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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Citra Merek (brand 

image, WOM (Word Of Mouth) dan Persepsi Harga Terhadap Minat Beli. Populasi 

dalam penelitian ini merupakan seluruh mahasiswa Universitas 17 Agustus 1945 

Surabaya yang berjumlah 12.819. Teknik pengambilan sampel menggunakan 

purposive sampling dengan jumlah sampel 100 responden yang didapatkan dari 

perhitungan menggunakan rumus slovin. Pengumpulan sampel dengan 

menggunakan kuesioner yang dilakukan secara online dan offline dengan bantuan 

dari google form. 

Berdasarkan hasil penelitian diperoleh analisis regresi linear berganda 

sebagai berikut  Y= 15,871 + -0,029 (X1) + 0,245 (X2) + 0,413 (X3) Hasil hipotesis 

uji t (uji parsial) menyatakan bahwa variabel Citra Merek (Brand Image) (X1) tidak 

berpengaruh terhadap variabel Minat Beli (Y),  WOM (Word Of Mouth) (X2), 

Persepsi Harga (X3) berpengaruh secara parsial pada variabel  Minat Beli  (Y). Hasil 

uji F (uji simultan) menyatakan bahwa variabel Citra Merek (Brand Image) (X1), 

WOM (Word Of Mouth) (X2), Persepsi Harga (X3) berpengaruh secara simultan 

terhadap variabel Minat Beli  (Y). 

Kata kunci : Citra Merek (Brand Image),  WOM (Word Of Mouth),  Persepsi Harga, 

Minat Beli, Smartphone 
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ABSTRACT 

 

This study aims to determine the effect of Brand Image, WOM (Word Of 

Mouth) and Price Perception on Purchase Intention. The population in this study 

were all students of the University of 17 August 1945 Surabaya, totalling 12,819. 

The sampling technique used purposive sampling with a sample size of 100 

respondents obtained from calculations using the slovin formula. Sample collection 

using questionnaires conducted online and offline with the help of google form. 

Based on the results of the study, multiple linear regression analysis was 

obtained as follows Y = 15.871 + -0.029 (X1) + 0.245 (X2) + 0.413 (X3) The results 

of the t test hypothesis (partial test) state that the Brand Image variable (X1) has no 

effect on the Purchase Interest variable (Y), WOM (Word Of Mouth) (X2), Price 

Perception (X3) partially affects the Purchase Interest variable (Y). The results of 

the F test (simultaneous test) state that the Brand Image variable (X1), WOM (Word 

Of Mouth) (X2), Price Perception (X3) simultaneously affect the Purchase Intention 

variable (Y). 

Keywords: Brand Image, WOM (Word Of Mouth), Price Perception, Purchase 

Intention, Smartphone 
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RINGKASAN 

 

Masalah umum dalam penelitian ini adalah "Apakah Terdapat Pengaruh 

Citra Merek (brand image), WOM (word of mouth) dan  Persepsi Harga Terhadap 

Minat Beli Smartphone  Pada Mahasiswa Universitas 17 Agustus 1945 Surabaya 

Sub masalah dalam penelitian ini adalah: (1) Apakah Citra Merek (brand image)   

berpengaruh terhadap  Minat Beli smartphone pa  da mahasiswa universitas 17 

agustus 1945 surabaya?. (2) apakah WOM (word of mouth)  berpengaruh terhadap 

Minat Beli  smartphone pada mahasiswa  universitas 17 agustus 1945 surabaya?. (3) 

apakah persepsi  harga berpengaruh terhadap minat beli smartphone  pada 

mahasiswa  universitas 17 agustus 1945 surabaya?. (4)) apakah Citra Merek (brand 

image), WOM (word of mouth) dan  Persepsi Harga berpengaruh simultan terhadap 

minat beli smartphone pada mahasiswa fakultas ekonomi dan bisnis universitas 17 

agustus 1945 surabaya?. 

Dari hasil penelitian yang telah dilakukan, dapat diketahui bahwa variabel 

citra merek(brand image) (XI) tidak memiliki pengaruh yang signifikan secara 

parsial terhadap keputusan pembelian (Y). Diperoleh t tabel sebesar 1,984. Hasil 

perhitungan regresi linear berganda  diperoleh nilai t hitung sebesar -0,238. Dengan 

demikian t hitung kurang dari t tabel (-0,238 < 1,984). sehingga dapat disimpulkan 

bahwa tidak terdapat pengaruh citra merek (brand image)  terhadap minaat beli 

smartphone pada mahasiswa Universitas 17 Agustus 1945 Surabaya. Pada variabel 

WOM (word of mouth) (X2) Diperoleh t tabel sebesar 1,984. Hasil perhitungan 

regresi linear berganda  diperoleh nilai t hitung sebesar 2,365. Dengan demikian t 

hitung lebih besar dari t tabel ( 2,365 > 1,984 ). Artinya terdapat pengaruh variabel 

wom (word of mouth)  terhadap minat beli. Pada variabel Perspsi Harga (X3) 

Diperoleh t tabel sebesar 1,984. Hasil perhitungan regresi linear berganda  diperoleh 

nilai t hitung sebesar 3,660. Dengan demikian t hitung lebih besar dari t tabel ( 3,660 

> 1,984 ).  Artinya terdapat pengaruh variabel persepsi harga terhadap minat beli. 
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SUMMARY 

 

The general problem in this study is "Is there an Effect of Brand Image, 

WOM (word of mouth) and Price Perception on Smartphone Purchase Interest in 

Students of the University of 17 August 1945 Surabaya": (1) Does Brand Image 

(brand image) affect the interest in buying smartphones in students of the university 

of 17 August 1945 Surabaya? (2) does WOM (word of mouth) affect the interest in 

buying smartphones in students of the university of 17 August 1945 Surabaya? (3) 

does price perception affect the interest in buying smartphones in students of the 

university of 17 August 1945 Surabaya? (4)) does Brand Image (brand image), 

WOM (word of mouth) and Price Perception simultaneously affect the interest in 

buying smartphones in students of the faculty of economics and business, university 

of 17 August 1945 Surabaya? 

From the results of the research that has been conducted, it can be seen that 

the brand image variable (XI) does not have a partially significant effect on 

purchasing decisions (Y). Obtained t table of 1.984. The results of multiple linear 

regression calculations obtained a t value of -0.238. Thus t count is less than t table 

(-0.238 < 1.984). so it can be concluded that there is no effect of brand image on the 

purchase intention of smartphones for students of Universitas 17 August 1945 

Surabaya. In the WOM (word of mouth) variable (X2) obtained t table of 1.984. The 

results of multiple linear regression calculations obtained a t value of 2.365. Thus t 

count is greater than  t table (2.365> 1.984). This means that there is an influence of 

the wom variable (word of mouth) on buying interest. In the variable Price Perspsi 

(X3) obtained t table of 1.984. The results of multiple linear regression calculations 

obtained a t value of 3.660. Thus t count is greater than t table (3.660> 1.984).  This 

means that there is an influence of the price perception variable on buying interest. 
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