
PENGARUH KUALITAS PRODUK,
PERSEPSI HARGA DAN CITRA

MEREK TERHADAP KEPUTUSAN
PEMBELIAN PRODUK SANDAL

MEREK FIPPER PADA
MAHASISWA PRODI

MANAJEMEN ANGKATAN 2019
UNIVERSITAS 17 AGUSTUS 1945

SURABAYA Y
by Yanuanda Millenia Wahyu Wardhani

Submission date: 24-Jul-2023 10:19AM (UTC+0700)
Submission ID: 2135791872
File name: Manajemen_1211900006_YanuandaMillenia.pdf (206.38K)
Word count: 4254
Character count: 26698





1

2



1

1

1

2

2



1

1

2



1

1

1

1

1

3

3



1

1



1



4

4









19%
SIMILARITY INDEX

20%
INTERNET SOURCES

6%
PUBLICATIONS

17%
STUDENT PAPERS

1 11%

2 5%

3 1%

4 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 46 words

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN CITRA
MEREK TERHADAP KEPUTUSAN PEMBELIAN PRODUK SANDAL
MEREK FIPPER PADA MAHASISWA PRODI MANAJEMEN
ANGKATAN 2019 UNIVERSITAS 17 AGUSTUS 1945 SURABAYA Y
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Universitas 17 Agustus 1945
Surabaya
Student Paper

repository.uhn.ac.id
Internet Source

repository.usd.ac.id
Internet Source

Submitted to Universitas Diponegoro
Student Paper


