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ABSTRACT 

 

Competition in the culinary industry is becoming increasingly intense. 

This is evidenced by the growing number of similar businesses that resemble each 

other. Waiki Dimsum is established as a food stall that offers a variety of dim sum 

and noodle dishes. With the passage of time, many similar culinary businesses 

have emerged. Therefore, Waiki Dimsum has implemented marketing 

communication strategies to make the public aware of its existence. This research 

will focus on building brand awareness among the people of Surabaya to introduce 

them to Waiki Dimsum. Using the theory of marketing communication, the 

researcher aims to observe how Waiki Dimsum builds brand awareness among 

the people of Surabaya. This research is expected to provide information and 

references for further studies and insights for Waiki Dimsum to enhance brand 

awareness among the people of Surabaya even further regarding its products. The 

researcher adopts a qualitative descriptive method, gathering data through 

interviews, observations, and documentation. Waiki Dimsum employs all four 

elements of the marketing mix in building brand awareness among the people of 

Surabaya. 

 

Keywords: Marketing Communication, Marketing Mix, Brand Awareness 
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ABSTRAK 

 

Persaingan dalam usaha kuliner semakin ketat. Hal ini dibuktikan dengan 

semakin banyak usaha sejenis yang saling menyerupai satu sama lain. Waiki 

Dimsum berdiri sebagai kedai makanan yang menyediakan berbagai macam menu 

dimsum danh bakmie. Seiring perkembangan zaman. Banyak usaha kuliner 

serupa, oleh karena itu Waiki Dimsum melakukan aktivitas komunikasi 

pemasaran agar masyarakat mengetahui tentang adanya Waiki Dimsum. 

Penelitian ini akan fokus pada membangun brand awareness masyarakat 

Surabaya untuk mengetahu Waiki Dimsum. Menggunakan teori komunikasi 

Bauran Pemasaran peneliti ingin mengamati Waiki Dimsum dalam membangun 

brand awareness masyarakat Surabaya. Penelitian ini diharapkan mampu 

memberikan informasi dan referensi untuk penelitian selanjutnya, serta masukan 

bagi Waiki Dimsum dalam meningkatkan brand awareness masyarakat Surabaya 

lebih tinggi lagi tentang produknya. Peneliti menggunakan metode deskriptif 

kualitatif dengan perolehan data melalui wawancara, observasi dan dokumentasi. 

Waiki Dimsum menggunakan keempat elemen Bauran pemasaran dalam 

membangun kesadaran merk terhadap masyarakat Surabaya.  

 

Kata Kunci: Aktivitas Komunikasi Pemasaran, Bauran Pemasaran, Brand 

Awareness 
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