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ABSTRACT 

The purpose of this study is to determine the effect of media exposure through 

the @Arofahminaumrohhaji Instagram Feed on an increase in the number of 

leads. This research uses a quantitative approach. Researchers used a simple 

linear regression test as an effort to provide answers to research objectives. 

The sample used amounted to 100 people. The results of this study include (1) 

The coefficient value of Media Exposure Through Instagram Feed 

@arofahminaumrohhaji is 0.437, meaning that if the variable Media Exposure 

Through Instagram Feed @arofahminaumrohhaji increases by 1 (one) unit, 

the variable value Increase in Number of Leads increases by 0.437 or 43.7 % 

of the increased value of the variable Media Exposure Through Instagram 

Feed @arofahminaumrohhaji. (2) The t value of the variable Media Exposure 

Through Instagram Feed @arofahminaumrohhaji is 12.992 greater than 

1.984 and a significant value of 0.000 is less than 0.050. Then Ho can be 

rejected and H1 accepted. (3) The increase in the number of leads in simple 

linear regression is 62.9%, while the remaining 37.1% is influenced by other 

factors not examined in this study. 
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ABSTRAK 

Tujuan penelitian ini yakni untuk mengetahui Pengaruh Terpaan Media 

melalui Feed Instagram @Arofahminaumrohhaji Terhadap Jumlah Leads. 

Penelitian ini memakai pendekatan kuantitatif. Peneliti memakai uji regresi 

linier sederhana sebagai upaya memberikan jawaban tujuan penelitian. 

Sampel yang digunakan berjumlah 100 orang. Hasil penelitian ini antara 

lain (1) Nilai koefisien Terpaan Media Melalui Feed Instagram 

@arofahminaumrohhaji sebesar 0,437, artinya apabila variabel Terpaan 

Media Melalui Feed Instagram @arofahminaumrohhaji meningkat sebesar 

1 (satu) satuan maka nilai variabel Jumlah Leads meningkat sebesar 0,437 

atau 43,7% dari nilai peningkatan variabel Terpaan Media Melalui Feed 

Instagram @arofahminaumrohhaji.(2) Nilai t hitung variabel Terpaan 

Media Melalui Feed Instagram @arofahminaumrohhaji sebesar 12,992 

lebih besar dari 1,984 dan nilai signifikan sebesar 0,000 lebih kecil dari 

0,050.maka dapat disimpulkan bahwa hal ini menunjukkan adanya 

pengaruh antara variabel independen terhadap variabel dependen. (3) 

Jumlah Leads dalam regresi linier sederhana sebesar 62,9% sedangkan 

sisanya 37,1% dipengaruhi oleh faktor lainnya yang tidak diteliti dalam 

penelitian ini. 

 

Kata Kunci : Terpaan Media, Leads, Feeds, Instagram 
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