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ABSTRAK 
 

Kafe saat ini makin banyak bermunculan dan menjadi bisnis favorit bagi 

pengusaha yang bergerak di bidang kuliner. Kafe sudah menjadi budaya anak-

anak muda hingga orang dewasa. Kafe membawa perubahan gaya hidup 

masyarakat Indonesia untuk menghabiskan waktunya di kafe. Fenomena ini 

dapat dilihat dari maraknya kemunculan berbagai macam kafe. Dengan 

perkembangan zaman semakin maju, di dunia bisnis kafe memerlukan 

pemasaran terpadu melalui sebuah komunikasi yang efektif dapat membentuk 

kesadaran merek. Pan&Co kafe bertema jepang menyediakan menu yang unik 

resmi berdiri pada tahun 2020 di saat pandemi Covid-19, yang artinya kondisi 

seperti itu mengharuskan Pan&Co mengeluarkan strategi Integrated Marketing 

Communication untuk membangun brand awareness nya untuk 

mempertahankan bisnis dan dapat bersaing dengan kafe lainnya. Tujuan dari 

penelitian ini adalah untuk mengetahui bagaimana strategi integrated 

marketing communication pada Pan&Co dan mengetahui bagaimana proses 

Pan&Co dalam membentuk brand awareness. Metode penelitian ini 

menggunakan metode kualitatif dengan jenis penelitian Studi Kasus, 

menjelaskan serta menguraikan dan menggambarkan permasalahan yang 

berkaitan dengan penelitian ini, dengan Teknik pengumpulan data penelitian 

didapatkan dengan cara wawancara kepada pihak manajemen Pan&Co, 

observasi tempat dan juga mengambil dokumentasi. Setelah penelitian telah 

dilangsungkan, diketahui bahwa Pan n Co menggunakan metode promotional 

mix yang diintegrasikan yaitu Advertising,Direct Marketing, Internet 

Marketing, Sales Promotional, Personal Selling, dan Public Relations untuk 

membentuk brand awareness kepada konsumen.  

Kata Kunci: Integrated Marketing Communication, Brand Awareness, 

Food&Beverages, Bauran Komunikasi Pemasaran 
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ABSTRACT 
 

Cafes are currently popping up more and more and are a favorite business for 

entrepreneurs engaged in the culinary field. Cafes have become a culture of 

young children to adults. Cafes bring changes in the lifestyle of Indonesian 

people to spend time in cafes. This phenomenon can be seen from the rise of 

various kinds of cafes. With the increasingly advanced times, in the world of 

cafe business requires integrated marketing through an effective 

communication can form brand awareness. Pan&Co Japanese-themed cafe 

providing a unique menu was officially established in 2020 during the Covid-

19 pandemic, which means that conditions like this require Pan&Co to issue 

an Integrated Marketing Communication strategy to build its brand awareness 

to maintain business and be able to compete with other cafes. The purpose of 

this study is to find out how the integrated marketing communication strategy 

is at Pan&Co and find out how Pan&Co's process is in forming brand 

awareness. This research method uses a qualitative method with the type of 

case study research, explaining and describing and describing problems 

related to this research, with research data collection techniques obtained by 

interviewing Pan&Co management, observing the place and also taking 

documentation. After the research was carried out, it was found that Pan n Co 

used an integrated promotional mix method, namely Advertising, Direct 

Marketing, Internet Marketing, Sales Promotional, Personal Selling, and 

Public Relations to build brand awareness among consumers. 

Keywords: Integrated Marketing Communication, Brand Awareness, 

Food&Beverages, Promotional Mix 
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