
PENGARUH PROMOSI, CITRA
MEREK, LOKASI

INSTAGRAMABLE, DAN DISKON
TERHADAP KEPUTUSAN

PEMBELIAN PADA KOPI JANJI
JIWA DI JL.BARATA JAYA

SURABAYA
by Thomas Julianto

Submission date: 06-Jul-2023 01:20PM (UTC+0700)
Submission ID: 2127144775
File name: Manajemen_1211900077_Thomas_julianto.pdf (324.4K)
Word count: 2568
Character count: 15514



3

4

4



5

5

5



1

3

3

8



6

10





8



2

7

7

9



2

2

3

3

8

9





19%
SIMILARITY INDEX

16%
INTERNET SOURCES

17%
PUBLICATIONS

8%
STUDENT PAPERS

1 3%

2 3%

3 2%

4 2%

5 2%

6 2%

7 2%

8 1%

PENGARUH PROMOSI, CITRA MEREK, LOKASI
INSTAGRAMABLE, DAN DISKON TERHADAP KEPUTUSAN
PEMBELIAN PADA KOPI JANJI JIWA DI JL.BARATA JAYA
SURABAYA
ORIGINALITY REPORT

PRIMARY SOURCES

publication.petra.ac.id
Internet Source

repository.usm.ac.id
Internet Source

ojs.cahayamandalika.com
Internet Source

ejurnal-unespadang.ac.id
Internet Source

ijcoreit.org
Internet Source

repository.stiemahardhika.ac.id
Internet Source

journal.admi.or.id
Internet Source

jurnal.peneliti.net
Internet Source



9 1%

10 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 30 words

pascasarjanafe.untan.ac.id
Internet Source

Submitted to Universitas Pamulang
Student Paper


