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ABSTRAK 

 

Dengan adanya aplikasi Tiktok yang sedang ramai digunakan saat ini, Hampir di 

seluruh dunia pun menggunakan aplikasi Tiktok. Keuntungan dalam menggunakan 

aplikasi tersebut, yakni iklan yang dimanfaatkan oleh para wirausahawan untuk 

mempromosikan produknya, Salah satunya iklan dari Scarlett Whitening. Penelitian 

ini memiliki tujuan mengetahui adanya pengaruh terpaan iklan Scarlett Whitening di 

Tiktok terhadap minat beli dan seberapa besar pengaruh terpaan iklan Scarlett 

Whitening di Tiktok terhadap minat beli mahasiswa fisip UNTAG Surabaya angkatan 

2018 dengan teori S-R. Terpaan iklan Scarlett Whitening di Tiktok memiliki pengaruh 

besar terhadap minat beli mahasiswa fisip UNTAG Surabaya. Hasil dari penelitian 

didapatkan dari analisa statistik yaitu pengaruh sebesar 64,7% sedangkan sisanya 

sebesar 35,3% yang meruapakan faktor lain yang mepengaruhi selain terpaan iklan. 

Hasil dari uji 𝑡𝑡𝑎𝑏𝑒𝑙 masing-masing sub kategori fekuensi, intensitas dan durasi adalah 

3.905, 3.511, dan 2.782 yang berarti hipotesis Ha diterima dan H0 ditolak. 

 

Kata Kunci : Terpaan Iklan, Tiktok, Scarlett Whitening, Minat Beli 
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ABSTRACT 

 

With the existence of the TikTok application, which is currently widely used, it is 

being used all over the world. The advantage of using this application is the 

advertising utilized by entrepreneurs to promote their products, including the 

advertisements from Scarlett Whitening. This research aims to determine the influence 

of Scarlett Whitening advertising exposure on TikTok on the purchasing interest and 

the extent of the influence of Scarlett Whitening advertising exposure on TikTok on 

the purchasing interest of the 2018 cohort of Social and Political Science (FISIP) 

students at UNTAG Surabaya. The theory used in this research is the S-R theory. The 

exposure to Scarlett Whitening advertising on TikTok has a significant influence on 

the purchasing interest of FISIP students at UNTAG Surabaya. The results of this 

research were also obtained from SPSS, where the coefficient of determination 

showed that advertising exposure has a significant effect on purchasing interest, 

explaining 64.7% of the variance, while the remaining 35.3% represents variables not 

included in this study. However, there are still other factors, accounting for 35.3%, 

that influence purchasing interest besides advertising exposure. The results of the t-

table test for each sub-category (frequency, intensity, and duration) were 3.905, 

3.511, and 2.782, respectively. These figures indicate that the alternative hypothesis 

(Ha) is accepted, while the null hypothesis (H0) is rejected. 

 

Keywords :   Advertisement Impressions, Tiktok, Scarlett Whitening,   Purchase 

Intent 
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