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ABSTRACT 

 
 

Information Technology plays an important and influential role in people's lives, 

especially in the City of Surabaya. One of the electronic media that has been very 

influential and has succeeded in attracting audiences is radio. Radio broadcasting 

media is the oldest existing broadcasting media as a means of conveying information. 

The development of radio which accelerates various programs is designed to get more 

listeners. This method is carried out by radio stations to maintain the freedom to be 

heard by the wider community. easy to listen to, one of which is the Cheerful 

Afternoon program from RRI PRO 2 Surabaya. Through the Event Program Creative 

Team, how they can adopt new innovative ideas and how they create content to 

attract listeners. This made many people interested in listening to the Ceria Sore 

Program. Based on this phenomenon, the researcher is interested in knowing the 

strategy of the Cherry Afternoon Program Creative Team at RRI PRO 2 in 

increasing the existence of the radio. The research method uses a qualitative 

descriptive approach with observation and interview data collection techniques. The 

results in this study show the strategy carried out by the Creative Team by using 

content visualization in the form of images, designs and videos and reinforced with 

interesting captions to attract listeners. 

 
Keywords: Creative Team Strategy, Event Program, Cheerful Afternoon, 

Listeners 
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ABSTRAK 
 

 

Telknologi  Informasi  belrpelran  pelnting  dan  belrpelngaruhl 

masyarakat khusl  ulsnya Kota Sulrabaya. Salah satul meldia ellekl 

dalam  kelhidulpan 

tronik yang sampai 

saat   ini   belrpelngarulh   dan   belrhasil   melnarik   khalayak   adalah   Radio.  Meldia 

pelnyiaran  radio  merl ulpakan  medl ia  penl yiaran  telrtula  yang  ada  selbagai  sarana 

pelnyampaian  informasi.  Pelrkelmbangan  Radio  yang  seml   akin  pesl  at  berl bagai 

program   dirancang   unl 

dilakulkan  olelh  stasiunl 

tulk   melmpelrolelh 

radio  unl  tulk  meml 

lebl  ih   banyak   penl  delngar   Cara   ini 

pelrtahankan  agar  teltap  elksis  didelngar 

olelh khalayak ramai , salah satulnya yaitul delngan melnghasilkan selbual  h program 

siaran  radio  streal ming,   pelndenl gar  (  masyarakat  )   dapat  lelbih  muldah  dalam 

melndelngarkan nya salah satulnya program Sore Ceria dari RRI PRO 2 Surabaya. 

Melalui Tim Kreatif Program Acara bagaimana dapat mengadopsi ide-ide inovatif 

baru dan bagaimana mereka membuat konten agar menarik pendengar . Hal 

tersebut membuat banyak masyarakat yang tertarik untuk mendengarkan Program 

Acara Sore Ceria. Berdasarkan fenomena peneliti tertarik untuk mengetahui Strategi 

Tim Kreatif Program Acara Sore Ceri Di RRI PRO 2 Dalam Meningkatkan Eksistensi 

Radio. Adapun metode penelitian menggunakan pendekatan deskriptif kualitatif 

dengan teknik pengumpulan data observasi, dan wawancara. Hasil dalam penelitian 

ini menunjukkan Strategi yang dilakukan oleh Tim Kreatif dengan menggunakan 

visualisasi konten berupa gambar, desain dan video serta diperkuat dengan caption 

dalam menarik agar menarik pendengar. 

 
 

Kata kunci : Strategi Tim Kreatif, Program Acara, Sore Ceria, Pendengar 
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