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ABSTRACT 

The development of digital technology has made sharenting practices popular 
among the public, including public figures and ordinary people. This phenomenon 
occurs due to the ease and sophistication of technology, enabling them to quickly and 
easily share information. Sharenting refers to the act of sharing information about 
children on social media. This research aims to analyze the representation of 
sharenting-based parenting on the TikTok account @Idawida, who is the caregiver of 
celebrity child Gala Sky. In this study, Stuart Hall's theory of representation is 
employed to understand the social and symbolic meanings in sharenting 
representations, while Roland Barthes' semiotic analysis method is used to analyze 
@Idawida's content over the past six months. The analysis results show that 
sharenting representation includes video content featuring interactions between 
Idawida and Gala Sky, as well as elements such as captions, viewers, likes, and top 
comments. Connotations involve symbolic and social meanings, such as intimacy, 
harmony, popularity, and positive perceptions of Gala Sky by followers. However, 
negative myths also emerge, including false awareness of sharenting and unconscious 
exploitation. Additionally, the ideology discovered is leveraging Gala Sky's popularity 
for financial gain. Recommendations from this study include increasing TikTok users' 
awareness of the implications of sharenting and developing policies to protect 
children's privacy and interests in social media. 

Keywords : Representation, Sharenting, TikTok, Semiotics. 
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ABSTRAK 

Perkembangan teknologi digital telah membuat praktik sharenting populer di 
kalangan masyarakat, termasuk figur publik dan orang awam. Fenomena ini terjadi 
karena kemudahan dan kecanggihan teknologi memungkinkan mereka untuk dengan 
cepat dan mudah berbagi informasi. Sharenting mengacu pada tindakan membagikan 
informasi mengenai anak di media sosial. Penelitian ini bertujuan menganalisis 
representasi pengasuhan berbasis sharenting pada akun TikTok @Idawida, yang 
merupakan pengasuh anak selebriti bernama Gala Sky. Dalam penelitian ini, teori 
representasi Stuart Hall digunakan untuk memahami makna sosial dan simbolis dalam 
representasi sharenting, sementara metode analisis semiotika Roland Barthes 
digunakan untuk menganalisis konten @Idawida selama 6 bulan terakhir. Hasil 
analisis menunjukkan bahwa representasi sharenting mencakup konten video 
interaksi Idawida dan Gala Sky, serta elemen-elemen seperti caption, viewers, likes, 
dan top komentar. Konotasi melibatkan makna simbolis dan sosial, seperti keakraban, 
keharmonisan, popularitas, dan persepsi positif pengikut terhadap Gala Sky. Namun, 
juga terdapat mitos negatif, seperti ketidaksadaran tentang sharenting dan eksploitasi 
yang tidak disadari. Selain itu, ideologi yang ditemukan adalah memanfaatkan 
popularitas Gala Sky untuk keuntungan finansial. Kemudian, rekomendasi dari 
penelitian ini berupa peningkatan kesadaran pengguna TikTok tentang implikasi 
sharenting dan pengembangan kebijakan yang melindungi privasi dan kepentingan 
anak dalam media sosial. 

Kata Kunci : Representasi, Sharenting, TikTok, Semiotika. 
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