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“Life can be heavy, especially if you try to carry it all at once. Part of 

growing up and moving into new chapters of your life is about catch and 

release. What I mean by that is knowing what things to keep, and what things 

to release.” 

(Taylor Swift) 

“Make yourself proud. I wanna see what happens if I don’t give up, so I can 

honestly say ‘I made it’” 

(Shanderland) 
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ABSTRAK 

HUBUNGAN ANTARA INTERAKSI PARASOSIAL DAN FEAR OF 

MISSING OUT DENGAN ADIKSI MEDIA SOSIAL PADA NCTZEN 

DI SURABAYA 

Novia Shaffi Maudiana 

Universitas 17 Agustus 1945 Surabaya 

Email : noviashaffi10@gmail.com 

 

Adiksi media sosial sudah tidak asing menjadi suatu masalah yang 

dialami oleh sebagian penduduk di dunia, termasuk Indonesia. Perilaku adiksi 

media sosial dapat menimbulkan dampak negatif pada individu tersebut, 

seperti kondisi badan yang mudah lelah dan mudah tidak fokus, kehilangan 

minat pada aktivitas fisik dan hobi, serta dapat merusak karir dan hubungan 

individu tersebut dengan individu lain. Adiksi media sosial pada NCTzen 

memiliki keterkaitan dengan adanya ketertarikan yang berlebihan pada NCT 

serta tidak ingin tertinggal pengalaman penggemar lain yang mengikuti NCT. 

Penelitian ini menggunakan metode kuantitatif dengan teknik korelasi 

analisis regresi berganda. Penelitian ini adalah penelitian populasi dengan 

menggunakan 110 responden dari Fanbase NCTzen Surabaya. Hasil 

penelitian menunjukkan interaksi parasosial tidak signifikan dengan adiksi 

media sosial dengan nilai p = 0,952 < 0,05 dan fear of missing out yang 

signifikan dengan adiksi media sosial dengan nilai p = 0,000 < 0,01. Hasil 

korelasi hipotesa menunjukkan bahwa ada hubungan antara interaksi 

parasosial dan fear of missing out dengan adiksi media sosial pada NCTzen 

Surabaya dengan nilai signifikansi p = 0,000 < 0,01. Artinya apabila semakin 

tinggi perilaku interaksi parasosial, dan semakin tinggi pula perilaku fear of 

missing out, maka semakin tinggi perilaku adiksi media sosial. Dan 

sebaliknya semakin rendah perilaku interaksi parasosial, dan semakin rendah 

pula perilaku fear of missing out, maka semakin rendah perilaku adiksi media 

sosial. 

 

Kata Kunci: Adiksi Media Sosial, Interaksi Parasosial, Fear of Missing Out, 

NCTzen, K-Pop 
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ABSTRACT 

THE RELATIONSHIP BETWEEN PARASOSIAL INTERACTION AND 

FEAR OF MISSING OUT WITH SOSIAL MEDIA ADDICTION IN 

NCTZEN SURABAYA 

Novia Shaffi Maudiana 

University of August 17, 1945 Surabaya 

Email : noviashaffi10@gmail.com  

 

Social media addiction is no stranger to being a problem experienced 

by some people in the world, including Indonesia. Social media addiction 

behavior can have a negative impact on the individual, such as being easily 

tired and easily unfocused, losing interest in physical activities and hobbies, 

and can damage the individual's career and relationships with other 

individuals. Social media addiction in NCTzen is related to an excessive 

interest in NCT and not wanting to be left behind the experience of other fans 

who follow NCT. This study uses quantitative methods with multiple regression 

analysis correlation techniques. This research is a population study using 110 

respondents from the NCTzen Surabaya Fanbase. The results showed that 

parasocial interaction was not significant with social media addiction with a 

p value of 0.952 < 0.05 and a significant fear of missing out with social media 

addiction with a p value of = 0.000 < 0.01. The correlation results of the 

hypothesis show that there is a relationship between parasocial interaction 

and fear of missing out with social media addiction in Surabaya NCTzen with 

a significance value of p = 0.000 < 0.01. This means that the higher the 

parasocial interaction behavior, and the higher the fear of missing out 

behavior, the higher the social media addiction behavior. And otherwise the 

lower the parasocial interaction behavior, and the lower the fear of missing 

out behavior, the lower the social media addiction behavior. 

Keywords: Sosial Media Addiction, Parasosial Interaction, Fear of Missing 

Out, NCTzen, K-Pop 
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