 4 4 24 4,00 

24 4 4 4 4 4 4 24 4,00 

25 4 4 4 3 4 5 24 4,00 

26 4 4 4 4 4 4 24 4,00 

27 4 4 4 4 4 4 24 4,00 

28 4 4 3 3 4 4 22 3,67 

29 4 4 4 4 4 4 24 4,00 

30 4 4 4 4 4 4 24 4,00 

31 4 4 4 4 4 4 24 4,00 

32 3 3 3 4 4 4 21 3,50 

33 3 3 4 4 4 3 21 3,50 

34 4 4 4 4 4 4 24 4,00 

35 5 4 4 3 4 4 24 4,00 

36 5 5 5 4 5 5 29 4,83 

37 4 4 4 4 4 4 24 4,00 

38 4 4 5 4 4 4 25 4,17 

39 3 3 4 4 5 3 22 3,67 

40 3 4 4 3 4 4 22 3,67 

41 4 4 4 3 4 4 23 3,83 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 

42 4 4 4 3 4 4 23 3,83 

43 3 3 4 4 4 4 22 3,67 

44 3 3 3 3 4 4 20 3,33 

45 4 4 4 5 5 4 26 4,33 

46 5 4 4 5 4 4 26 4,33 

47 3 3 4 3 4 4 21 3,50 

48 4 4 3 3 4 4 22 3,67 

49 3 4 3 3 5 4 22 3,67 

50 3 4 3 3 5 4 22 3,67 

51 4 4 5 4 4 4 25 4,17 

52 4 5 5 5 4 4 27 4,50 

53 4 4 4 4 4 4 24 4,00 

54 4 3 4 3 4 4 22 3,67 

55 4 3 3 3 3 4 20 3,33 

56 3 3 4 3 4 4 21 3,50 

57 4 4 4 2 4 2 20 3,33 

58 5 5 5 5 4 4 28 4,67 

59 4 5 5 5 4 4 27 4,50 

60 5 5 5 4 5 4 28 4,67 

61 5 5 5 5 5 5 30 5,00 

62 4 4 4 4 4 4 24 4,00 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 

63 4 3 3 3 5 4 22 3,67 

64 5 5 5 5 5 5 30 5,00 

65 4 4 5 5 5 5 28 4,67 

66 4 5 5 4 4 4 26 4,33 

67 4 4 4 4 5 5 26 4,33 

68 4 4 4 4 4 4 24 4,00 

69 4 4 4 3 4 4 23 3,83 

70 3 4 4 4 4 4 23 3,83 

71 4 4 4 4 4 4 24 4,00 

72 4 4 4 4 4 4 24 4,00 

73 4 4 3 3 3 4 21 3,50 

74 4 4 5 3 3 4 23 3,83 

75 5 5 5 5 5 4 29 4,83 

76 5 4 4 4 4 4 25 4,17 

77 5 4 4 4 4 4 25 4,17 

78 5 4 4 4 4 4 25 4,17 

79 5 4 4 4 4 4 25 4,17 

80 5 4 4 4 4 3 24 4,00 

81 3 3 3 4 4 3 20 3,33 

82 4 4 4 3 3 3 21 3,50 
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NO. 

RESPONDEN 

PERNYATAAN 
TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 

83 4 4 4 3 3 3 21 3,50 

84 4 4 4 2 4 4 22 3,67 

85 3 4 4 4 4 4 23 3,83 

86 4 4 4 4 4 4 24 4,00 

87 4 4 4 4 4 4 24 4,00 

88 4 4 4 4 4 4 24 4,00 

89 2 3 3 4 4 3 19 3,17 

90 5 4 4 3 4 4 24 4,00 

91 3 4 3 4 5 3 22 3,67 

92 3 4 4 4 4 4 23 3,83 

93 5 4 4 3 4 4 24 4,00 

94 3 4 3 4 5 3 22 3,67 

95 3 4 4 4 4 4 23 3,83 

96 4 4 4 2 4 4 22 3,67 

97 4 4 4 2 4 4 22 3,67 

98 5 4 4 4 4 4 25 4,17 

99 4 4 4 3 4 4 23 3,83 

100 5 5 5 5 4 4 28 4,67 

TOTAL SCORE 400 401 404 378 416 396 2395 399 

RATA-RATA 

SCORE 
4,00 4,01 4,04 3,78 4,16 3,96 24 4,0 

 



 

 

89 

 

TABULASI VARIABEL INOVASI PRODUK (X2) 

NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

1 4 5 4 3 16 4,00 

2 4 4 4 4 16 4,00 

3 5 3 3 3 14 3,50 

4 5 4 4 5 18 4,50 

5 4 4 4 4 16 4,00 

6 4 5 5 5 19 4,75 

7 4 4 4 4 16 4,00 

8 3 4 4 3 14 3,50 

9 3 4 3 3 13 3,25 

10 5 5 5 5 20 5,00 

11 4 4 4 4 16 4,00 

12 5 5 4 4 18 4,50 

13 4 4 4 4 16 4,00 

14 4 4 3 4 15 3,75 

15 4 4 4 4 16 4,00 

16 5 5 4 5 19 4,75 

17 3 4 3 4 14 3,50 

18 5 4 4 4 17 4,25 

19 4 4 4 4 16 4,00 

20 4 5 5 5 19 4,75 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

21 4 4 4 4 16 4,00 

22 4 3 3 4 14 3,50 

23 4 4 4 4 16 4,00 

24 4 4 3 3 14 3,50 

25 4 4 3 5 16 4,00 

26 4 4 3 3 14 3,50 

27 4 4 4 4 16 4,00 

28 4 4 4 4 16 4,00 

29 4 4 4 4 16 4,00 

30 4 4 4 4 16 4,00 

31 4 4 4 4 16 4,00 

32 4 3 3 4 14 3,50 

33 4 4 3 4 15 3,75 

34 4 4 4 4 16 4,00 

35 4 4 4 4 16 4,00 

36 4 4 4 4 16 4,00 

37 4 4 4 4 16 4,00 

38 4 4 4 4 16 4,00 

39 3 4 3 3 13 3,25 

40 4 5 4 4 17 4,25 

41 5 5 4 3 17 4,25 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

42 4 4 3 3 14 3,50 

43 3 3 3 3 12 3,00 

44 4 4 4 4 16 4,00 

45 4 5 3 4 16 4,00 

46 4 4 3 3 14 3,50 

47 4 4 4 4 16 4,00 

48 4 5 4 3 16 4,00 

49 4 5 4 4 17 4,25 

50 4 5 4 4 17 4,25 

51 5 5 3 4 17 4,25 

52 5 5 5 5 20 5,00 

53 4 4 3 3 14 3,50 

54 3 4 4 4 15 3,75 

55 4 4 3 3 14 3,50 

56 4 4 4 4 16 4,00 

57 3 5 4 4 16 4,00 

58 4 4 4 4 16 4,00 

59 5 5 5 5 20 5,00 

60 4 5 4 4 17 4,25 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

61 4 5 3 3 15 3,75 

62 5 5 4 4 18 4,50 

63 4 4 4 4 16 4,00 

64 4 4 5 5 18 4,50 

65 4 4 4 4 16 4,00 

66 4 4 4 4 16 4,00 

67 4 4 4 4 16 4,00 

68 4 4 4 4 16 4,00 

69 3 4 3 4 14 3,50 

70 4 4 4 4 16 4,00 

71 3 4 3 3 13 3,25 

72 4 4 4 4 16 4,00 

73 4 3 2 3 12 3,00 

74 4 4 4 4 16 4,00 

75 5 5 4 4 18 4,50 

76 4 5 4 4 17 4,25 

77 4 4 4 4 16 4,00 

78 4 5 4 4 17 4,25 

79 4 5 4 4 17 4,25 

80 4 5 4 4 17 4,25 

81 3 5 5 5 18 4,50 

82 5 5 3 5 18 4,50 
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NO. 

RESPONDE

N 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

83 5 5 3 4 17 4,25 

84 4 4 4 4 16 4,00 

85 4 4 4 4 16 4,00 

86 4 5 3 3 15 3,75 

87 4 5 4 4 17 4,25 

88 4 5 4 4 17 4,25 

89 4 5 4 4 17 4,25 

90 4 5 2 3 14 3,50 

91 4 3 4 5 16 4,00 

92 3 4 4 4 15 3,75 

93 4 5 2 3 14 3,50 

94 4 3 4 5 16 4,00 

95 3 4 4 4 15 3,75 

96 4 4 4 5 17 4,25 

97 3 5 5 5 18 4,50 

98 5 4 3 3 15 3,75 

99 4 4 4 4 16 4,00 

100 4 4 3 3 14 3,50 

TOTAL SCORE 402 429 376 397 1598 399,5 

RATA-RATA 

SCORE 

4,02 4,27 3,76 3,93 15,98 3,995 
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TABULASI VARIABEL DAYA TARIK IKLAN (X3) 

NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-RATA 

SCORE 
1 2 3 4 

1 4 3 5 4 16 4,00 

2 4 4 4 4 16 4,00 

3 4 4 4 4 16 4,00 

4 5 4 3 5 17 4,25 

5 3 4 4 3 14 3,50 

6 5 5 5 4 19 4,75 

7 4 4 4 4 16 4,00 

8 4 4 5 4 17 4,25 

9 4 3 3 4 14 3,50 

10 5 5 5 5 20 5,00 

11 4 4 4 3 15 3,75 

12 4 4 4 4 16 4,00 

13 4 5 3 4 16 4,00 

14 3 4 3 4 14 3,50 

15 4 4 4 4 16 4,00 

16 5 5 4 5 19 4,75 

17 4 4 4 4 16 4,00 

18 4 4 4 4 16 4,00 

19 4 4 3 4 15 3,75 

20 3 3 5 5 16 4,00 

21 4 4 4 2 14 3,50 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-RATA 

SCORE 
1 2 3 4 

22 5 4 5 3 17 4,25 

23 4 4 4 4 16 4,00 

24 4 4 3 3 14 3,50 

25 4 4 5 4 17 4,25 

26 4 4 4 4 16 4,00 

27 4 4 2 3 13 3,25 

28 5 4 3 4 16 4,00 

29 4 3 3 5 15 3,75 

30 4 4 2 3 13 3,25 

31 3 3 4 3 13 3,25 

32 3 4 3 3 13 3,25 

33 4 4 4 4 16 4,00 

34 4 5 5 3 17 4,25 

35 3 4 4 4 15 3,75 

36 5 4 4 4 17 4,25 

37 4 4 5 3 16 4,00 

38 4 4 4 5 17 4,25 

39 4 3 4 4 15 3,75 

40 4 5 4 3 16 4,00 

41 4 4 4 2 14 3,50 

42 5 4 3 5 17 4,25 

43 4 4 4 4 16 4,00 
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NO. 

RESPONDE

N 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

44 3 4 3 3 13 3,25 

45 4 4 4 4 16 4,00 

46 4 4 5 5 18 4,50 

47 3 4 3 3 13 3,25 

48 4 3 4 4 15 3,75 

49 4 4 5 5 18 4,50 

50 4 2 3 5 14 3,50 

51 5 5 3 4 17 4,25 

52 5 4 5 4 18 4,50 

53 4 4 4 4 16 4,00 

54 4 3 5 4 16 4,00 

55 4 4 3 4 15 3,75 

56 3 3 4 3 13 3,25 

57 3 4 4 5 16 4,00 

58 5 5 5 5 20 5,00 

59 5 5 5 5 20 5,00 

60 4 4 5 5 18 4,50 

61 5 5 5 5 20 5,00 

62 5 5 4 4 18 4,50 

63 3 3 4 5 15 3,75 
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NO. 

RESPONDE

N 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

64 4 4 4 4 16 4,00 

65 4 4 5 5 18 4,50 

66 5 5 5 5 20 5,00 

67 5 4 5 5 19 4,75 

68 4 4 4 4 16 4,00 

69 4 4 4 4 16 4,00 

70 4 4 4 4 16 4,00 

71 5 5 3 3 16 4,00 

72 4 4 5 5 18 4,50 

73 4 3 3 4 14 3,50 

74 4 4 4 4 16 4,00 

75 4 5 5 4 18 4,50 

76 4 5 4 5 18 4,50 

77 4 4 5 5 18 4,50 

78 4 4 4 4 16 4,00 

79 3 3 3 3 12 3,00 

80 3 3 4 3 13 3,25 

81 2 5 5 5 17 4,25 

82 5 4 4 2 15 3,75 

83 5 4 4 3 16 4,00 

84 2 4 4 3 13 3,25 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 

85 4 5 5 4 18 4,50 

86 4 4 4 5 17 4,25 

87 4 4 4 5 17 4,25 

88 4 4 4 5 17 4,25 

89 5 4 4 4 17 4,25 

90 4 4 5 4 17 4,25 

91 5 4 3 4 16 4,00 

92 5 4 4 4 17 4,25 

93 4 4 5 4 17 4,25 

94 5 4 3 3 15 3,75 

95 4 4 4 4 16 4,00 

96 4 4 4 4 16 4,00 

97 5 4 3 5 17 4,25 

98 4 4 4 4 16 4,00 

99 4 5 5 3 17 4,25 

100 4 4 4 4 16 4,00 

TOTAL 

SCORE 

407 403 403 400 1613 403,25 

RATA-RATA 

SCORE 

4,07 4,03 4,03 4,00 16,13 4,0325 
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TABULASI VARIABEL KEPUTUSAN PEMBELIAN (Y) 

NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 7 8 9 

1 3 4 5 4 4 3 3 3 4 33 3,67 

2 4 4 4 4 4 4 3 3 3 33 3,67 

3 4 4 4 4 4 4 3 3 3 33 3,67 

4 5 4 5 5 5 5 3 3 3 38 4,22 

5 4 4 4 4 4 4 4 4 4 36 4,00 

6 5 5 4 5 4 3 3 3 4 36 4,00 

7 4 4 4 4 4 4 4 4 4 36 4,00 

8 4 4 4 4 4 4 4 3 5 36 4,00 

9 4 3 4 4 4 4 4 3 3 33 3,67 

10 5 5 5 5 5 5 5 5 5 45 5,00 

11 4 4 4 4 4 4 4 4 4 36 4,00 

12 4 4 4 4 4 4 4 3 3 34 3,78 

13 4 4 4 4 4 4 4 3 3 34 3,78 

14 4 4 4 4 4 3 4 3 1 31 3,44 

15 4 4 4 4 4 4 4 4 4 36 4,00 

16 5 5 5 5 5 5 5 5 4 44 4,89 

17 4 3 4 3 4 3 3 3 3 30 3,33 

18 4 4 4 5 4 4 4 4 5 38 4,22 

19 4 4 4 4 4 4 3 3 3 33 3,67 

20 5 5 5 5 5 5 5 5 5 45 5,00 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 7 8 9 

21 5 5 5 5 5 4 4 4 4 41 4,56 

22 3 3 4 5 4 4 3 4 3 33 3,67 

23 5 4 4 4 4 4 4 4 4 37 4,11 

24 4 4 4 4 4 4 3 3 4 34 3,78 

25 4 4 4 4 4 4 4 4 5 37 4,11 

26 4 4 4 4 4 4 3 3 3 33 3,67 

27 4 4 4 4 4 4 4 3 3 34 3,78 

28 4 4 4 4 4 4 4 4 4 36 4,00 

29 4 4 4 4 4 4 4 3 3 34 3,78 

30 4 4 4 4 4 4 4 3 4 35 3,89 

31 4 4 4 4 4 4 4 4 4 36 4,00 

32 4 3 4 4 4 3 4 4 3 33 3,67 

33 4 3 4 4 3 4 4 4 4 34 3,78 

34 3 4 4 4 5 5 4 3 4 36 4,00 

35 4 4 4 4 4 4 4 4 4 36 4,00 

36 5 4 4 4 4 3 4 3 4 35 3,89 

37 4 4 4 4 4 4 4 4 4 36 4,00 

38 4 5 4 4 4 4 4 4 4 37 4,11 

39 4 3 4 4 4 3 3 4 4 33 3,67 

40 4 4 4 4 4 4 3 4 4 35 3,89 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 
1 2 3 4 5 6 7 8 9 

41 4 5 5 4 4 4 3 4 4 37 4,11 

42 4 4 4 3 3 4 3 3 4 32 3,56 

43 4 2 4 4 3 3 3 2 2 27 3,00 

44 4 4 4 4 4 3 3 2 3 31 3,44 

45 4 4 4 4 4 4 4 3 3 34 3,78 

46 4 4 4 4 4 4 3 3 3 33 3,67 

47 4 4 4 3 4 3 3 3 3 31 3,44 

48 4 4 5 4 5 3 3 3 4 35 3,89 

49 3 5 3 4 5 4 3 3 3 33 3,67 

50 3 5 3 4 5 4 3 3 3 33 3,67 

51 4 5 4 4 4 5 4 3 5 38 4,22 

52 5 5 5 5 4 4 4 4 4 40 4,44 

53 5 5 5 4 5 5 5 5 4 43 4,78 

54 4 4 4 4 3 3 4 4 3 33 3,67 

55 4 4 3 4 4 4 3 3 3 32 3,56 

56 4 4 4 3 4 4 5 4 3 35 3,89 

57 3 5 5 3 5 3 3 4 4 35 3,89 

58 4 5 5 5 5 5 2 2 4 37 4,11 

59 4 5 4 5 5 5 4 4 4 40 4,44 

60 5 5 5 5 4 4 3 3 3 37 4,11 

61 4 4 5 4 5 4 3 3 3 35 3,89 
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NO 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 

1 2 3 4 5 6 7 8 9 
 

62 5 5 5 5 5 4 3 3 3 38 4,22 

63 4 4 4 4 5 5 3 3 3 35 3,89 

64 5 5 3 3 4 4 4 4 4 36 4,00 

65 4 4 4 5 5 5 4 3 3 37 4,11 

66 4 4 4 5 5 5 3 3 3 36 4,00 

67 4 4 4 4 4 4 3 3 4 34 3,78 

68 4 4 4 4 4 3 3 3 4 33 3,67 

69 4 4 4 4 4 4 4 4 4 36 4,00 

70 4 4 4 4 4 4 4 4 4 36 4,00 

71 4 4 4 4 4 3 3 4 4 34 3,78 

72 4 4 4 4 4 4 4 4 4 36 4,00 

73 4 4 3 3 3 4 4 5 2 32 3,56 

74 4 4 3 3 4 4 5 3 3 33 3,67 

75 5 5 5 4 4 3 3 4 4 37 4,11 

76 5 5 5 4 4 4 4 3 3 37 4,11 

77 5 5 5 4 4 4 4 4 2 37 4,11 

78 5 5 5 4 4 4 2 4 3 36 4,00 

79 5 5 5 4 4 4 3 4 3 37 4,11 

80 5 5 5 4 4 4 2 4 3 36 4,00 

81 5 5 5 5 5 3 2 2 2 34 3,78 
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NO. 

RESPONDEN 

PERNYATAAN TOTAL 

SCORE 

RATA-

RATA 

SCORE 

1 2 3 4 5 6 7 8 9  

82 5 5 4 4 3 4 3 3 3 34 3,78 

83 3 3 3 4 4 5 3 4 4 33 3,67 

84 4 4 4 4 4 4 3 2 2 31 3,44 

85 4 4 4 4 4 4 3 3 3 33 3,67 

86 4 4 4 4 4 3 3 3 3 32 3,56 

87 4 4 4 4 4 3 3 3 3 32 3,56 

88 4 4 4 4 4 4 3 3 4 34 3,78 

89 4 4 4 3 2 3 3 3 3 29 3,22 

90 5 4 3 3 2 3 3 3 3 29 3,22 

91 4 4 4 4 4 5 3 4 3 35 3,89 

92 4 4 4 3 2 3 3 3 3 29 3,22 

93 5 4 3 3 2 4 4 3 3 31 3,44 

94 4 4 4 4 4 5 3 4 3 35 3,89 

95 4 4 4 3 4 3 3 3 3 31 3,44 

96 4 4 4 4 4 4 4 4 4 36 4,00 

97 4 5 4 5 4 4 3 3 3 35 3,89 

98 4 4 4 4 4 4 4 4 5 37 4,11 

99 4 4 4 4 4 4 3 4 4 35 3,89 

100 4 4 4 4 4 4 4 4 4 36 4,00 

TOTAL 

SCORE 
416 418 413 404 405 392 350 346 349 3493 388,1 
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RATA-RATA 

SCORE 
4,16 4,18 4,13 4,04 4,05 3,92 3,50 3,46 3,49 34,93 3,881 
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TABULASI DATA JAWABAN RESPONDEN 

P1 P2 P3 P4 P5 P6 P1 P2 P3 P4 P1 P2 P3 P4 P1 P2 P3 P4 P5 P6 P7 P8 P9

1 4 4 4 3 4 3 4 5 4 3 4 3 5 4 3 4 5 4 4 3 3 3 4 3,78

2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 3,87

3 4 4 4 5 5 5 5 3 3 3 4 4 4 4 4 4 4 4 4 4 3 3 3 3,91

4 4 4 5 5 5 5 5 4 4 5 5 4 3 5 5 4 5 5 5 5 3 3 3 4,39

5 4 4 4 5 4 4 4 4 4 4 3 4 4 3 4 4 4 4 4 4 4 4 4 3,96

6 4 4 5 4 4 4 4 5 5 5 5 5 5 4 5 5 4 5 4 3 3 3 4 4,30

7 5 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4,00

8 4 4 4 3 5 4 3 4 4 3 4 4 5 4 4 4 4 4 4 4 4 3 5 3,96

9 4 4 4 4 4 4 3 4 3 3 4 3 3 4 4 3 4 4 4 4 4 3 3 3,65

10 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5,00

11 5 5 5 5 5 5 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4,22

12 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4,00

13 4 4 4 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 3 3 3,91

14 4 4 4 2 4 4 4 4 3 4 3 4 3 4 4 4 4 4 4 3 4 3 1 3,57

15 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3,96

16 4 5 4 3 5 5 5 5 4 5 5 5 4 5 5 5 5 5 5 5 5 5 4 4,70

17 3 4 4 3 4 4 3 4 3 4 4 4 4 4 4 3 4 3 4 3 3 3 3 3,57

18 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 5 4,39

19 4 4 3 3 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 3 3 3 3,74

20 4 4 5 5 5 4 4 5 5 5 3 3 5 5 5 5 5 5 5 5 5 5 5 4,65

NO. RESPONDEN
VARIABEL GAYA HIDUP (X1) VARIABEL INOVASI PRODUK (X2) VARIABEL DAYA TARIK IKLAN (X3) VARIABEL KEPUTUSAN PEMBELIAN (Y)

MEAN
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P1 P2 P3 P4 P5 P6 P1 P2 P3 P4 P1 P2 P3 P4 P1 P2 P3 P4 P5 P6 P7 P8 P9

21 4 4 4 4 4 4 4 4 4 4 4 4 4 2 5 5 5 5 5 4 4 4 4 4,13

22 3 3 2 4 3 1 4 3 3 4 5 4 5 3 3 3 4 5 4 4 3 4 3 3,48

23 4 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4,04

24 4 4 4 4 4 4 4 4 3 3 4 4 3 3 4 4 4 4 4 4 3 3 4 3,74

25 4 4 4 3 4 5 4 4 3 5 4 4 5 4 4 4 4 4 4 4 4 4 5 4,09

26 4 4 4 4 4 4 4 4 3 3 4 4 4 4 4 4 4 4 4 4 3 3 3 3,78

27 4 4 4 4 4 4 4 4 4 4 4 4 2 3 4 4 4 4 4 4 4 3 3 3,78

28 4 4 3 3 4 4 4 4 4 4 5 4 3 4 4 4 4 4 4 4 4 4 4 3,91

29 4 4 4 4 4 4 4 4 4 4 4 3 3 5 4 4 4 4 4 4 4 3 3 3,87

30 4 4 4 4 4 4 4 4 4 4 4 4 2 3 4 4 4 4 4 4 4 3 4 3,83

31 4 4 4 4 4 4 4 4 4 4 3 3 4 3 4 4 4 4 4 4 4 4 4 3,87

32 3 3 3 4 4 4 4 3 3 4 3 4 3 3 4 3 4 4 4 3 4 4 3 3,52

33 3 3 4 4 4 3 4 4 3 4 4 4 4 4 4 3 4 4 3 4 4 4 4 3,74

34 4 4 4 4 4 4 4 4 4 4 4 5 5 3 3 4 4 4 5 5 4 3 4 4,04

35 5 4 4 3 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 3,96

36 5 5 5 4 5 5 4 4 4 4 5 4 4 4 5 4 4 4 4 3 4 3 4 4,22

37 4 4 4 4 4 4 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 4 4 4,00

38 4 4 5 4 4 4 4 4 4 4 4 4 4 5 4 5 4 4 4 4 4 4 4 4,13

39 3 3 4 4 5 3 3 4 3 3 4 3 4 4 4 3 4 4 4 3 3 4 4 3,61

40 3 4 4 3 4 4 4 5 4 4 4 5 4 3 4 4 4 4 4 4 3 4 4 3,91

MEANNO. RESPONDEN
VARIABEL GAYA HIDUP (X1) VARIABEL INOVASI PRODUK (X2) VARIABEL DAYA TARIK IKLAN (X3) VARIABEL KEPUTUSAN PEMBELIAN (Y)
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P1 P2 P3 P4 P5 P6 P1 P2 P3 P4 P1 P2 P3 P4 P1 P2 P3 P4 P5 P6 P7 P8 P9

41 4 4 4 3 4 4 5 5 4 3 4 4 4 2 4 5 5 4 4 4 3 4 4 3,96

42 4 4 4 3 4 4 4 4 3 3 5 4 3 5 4 4 4 3 3 4 3 3 4 3,74

43 3 3 4 4 4 4 3 3 3 3 4 4 4 4 4 2 4 4 3 3 3 2 2 3,35

44 3 3 3 3 4 4 4 4 4 4 3 4 3 3 4 4 4 4 4 3 3 2 3 3,48

45 4 4 4 5 5 4 4 5 3 4 4 4 4 4 4 4 4 4 4 4 4 3 3 4,00

46 5 4 4 5 4 4 4 4 3 3 4 4 5 5 4 4 4 4 4 4 3 3 3 3,96

47 3 3 4 3 4 4 4 4 4 4 3 4 3 3 4 4 4 3 4 3 3 3 3 3,52

48 4 4 3 3 4 4 4 5 4 3 4 3 4 4 4 4 5 4 5 3 3 3 4 3,83

49 3 4 3 3 5 4 4 5 4 4 4 4 5 5 3 5 3 4 5 4 3 3 3 3,91

50 3 4 3 3 5 4 4 5 4 4 4 2 3 5 3 5 3 4 5 4 3 3 3 3,74

51 4 4 5 4 4 4 5 5 3 4 5 5 3 4 4 5 4 4 4 5 4 3 5 4,22

52 4 5 5 5 4 4 5 5 5 5 5 4 5 4 5 5 5 5 4 4 4 4 4 4,57

53 4 4 4 4 4 4 4 4 3 3 4 4 4 4 5 5 5 4 5 5 5 5 4 4,22

54 4 3 4 3 4 4 3 4 4 4 4 3 5 4 4 4 4 4 3 3 4 4 3 3,74

55 4 3 3 3 3 4 4 4 3 3 4 4 3 4 4 4 3 4 4 4 3 3 3 3,52

56 3 3 4 3 4 4 4 4 4 4 3 3 4 3 4 4 4 3 4 4 5 4 3 3,70

57 4 4 4 2 4 2 3 5 4 4 3 4 4 5 3 5 5 3 5 3 3 4 4 3,78

58 5 5 5 5 4 4 4 4 4 4 5 5 5 5 4 5 5 5 5 5 2 2 4 4,39

59 4 5 5 5 4 4 5 5 5 5 5 5 5 5 4 5 4 5 5 5 4 4 4 4,65

60 5 5 5 4 5 4 4 5 4 4 4 4 5 5 5 5 5 5 4 4 3 3 3 4,35

NO. RESPONDEN
VARIABEL GAYA HIDUP (X1) VARIABEL INOVASI PRODUK (X2) VARIABEL DAYA TARIK IKLAN (X3) VARIABEL KEPUTUSAN PEMBELIAN (Y)

MEAN
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P1 P2 P3 P4 P5 P6 P1 P2 P3 P4 P1 P2 P3 P4 P1 P2 P3 P4 P5 P6 P7 P8 P9

61 5 5 5 5 5 5 4 5 3 3 5 5 5 5 4 4 5 4 5 4 3 3 3 4,35

62 4 4 4 4 4 4 5 5 4 4 5 5 4 4 5 5 5 5 5 4 3 3 3 4,26

63 4 3 3 3 5 4 4 4 4 4 3 3 4 5 4 4 4 4 5 5 3 3 3 3,83

64 5 5 5 5 5 5 4 4 5 5 4 4 4 4 5 5 3 3 4 4 4 4 4 4,35

65 4 4 5 5 5 5 4 4 4 4 4 4 5 5 4 4 4 5 5 5 4 3 3 4,30

66 4 5 5 4 4 4 4 4 4 4 5 5 5 5 4 4 4 5 5 5 3 3 3 4,26

67 4 4 4 4 5 5 4 4 4 4 5 4 5 5 4 4 4 4 4 4 3 3 4 4,13

68 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 3 3 4 3,87

69 4 4 4 3 4 4 3 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3,87

70 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3,96

71 4 4 4 4 4 4 3 4 3 3 5 5 3 3 4 4 4 4 4 3 3 4 4 3,78

72 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4,09

73 4 4 3 3 3 4 4 3 2 3 4 3 3 4 4 4 3 3 3 4 4 5 2 3,43

74 4 4 5 3 3 4 4 4 4 4 4 4 4 4 4 4 3 3 4 4 5 3 3 3,83

75 5 5 5 5 5 4 5 5 4 4 4 5 5 4 5 5 5 4 4 3 3 4 4 4,43

76 5 4 4 4 4 4 4 5 4 4 4 5 4 5 5 5 5 4 4 4 4 3 3 4,22

77 5 4 4 4 4 4 4 4 4 4 4 4 5 5 5 5 5 4 4 4 4 4 2 4,17

78 5 4 4 4 4 4 4 5 4 4 4 4 4 4 5 5 5 4 4 4 2 4 3 4,09

79 5 4 4 4 4 4 4 5 4 4 3 3 3 3 5 5 5 4 4 4 3 4 3 3,96

80 5 4 4 4 4 3 4 5 4 4 3 3 4 3 5 5 5 4 4 4 2 4 3 3,91

NO. RESPONDEN
VARIABEL GAYA HIDUP (X1) VARIABEL INOVASI PRODUK (X2) VARIABEL DAYA TARIK IKLAN (X3) VARIABEL KEPUTUSAN PEMBELIAN (Y)

MEAN
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P1 P2 P3 P4 P5 P6 P1 P2 P3 P4 P1 P2 P3 P4 P1 P2 P3 P4 P5 P6 P7 P8 P9

81 3 3 3 4 4 3 3 5 5 5 2 5 5 5 5 5 5 5 5 3 2 2 2 3,87

82 4 4 4 3 3 3 5 5 3 5 5 4 4 2 5 5 4 4 3 4 3 3 3 3,83

83 4 4 4 3 3 3 5 5 3 4 5 4 4 3 3 3 3 4 4 5 3 4 4 3,78

84 4 4 4 2 4 4 4 4 4 4 2 4 4 3 4 4 4 4 4 4 3 2 2 3,57

85 3 4 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 4 4 4 3 3 3 3,91

86 4 4 4 4 4 4 4 5 3 3 4 4 4 5 4 4 4 4 4 3 3 3 3 3,83

87 4 4 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 4 4 3 3 3 3 3,91

88 4 4 4 4 4 4 4 5 4 4 4 4 4 5 4 4 4 4 4 4 3 3 4 4,00

89 2 3 3 4 4 3 4 5 4 4 5 4 4 4 4 4 4 3 2 3 3 3 3 3,57

90 5 4 4 3 4 4 4 5 2 3 4 4 5 4 5 4 3 3 2 3 3 3 3 3,65

91 3 4 3 4 5 3 4 3 4 5 5 4 3 4 4 4 4 4 4 5 3 4 3 3,87

92 3 4 4 4 4 4 3 4 4 4 5 4 4 4 4 4 4 3 2 3 3 3 3 3,65

93 5 4 4 3 4 4 4 5 2 3 4 4 5 4 5 4 3 3 2 4 4 3 3 3,74

94 3 4 3 4 5 3 4 3 4 5 5 4 3 3 4 4 4 4 4 5 3 4 3 3,83

95 3 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 3 4 3 3 3 3 3,70

96 4 4 4 2 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 3,96

97 4 4 4 2 4 4 3 5 5 5 5 4 3 5 4 5 4 5 4 4 3 3 3 4,00

98 5 4 4 4 4 4 5 4 3 3 4 4 4 4 4 4 4 4 4 4 4 4 5 4,04

99 4 4 4 3 4 4 4 4 4 4 4 5 5 3 4 4 4 4 4 4 3 4 4 3,96

100 5 5 5 5 4 4 4 4 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4,09

MEAN (RATA-RATA) 4,00 4,01 4,04 3,78 4,16 3,96 4,02 4,27 3,76 3,93 4,07 4,03 4,03 4 4,16 4,18 4,13 4,04 4,05 3,92 3,50 3,46 3,49 3,96

MEANNO. RESPONDEN
VARIABEL GAYA HIDUP (X1) VARIABEL INOVASI PRODUK (X2) VARIABEL DAYA TARIK IKLAN (X3) VARIABEL KEPUTUSAN PEMBELIAN (Y)

Sumber : jawaban responden, diolah penulis (2019)
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1. Uji Mean 

 Uji Mean Variabel Gaya Hidup (X1) 

 

PERNYATAAN 1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1,0 1,0 1,0 

3 19 19,0 19,0 20,0 

4 59 59,0 59,0 79,0 

5 21 21,0 21,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 3 13 13,0 13,0 13,0 

Statistics 

 PERNYA

TAAN 1 

PERNYA

TAAN 2 

PERNYA

TAAN 3 

PERNYA

TAAN 4 

PERNYA

TAAN 5 

PERNYA

TAAN 6 

TOTAL 

SCOR

E 

N 

Valid 100 100 100 100 100 100 100 

Missi

ng 

0 0 0 0 0 0 0 

Mean 4,00 4,01 4,04 3,78 4,16 3,96 23,95 

Std. Error of 

Mean 

,067 ,052 ,062 ,079 ,051 ,060 ,261 

Std. 

Deviation 

,667 ,522 ,618 ,786 ,507 ,602 2,607 

Variance ,444 ,273 ,382 ,618 ,257 ,362 6,795 

Range 3 2 3 3 2 4 14 
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4 73 73,0 73,0 86,0 

5 14 14,0 14,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN  4 

 

PERNYATAAN 3 

 
Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1,0 1,0 1,0 

3 14 14,0 14,0 15,0 

4 65 65,0 65,0 80,0 

5 20 20,0 20,0 100,0 

Total 100 100,0 100,0 
 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 5,0 5,0 5,0 

3 29 29,0 29,0 34,0 

4 49 49,0 49,0 83,0 

5 17 17,0 17,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 6 6,0 6,0 6,0 

4 72 72,0 72,0 78,0 

5 22 22,0 22,0 100,0 

Total 100 100,0 100,0  
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PERNYATAAN 6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1,0 1,0 1,0 

2 1 1,0 1,0 2,0 

3 11 11,0 11,0 13,0 

4 75 75,0 75,0 88,0 

5 12 12,0 12,0 100,0 

Total 100 100,0 100,0  

Uji Mean Variabel  Inovasi Produk (X2) 

 

 

PERNYATAAN 1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 13 13,0 13,0 13,0 

4 72 72,0 72,0 85,0 

5 15 15,0 15,0 100,0 

Total 100 100,0 100,0  

 

Statistics 

 PERNYATAA

N1 

PERNYATAA

N2 

PERNYATAA

N3 

PERNYATAA

N4 

TOTAL 

SCORE 

N 
Valid 100 100 100 100 100 

Missing 0 0 0 0 0 

Mean 4,02 4,27 3,76 3,93 15,98 

Std. Error of 

Mean 

,053 ,058 ,064 ,061 ,159 

Std. Deviation ,531 ,584 ,638 ,607 1,589 

Variance ,282 ,341 ,406 ,369 2,525 

Range 2 2 3 2 8 
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PERNYATAAN 2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 7 7,0 7,0 7,0 

4 59 59,0 59,0 66,0 

5 34 34,0 34,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3,0 3,0 3,0 

3 26 26,0 26,0 29,0 

4 63 63,0 63,0 92,0 

5 8 8,0 8,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PERNYATAAN 4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 22 22,0 22,0 22,0 

4 63 63,0 63,0 85,0 

5 15 15,0 15,0 100,0 

Total 100 100,0 100,0  
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Uji Mean Variabel Daya Tarik Iklan (X3) 

 

 

PERNYATAAN 1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2,0 2,0 2,0 

3 13 13,0 13,0 15,0 

4 61 61,0 61,0 76,0 

5 24 24,0 24,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1,0 1,0 1,0 

3 13 13,0 13,0 14,0 

4 68 68,0 68,0 82,0 

5 18 18,0 18,0 100,0 

Total 100 100,0 100,0  

 

Statistics 

 PERNYATAA

N1 

PERNYATAA

N2 

PERNYATAA

N3 

PERNYATAA

N4 

TOTAL 

SCORE 

N 
Valid 100 100 100 100 100 

Missing 0 0 0 0 0 

Mean 4,07 4,03 4,03 4,00 16,13 

Std. Error of Mean ,067 ,059 ,076 ,078 ,176 

Std. Deviation ,671 ,594 ,758 ,778 1,762 

Variance ,450 ,353 ,575 ,606 3,104 

Range 3 3 3 3 8 
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PERNYATAAN 3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2,0 2,0 2,0 

3 21 21,0 21,0 23,0 

4 49 49,0 49,0 72,0 

5 28 28,0 28,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3,0 3,0 3,0 

3 21 21,0 21,0 24,0 

4 49 49,0 49,0 73,0 

5 27 27,0 27,0 100,0 

Total 100 100,0 100,0  
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Uji Mean Variabel Keputusan Pembelian (Y) 

Statistics 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 TOTAL 

SCORE 

N 

Valid 100 100 100 100 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 0 0 0 0 

Mean 4,16 4,18 4,13 4,04 4,05 3,92 3,50 3,46 3,49 34,93 

Std. Error of 

Mean 

,053 ,059 ,054 ,055 ,064 ,061 ,067 ,067 ,075 ,310 

Std. 

Deviation 

,526 ,593 ,544 ,549 ,642 ,614 ,674 ,673 ,745 3,102 

Variance ,277 ,351 ,296 ,301 ,412 ,377 ,455 ,453 ,555 9,621 

Range 2 3 2 2 3 2 3 3 4 18 

 

PERNYATAAN 1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 7 7,0 7,0 7,0 

4 70 70,0 70,0 77,0 

5 23 23,0 23,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1,0 1,0 1,0 

3 7 7,0 7,0 8,0 

4 65 65,0 65,0 73,0 

5 27 27,0 27,0 100,0 

Total 100 100,0 100,0  
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PERNYATAAN 3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 9 9,0 9,0 9,0 

4 69 69,0 69,0 78,0 

5 22 22,0 22,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 13 13,0 13,0 13,0 

4 70 70,0 70,0 83,0 

5 17 17,0 17,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 4,0 4,0 4,0 

3 6 6,0 6,0 10,0 

4 71 71,0 71,0 81,0 

5 19 19,0 19,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 3 23 23,0 23,0 23,0 
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4 62 62,0 62,0 85,0 

5 15 15,0 15,0 100,0 

Total 100 100,0 100,0  

 

PERNYATAAN 7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 4,0 4,0 4,0 

3 48 48,0 48,0 52,0 

4 42 42,0 42,0 94,0 

5 6 6,0 6,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 5,0 5,0 5,0 

3 49 49,0 49,0 54,0 

4 41 41,0 41,0 95,0 

5 5 5,0 5,0 100,0 

Total 100 100,0 100,0  

 

 

PERNYATAAN 9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1,0 1,0 1,0 

2 5 5,0 5,0 6,0 

3 45 45,0 45,0 51,0 

4 42 42,0 42,0 93,0 

5 7 7,0 7,0 100,0 
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Total 100 100,0 100,0  

 

2. Uji Validitas 

 Uji Validitas Gaya Hidup (X1) 

 

Correlations 

 GAYA 

HIDUP 1 

GAYA 

HIDUP 2 

GAYA 

HIDUP 3 

GAYA 

HIDUP 4 

GAYA 

HIDUP 5 

GAYA 

HIDUP 6 

TOTAL 

SCORE 

GAYA 

HIDUP 1 

Pearson 

Correlation 

1 ,724** ,583** ,306 ,537** ,573** ,743** 

Sig. (2-

tailed) 

 ,000 ,001 ,101 ,002 ,001 ,000 

N 30 30 30 30 30 30 30 

GAYA 

HIDUP 2 

Pearson 

Correlation 

,724** 1 ,643** ,245 ,731** ,742** ,817** 

Sig. (2-

tailed) 

,000  ,000 ,191 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 

GAYA 

HIDUP 3 

Pearson 

Correlation 

,583** ,643** 1 ,483** ,699** ,678** ,869** 

Sig. (2-

tailed) 

,001 ,000  ,007 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 

GAYA 

HIDUP 4 

Pearson 

Correlation 

,306 ,245 ,483** 1 ,400* ,230 ,618** 

Sig. (2-

tailed) 

,101 ,191 ,007  ,028 ,222 ,000 

N 30 30 30 30 30 30 30 

GAYA 

HIDUP 5 

Pearson 

Correlation 

,537** ,731** ,699** ,400* 1 ,744** ,854** 

Sig. (2-

tailed) 

,002 ,000 ,000 ,028  ,000 ,000 



 

 

120 

 

N 30 30 30 30 30 30 30 

GAYA 

HIDUP 6 

Pearson 

Correlation 

,573** ,742** ,678** ,230 ,744** 1 ,834** 

Sig. (2-

tailed) 

,001 ,000 ,000 ,222 ,000  ,000 

N 30 30 30 30 30 30 30 

TOTAL 

SCORE 

Pearson 

Correlation 

,743** ,817** ,869** ,618** ,854** ,834** 1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Uji Validitas Inovasi Produk (X2) 

Correlations 

 INOVASI 

PRODUK 

1 

INOVASI 

PRODUK 

2 

INOVASI 

PRODUK 

3 

INOVASI 

PRODUK 

4 

TOTAL 

SCORE 

INOVASI 

PRODUK 1 

Pearson 

Correlation 

1 ,199 ,266 ,391* ,615** 

Sig. (2-tailed)  ,293 ,156 ,032 ,000 

N 30 30 30 30 30 

INOVASI 

PRODUK 2 

Pearson 

Correlation 

,199 1 ,650** ,423* ,740** 

Sig. (2-tailed) ,293  ,000 ,020 ,000 

N 30 30 30 30 30 

INOVASI 

PRODUK 3 

Pearson 

Correlation 

,266 ,650** 1 ,543** ,824** 

Sig. (2-tailed) ,156 ,000  ,002 ,000 

N 30 30 30 30 30 

INOVASI 

PRODUK 4 

Pearson 

Correlation 

,391* ,423* ,543** 1 ,810** 
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Sig. (2-tailed) ,032 ,020 ,002  ,000 

N 30 30 30 30 30 

TOTAL 

SCORE 

Pearson 

Correlation 

,615** ,740** ,824** ,810** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Validitas Daya Tarik Iklan (X3) 

 

Correlations 

 DAYA 

TARIK 

IKLAN 1 

DAYA 

TARIK 

IKLAN 2 

DAYA 

TARIK 

IKLAN 3 

DAYA 

TARIK 

IKLAN 4 

TOTAL 

SCORE 

DAYA TARIK 

IKLAN 1 

Pearson 

Correlation 

1 ,699** ,571** ,608** ,860** 

Sig. (2-tailed)  ,000 ,001 ,000 ,000 

N 30 30 30 30 30 

DAYA TARIK 

IKLAN 2 

Pearson 

Correlation 

,699** 1 ,522** ,710** ,855** 

Sig. (2-tailed) ,000  ,003 ,000 ,000 

N 30 30 30 30 30 

DAYA TARIK 

IKLAN 3 

Pearson 

Correlation 

,571** ,522** 1 ,579** ,815** 

Sig. (2-tailed) ,001 ,003  ,001 ,000 

N 30 30 30 30 30 

DAYA TARIK 

IKLAN 4 

Pearson 

Correlation 

,608** ,710** ,579** 1 ,840** 

Sig. (2-tailed) ,000 ,000 ,001  ,000 

N 30 30 30 30 30 

TOTAL SCORE 
Pearson 

Correlation 

,860** ,855** ,815** ,840** 1 
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Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas Variabel Keputusan Pembelian (Y) 

Correlations 

 KEPUTU

SAN 

PEMBEL

IAN 1 

KEPUTU

SAN 

PEMBEL

IAN 2 

KEPUTU

SAN 

PEMBEL

IAN 3 

KEPUTU

SAN 

PEMBEL

IAN 4 

KEPUTU

SAN 

PEMBEL

IAN 5 

KEPUTU

SAN 

PEMBEL

IAN 6 

KEPUTU

SAN 

PEMBEL

IAN 7 

KEPUTU

SAN 

PEMBEL

IAN 8 

KEPUTU

SAN 

PEMBEL

IAN 9 

TOTAL 

SCORE 

KEPUTUSAN 

PEMBELIAN 1 

Pearson 

Correlation 

1 ,707** ,479** ,494** ,714** ,495** ,432* ,413* ,269 ,713** 

Sig. (2-tailed)  ,000 ,007 ,006 ,000 ,005 ,017 ,023 ,150 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 2 

Pearson 

Correlation 

,707** 1 ,586** ,596** ,640** ,378* ,472** ,479** ,424* ,769** 

Sig. (2-tailed) ,000  ,001 ,001 ,000 ,039 ,008 ,007 ,019 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 3 

Pearson 

Correlation 

,479** ,586** 1 ,605** ,894** ,484** ,325 ,473** ,288 ,708** 

Sig. (2-tailed) ,007 ,001  ,000 ,000 ,007 ,080 ,008 ,123 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 4 

Pearson 

Correlation 

,494** ,596** ,605** 1 ,692** ,521** ,288 ,529** ,335 ,722** 

Sig. (2-tailed) ,006 ,001 ,000  ,000 ,003 ,123 ,003 ,070 ,000 
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N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 5 

Pearson 

Correlation 

,714** ,640** ,894** ,692** 1 ,693** ,460* ,578** ,274 ,828** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,011 ,001 ,142 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 6 

Pearson 

Correlation 

,495** ,378* ,484** ,521** ,693** 1 ,524** ,578** ,371* ,738** 

Sig. (2-tailed) ,005 ,039 ,007 ,003 ,000  ,003 ,001 ,043 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 7 

Pearson 

Correlation 

,432* ,472** ,325 ,288 ,460* ,524** 1 ,706** ,415* ,716** 

Sig. (2-tailed) ,017 ,008 ,080 ,123 ,011 ,003  ,000 ,022 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 8 

Pearson 

Correlation 

,413* ,479** ,473** ,529** ,578** ,578** ,706** 1 ,591** ,829** 

Sig. (2-tailed) ,023 ,007 ,008 ,003 ,001 ,001 ,000  ,001 ,000 

N 30 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 9 

Pearson 

Correlation 

,269 ,424* ,288 ,335 ,274 ,371* ,415* ,591** 1 ,668** 

Sig. (2-tailed) ,150 ,019 ,123 ,070 ,142 ,043 ,022 ,001  ,000 

N 30 30 30 30 30 30 30 30 30 30 
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TOTAL SCORE 

Pearson 

Correlation 

,713** ,769** ,708** ,722** ,828** ,738** ,716** ,829** ,668** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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3. Uji Reliablitas 

    Uji Reliablitas Variabel Gaya Hidup (X1) 

 

 

 

 

  

     Uji Reliabilitas Variabel Inovasi Produk (X2) 

  

 

 

 

      Uji Reliabilitas Variabel Daya Tarik Iklan (X3) 

  

 

 

 

      Uji Reliabilitas Variabel Keputusan Pembelian (Y) 

  

 

 

 

 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,850 6 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,798 4 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,855 4 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,881 9 
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4.    Uji Analisis Regresi Berganda 

       
5.     Uji Korelasi 

 

 Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 1,262 ,372  2,448 ,016 

Gaya Hidup ,255 ,066 ,334 3,878 ,000 

Inovasi Produk ,346 ,072 ,416 4,773 ,000 

Daya Tarik Iklan ,149 ,075 ,164 1,994 ,049 

a. Dependent Variable: Keputusan Pembelian 

 

Correlations 

 Gaya 

Hidup 

Inovasi 

Produk 

Daya Tarik 

Iklan 

Keputusan 

Pembelian 

Gaya Hidup 

Pearson 

Correlation 

1 ,300** ,415** ,515** 

Sig. (2-tailed)  ,002 ,000 ,000 

N 100 100 100 100 

Inovasi Produk 

Pearson 

Correlation 

,300** 1 ,290** ,556** 

Sig. (2-tailed) ,002  ,003 ,000 

N 100 100 100 100 

Daya Tarik Iklan 

Pearson 

Correlation 

,415** ,290** 1 ,271** 

Sig. (2-tailed) ,000 ,003  ,006 

N 100 100 100 100 

Keputusan Pembelian 

Pearson 

Correlation 

,515** ,556** ,271** 1 

Sig. (2-tailed) ,000 ,000 ,006  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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6. Uji Hipotesis 

1. Uji Koefisien Determinasi (R2) 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,687a ,472 ,453 ,24940 

a. Predictors: (Constant), Daya Tarik Iklan, Gaya Hidup, Inovasi Produk 

 

2. Uji F 

 

3. Uji t 

 

ANOVAb 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 4,669 2 1,556 25,019 ,000a 

Residual 5,225 97 ,262   

Total 9,894 99    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Daya Tarik Iklan, Gaya Hidup, Inovasi Produk 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 1,262 ,372  2,448 ,016 

Gaya Hiidup ,255 ,066 ,334 3,878 ,000 

Inovasi Produk ,346 ,072 ,416 4,773 ,000 

Daya Tarik Iklan ,149 ,075 ,164 1,994 ,049 

a. Dependent Variable: Keputusan Pembelian 
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