LAMPIRAN
Lampiran 1

Kuesioner ini diperuntukkan untuk konsumen Lapis Kukus Pahlawan Surabaya
di Wadungasri Sidoarjo yang sudah melakukan pembelian produk.
A. Identitas Responden

1. Nama :
2. Jenis Kelamin o Laki-laki o Perempuan
3. Usia ;

B. Petunjuk Pengisian
Pilihlah salah satu jawaban dari setiap pernyataan yang paling sesuai dengan
keadaan atau perasaan diri Anda, dengan cara memberikan tanda check list ()
pada kolom jawaban yang tersedia.
Keterangan pilihan:

1 = STS (Sangat Tidak Setuju)
2 = TS (Tidak Setuju)

3 = N (Netral)

4 S (Setuju)

5

SS (Sangat Setuju)
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Keputusan Pembelian (YY)
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No.

Pertanyaan

Pilihan Jawaban

STS

TS N S

SS

Saya memilih  ketertarikan terhadap
produk Lapis Kukus Pahlawan Surabaya
(di lihat dari Harga, kualitas, kemasan,
ukuran dan cita rasa).

Saya meyakini bahwa kualitas produk
Lapis Kukus Pahlawan Surabaya telah
teruji.

Adanya kepuasan yang dirasakan setelah
mengkonsumsi Lapis Kukus Pahlawan
Surabaya.

Saya melakukan pembelian ulang terhadap
produk Lapis Kukus Pahlawan Surabaya.

Saya mendapatkan informasi mengenai
Lapis Kukus Pahlawan Surabaya dari
orang lain.

Saya membeli Lapis Kukus Pahlawan
Surabaya  karena  banyak  pilihan
produknya.

Kual

itas Produk (X;)

No.

Pertanyaan

Pilihan Jawaban

STS

TS N S

SS

Saya memilih produk Lapis Kukus
Pahlawan Surabaya karena rasanya yang
enak dibanding dengan produk yang lain.

Saya memilih Lapis Kukus Pahlawan
Surabaya karena kualitas produk yang
terjamin.

Produk Lapis Kukus Pahlawan Surabaya
memiliki label halal dari Majelis Ulama
Indonesia (MUI)

Produk Lapis Kukus Pahlawan Surabaya
memiliki  komposisi  sesuai  dengan
kebutuhan saya.
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5. Produk Lapis Kukus Pahlawan Surabaya
memilki varian yang beragam sesuai
dengan kebutuhan saya.

6. Produk Lapis Kukus Pahlawan Surabaya

memiliki ~ tampilan  kemasan  yang
menarik.

Persepsi Harga (X,)

No. Pertanyaan Pilihan Jawaban
STS | TS N S SS
1. Harga Lapis Kukus Pahlawan Surabaya
sangat terjangkau bagi saya.
2. Harga Lapis Kukus Pahlawan Surabaya
sesuai dengan kualitas produk.
3. Harga yang di tawarkan Lapis Kukus
Pahlawan Surabaya sesuai dengan varian
produk tersebut.
4, Harga dan manfaat yang ditawarkan Lapis
Kukus Pahlawan  Surabaya sangat
sebanding.
5. Harga Lapis Kukus Pahlawan Surabaya
bersaing dengan produk lain.
Citra Merek (X3)
No. Pertanyaan Pilihan Jawaban
STS | TS N S SS
1. Merek Lapis Kukus Pahlawan Surabaya
sudah di kenal banyak orang.
2. Merek dari Lapis Kukus Pahlawan
Surabaya mudah di ingat.
3. Lapis Kukus Pahlawan Surabaya memiliki
logo yang sangat unik.
4, Lapis Kukus Pahlawan Surabaya memiliki
cita rasa yang sangat yang sangat khas.
5. Toko roti Lapis Kukus Pahlawan

Surabaya memudahkan dalam
menemukan lokasi toko karena sudah
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banyak cabang yang tersebar.

Lapis Kukus Pahlawan  Surabaya
merupakan merek yang memiliki kesan
yang baik dimata konsumen.
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Lampiran 2

Karakteristik Responden

Pernah membeli

Pekerjaan

Usia

Jenis kelamin

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27

28
29
30
31

32
33
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34
35
36
37
38
39
40
41

42

43

44
45

46

47

48
49

50
51

52

53
54
55
56

57

58
59
60
61

62
63
64
65
66
67

68
69
70
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71

72
73
74
75
76
77
78
79
80
81

82
83
84
85
86
87

88
89
90
91

92

93
94
95
96
97
98
99

100
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Kualitas Produk (X1)

jumlah

20
24
22
19
21

21

23
23
18
24
22
22
24
18
18
18
21

18
20
21

23
24
24
21

22
22
24
20
18
11
10
17

Kualitas Produk (X1)

X1.3

X1.6

X1.5

X1.4

X1.2

X1.1
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18
17
18
23
22
22
21

19
18
24
16
18
16
24
20
20
24
19
24
20
24
21

20
22
22
18
18
24
24
24
19
24
24
24
21
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21

21

18
24
24
21

22
24
24
26
24
20
19
18
24
23
22
24
21

20
18
24
18
24
13
18
20
18
18
21

21

22
19
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Persepsi Harga (X2)

Jumlah

18
16
14
12
16
15
16
21

15
19
16
17
20
12
15
21

13
13
17
15
15
17
18
17
15
19
19
17
15
11

14

X2.5

X2.4

X2.3

Persepsi Harga (X2)

X2.2

X2.1
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15
13
20
18
20
20
18
15
15
12
13
15
15
20
14
11
20
13
17
18
20
16

18
15
20
12
15
19
20
13
18
14
20
21

18
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15
17
15
16
20
17
15
20
18
18
20
13
14
12
20
20
19
20
17
17
15
20
10
20
10
13
15
15
15
18
19
18
16
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Citra Merek (X3)

Jumlah

20
24
17
18
15
19
22
24
17
24
22
24
23
16
18
19
18
17
20
22
19
22
24
20
18
22
23
21

18
12
12
17

X3.6

X3.5

X3.4

Citra merek (X3)

X3.3

X3.2

X3.1
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18
13
18
22
23
22
21

20
18
23
15
18
18
24
17
18
24

14
24
20
24
19
21

17
20
15
19
24
24
19
19
18
24
23
23
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18
20
18
24
24
23
24
24
24
24
24
16
16
18
24
24
24
24
24
18
18
24
12
24
15
18
24
18
18
23
24
23
17
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Keputusan Pembelian (YY)

Jumlah

23
24

21

21

17
19
22
24
17
24
23
22
24
17
18
18
21

21

24
22
22
23
24
21

21

23
24
22

18
12
13
18

Y6

Y5

Y4

Keputusan Pembelian (Y)

Y3

Y2

Y1




66

18
20
23
24
23
24
21

20

18
23

15
18
18
24

17
17
24

19
24
21

24

19
21

18
24

17
22
24
24
20
21

18
24
24
22
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24
21

18
24
24
23
23
24
25
24
24

18
17
18
24
24
24
24
23

19
18
24

18
24

12
15
23

18
18
22
23
24
21




Lampiran 3

Hasil Analisis Karakteristik Responden

Jenis Kelamin

Frequency Percent | Valid Percent Cumulative Percent
Valid 49 49 49 49
51 51 51 100
Total 100 100 100
Usia
Frequency Percent | Valid Percent Cumulative Percent
Valid | 1 21 21 21 21
2 38 38 38 59
3 40 40 40 99
4 1 1 1 100
Total 100 100 100
Pekerjaan
Frequency Percent | Valid Percent Cumulative Percent
Valid | 1 51 51 51 51
2 20 20 20 71
3 2 2 2 73
4 8 81
5 19 19 19 100
Total 100 100 100
Pembelian
Frequency Percent | Valid Percent Cumulative Percent
Valid | 1 100 100 100 100




Lampiran 4

Kualitas Produk (X1)

Hasil Uji Validitas
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Total_
X1.1 X1.2 | X1.3 | X1.4 | X1.5 | X1.6 1
X1.1 Pearson 1| .582* | .669* | .520* | .357* | .460* | .764**
Correlati * * * * *
on
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X1.2 | Pearson .582%* 1| .617* | .661* | .369* | .599* | .808**
Correlati * * * *
on
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X1.3 | Pearson .669** | .617* 1| .563* | .548* | .515* | .840**
Correlati * * * *
on
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X1.4 | Pearson .520** | .661* | .563* 1| .536* | .554* | .805**
Correlati * * * *
on
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X1.5 | Pearson .357** | .369* | .548* | .536* 1| .565% | .715**
Correlati * * * *
on
Sig. (2- 0 0 0 0 0 0
tailed)
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N 100 100 100 100 100 100 100
X1.6 | Pearson 460%* | 599* | 515* | 554* | ,565* 1| .781**
Correlati * * *
on
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
Total_ | Pearson .764** | 808* | .840* | .805* | .715* | .781* 1
X1 Correlati * * * *
on
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
** Correlation is significant at the 0.01 level (2-tailed).
Persepsi Harga (X2)
X2.1 X2.2 X2.3 X2.4 X2.5 | Total_X2
X2.1 Pearson 1| .702** .569** | 558%* | 556%* .835%*
Correlation
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
X2.2 Pearson 702** 1 .638** | 560** | 576%* .858**
Correlation
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
X2.3 Pearson .569** | | 638** 1| .512** | 579%* .808**
Correlation
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
X2.4 Pearson .558%* | 560** .512%* 1] .713%** 798%**
Correlation
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Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
X2.5 Pearson .556%* | 576** 579%* | 713** 1 .810**
Correlation
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
Total_X2 | Pearson .835%* | 858** .808** | 798** | .810** 1
Correlation
Sig. (2- 0 0 0 0 0
tailed)
N 100 100 100 100 100 100
** Correlation is significant at the 0.01 level (2-tailed).
Citra Merek (X3)
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 | Total_X3
X3.1 Pearson 1| .790%* | .657** | .734** | .680** | .730** .881**
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X3.2 Pearson .790%** 1| .546** | .720** | .622** | .650** .831%*
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X3.3 Pearson .657** | 546** 1| .708*%* | .643** | .612** .813%*
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X3.4 Pearson J34%*% | 720%* | \708** 1| .711*%* | [744%** .894%*
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Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X3.5 Pearson .680** | .622%* | 643** | 711** 1| .811** .866**
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
X3.6 Pearson 730%* | .650** | .612** | .744%* | 811** 1 .882%*
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
Total_X3 Pearson .881** | 831** | 813** | .894** | 866** | .882** 1
Correlation
Sig. (2- 0 0 0 0 0 0
tailed)
N 100 100 100 100 100 100 100
** Correlation is significant at the 0.01 level (2-tailed).
Keputusan Pembelian (YY)
Y1 Y2 Y3 Y4 Y5 Y6 Total_Y
Y1 Pearson 1| .442%* | A77** | 518** | .415** | 367** | .702**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100
Y2 Pearson A42%* 1| .577** | 555** | 695** | 594** | 821**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100
Y3 Pearson AT77** | 577** 1| .592%** | 479** | 547** | 787**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
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N 100 100 100 100 100 100 100
Y4 Pearson .518%* | 555%* | 592%** 1| .576%* | .614** | .822**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100
Y5 Pearson A15** | 695%* | 479%* | 576%* 1| .442%* | 766**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100
Y6 Pearson 367** | 594%* | GAT7** | 614%* | 442%** 1] .768**
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100
Total_Y | Pearson J02%* | 821%** | [787** | .822** | .766%* | .768** 1
Correlation
Sig. (2-tailed) 0 0 0 0 0 0
N 100 100 100 100 100 100 100

** Correlation is significant at the 0.01 level (2-tailed).




Lampiran 5

Hasil Uji Reliabilitas

74

Reliability Statistics

Cronbach's
Alpha

Cronbach's Alpha Based on Standardized
Items

N of
Items

0,876

0,876

Reliability Statistics

Cronbach's
Alpha

Cronbach's Alpha Based on Standardized
Items

N of
Items

0,877

0,881

Reliability Statistics

Cronbach's
Alpha

Cronbach's Alpha Based on Standardized
Items

N of
Items

0,929

0,93

Reliability Statistics

Cronbach's
Alpha

Cronbach's Alpha Based on Standardized
Items

N of
Items

0,866

0,869




Lampiran 6

Hasil Uji Asumsi Klasik
Uji Normalitas

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Keputusan Pembelian
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0,352 | 2,841
0,391 | 2,555
0,253 | 3,948




Uji heterokedastisitas

Scatterplot
Dependent Variable: Keputusan Pembelian
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Lampiran 7

Analisis Regresi Linier Berganda

77

Model Unstandardized | Standardized ¢ Sig. Collinearity
Coefficients Coefficients Statistics
Std.
B Error Beta Tolerance | VIF
1 | (Constant) 2.209 | 1.007 2.193 | 0.031

Kualitas Produk | 0.385 | 0.080 0.370 | 4.822 | 0.000 0.352 | 2.841
Persepsi Harga 0.216 | 0.076 0.207 | 2.848 | 0.005 0.391 | 2.555
Citra Merek 0.360 | 0.082 0.396 | 4.386 | 0.000 0.253 | 3.948

a Dependent Variable: Keputusan Pembelian




Lampiran 8

Uji T (Parsial)
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Model Unstandardized | Standardized ¢ Sig. Collinearity
Coefficients Coefficients Statistics
Std.
B Error Beta Tolerance | VIF
1 | (Constant) 2.209 | 1.007 2.193 | 0.031

Kualitas Produk | 0.385 | 0.080 0.370 | 4.822 | 0.000 0.352 | 2.841
Persepsi Harga 0.216 | 0.076 0.207 | 2.848 | 0.005 0.391 | 2.555
Citra Merek 0.360 | 0.082 0.396 | 4.386 | 0.000 0.253 | 3.948

a Dependent Variable: Keputusan Pembelian
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Lampiran 9
Uji F (simultan)
ANOVA?®
Model Sum of Squares df | Mean Square F Sig.
1 | Regression 747693 | 3 249.231 | 129.123 | .000°
9
Residual 185.297 | 6 1.93
9
Total 93299 | 9

a Dependent Variable: Keputusan Pembelian

b Predictors: (Constant), Citra Merek, Persepsi Harga, Kualitas Produk

Lampiran 10
Koefisien Determinasi R?

Model Summary®

Adjusted R Std. Error of the Durbin-
Model R R Square Square Estimate Watson
1|.895° 0.801 0.795 1.389 1.614

a Predictors: (Constant), Citra Merek, Persepsi Harga, Kualitas Produk

b Dependent Variable: Keputusan Pembelian




Lampiran 11
Kartu Bimbingan
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