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ABSTRAK 

 

PENGARUH KUALITAS PELAYANAN, KEUNGGULAN PRODUK  

DAN NILAI TAKSIRAN TERHADAP KEPUTUSAN PEMBELIAN 

PRODUK GADAI PADA BANK PEMBIAYAAN RAKYAT  

SYARIAH BHAKTI SUMEKAR SUMENEP 

 
 

BPRS Bhakti Sumekar hadir sebagai Bank Pembiayaan Rakyat Syari'ah 

yang mampu melakukan perluasan secara kontinyu dengan satu cabang 

di Pamekasan dan Layanan kantor kas yang tersebar di seluruh Kecamatan se 

Kabupaten Sumenep. BPRS Bhakti Sumekar mampu memberikan kualitas 

pelayanan terbaik dan produk yang lebih unggul dari pesaing. Salah satunya 

yaitu, memiliki keunggulan dalam produk gadai  jika dibandingkan dengan 

lembaga lain. 

Tujuan penelitian 1) Menganalisis pengaruh kualitas pelayanan terhadap 

keputusan pembelian produk Gadai di BPRS Bhakti Sumekar Kantor Pusat 

Sumenep. 2) Menganalisis pengaruh keunggulan produk terhadap keputusan 

pembelian produk Gadai di BPRS Bhakti Sumekar Kantor Pusat Sumenep. 3) 

Menganalisis pengaruh nilai taksiran terhadap keputusan pembelian produk 

Gadai di BPRS Bhakti Sumekar Kantor Pusat Sumenep, dan 4) Menganalisis 

pengaruh kualitas pelayanan,  keunggulan produk  dan nilai taksiran terhadap 

keputusan pembelian produk Gadai di BPRS Bhakti Sumekar Kantor Pusat 

Sumenep. 

Teknik analisis yang digunakan adalah regrsi linier berganda. Uji 

keabsahan data menggunakan uji validitas dan reliabilitas. Sedangkan Uji 

Asumsi Klasik yang digunakan antara lain, uji normalitas, uji 

heteroskedstisitas, uji multikolinieritas, uji autokorelasi dan uji linieritas. 

Untuk uji hipotesis menggunakan antara lain, uji t, uji F dan uji determinasi, 

dengan sampel 285 responden. 

Hasil penelitian menunjukkan secara simultan  variabel  kualitas 

pelayanan, keuanggulan produk dan nilai taksiran berpengaruh simulatan 

terhadap  keputusan pembelian  pada BPRS Bhakti Sumekar Sumenep  dengan  

nilai  Fhitung > Ftabel, yang  berarti  adanya  penentuan  kualitas pelayanan dan 

nilai taksiran dapat menarik nasabah menggadaikan emasnya kepada BPRS 

Bhakti Sumekar Sumenep. Secara parsial  kualitas pelayanan, keuanggulan 

produk dan nilai taksiran terhadap  keputusan pembelian  dengan  nilai  thitung > 

ttabel,  diterima. Secara sendiri  variabel dengan nilai berbeda – beda, yang 

berarti   nilai taksiran gadai emas di BPRS Bhakti Sumekar Sumenep  dapat 

meningkatkan penjualan, dan nasabah merasa puas. 

 

 

Kata  Kunci : Kualitas Pelayanan, Keunggulan Produk, Nilai Taksir Dan 

Keputusan Pembelian. 

https://id.wikipedia.org/wiki/Pamekasan
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ABSTRACT 

 

MINISTERING QUALITY INFLUENCE, PRODUCT TOP AND 

ESTIMATE POINT TO FIDUCIARY PRODUCT BUY DECISION ON 

PEOPLE FINANCES BANK SYARIAH BHAKTI SUMEKAR SUMENEP  

  
  

BPRS Bhakti Sumekar attends as Bank Of Syari's People Finances' ah 

that can do kontinyu's ala extension with one di 's branch and cash office 

Service that spread at all district as Regency As Sumenep. BPRS Bhakti 

Sumekar can give best service quality and more superior product of 

competitor. One of it which is, having top in fiduciary product in comparison 

with other institute.  

To the effect research 1) Menganalisis is ministering quality influence to 

Fiduciary product buy decision at BPRS Bhakti Sumekar Sumenep's Home 

Office. 2) Menganalisis product top influences to Fiduciary product buy 

decisions at BPRS Bhakti Sumekar Sumenep's Home Office. 3) Menganalisis 

influence assesses estimates to Fiduciary product buy decisions at BPRS 

Bhakti Sumekar Sumenep's Home Office, and 4) Menganalisis is ministering 

quality influence,  product top and estimate point to Fiduciary product buy 

decision at BPRS Bhakti Sumekar Sumenep's Home Office.  

analisis's tech that is utilized is regrsi linear bifilar. Data authenticity 

quiz utilizes to test validity and reliabilitas. Meanwhile Classic Assumption 

Quiz that is utilized for example, normality quiz, heteroskedstisitas's quiz, 

multikolinieritas's quiz, autokorelasi's quiz and linieritas's quiz. To test 

hypothesis utilizes for example, quiz t, quiz f and determinant quiz, with sample 

285 respondents.  

Result observationaling to point out simultan's ala ministering quality 

variable, keuanggulan is product and influential estimate point simulatan to 

buy decision on BPRS Bhakti Sumekar Sumenep by assesses f computing  > F table , 

one that matter marks sense ministering quality determination and 

appreciative estimate get to pull client mortgages its gold to BPRS Bhakti 

Sumekar Sumenep. Partially ministering quality, keuanggulan is product and 

estimate point to buy decision with appreciative t computing  > t table ,  accepted. 

Variable alone ala with different point – difference, one that estimates 

appreciative matter fiduciary gold at BPRS Bhakti Sumekar Sumenep can 

increase sell, and client perceives to please.  

  

  

Key word  :  Ministering quality, Product top, Assess Assessment And Buy 

decision. 

 

 

 



 

x 

DAFTAR  ISI 

 

 

 

H a l 

COVER LUAR   ................................................................................................... i 

COVER DALAM   ............................................................................................... ii 

LEMBAR PENGESAHAN PEMBIMBING  ………………………………….iii 

LEMBAR PENGESAHAN TIM PENGUJI  ....................................................... iv 

LEMBAR SURAT PERNYATAAN ANTI PLAGIAT  ...................................... v 

KATA  PENGANTAR   ....................................................................................... vi 

ABSTRAK   ................................................................................................. viii 

ABSTRACT   ................................................................................................. ix 

DAFTAR  ISI    ................................................................................................. x 

DAFTAR  GAMBAR   ......................................................................................... xiii 

DAFTAR  TABEL   ............................................................................................. xiv 

DAFTAR  LAMPIRAN   ..................................................................................... xv 

 

BAB I PENDAHULUAN   .............................................................................. 1 

1.1 Latar  Belakang  Masalah   ............................................................ 1 

1.2 Rumusan Masalah   ....................................................................... 10 

1.3 Tujuan  Penelitian  . ....................................................................... 10 

1.4 Manfaat  Penelitian   ...................................................................... 11 

1.4.1 Manfaat Teoritis  ................................................................. 11 

1.4.2 Manfaat Praktis  .................................................................. 11 

 

 

 

 

BAB II TINJAUAN  PUSTAKA  .................................................................... 13 

2.1 Kualitas Pelayanan  ....................................................................... 13 

2.1.1 Definisi Kualitas Pelayanan  ............................................... 13 

2.1.2 Karakteristik Kualitas Pelayanan   ...................................... 14 

2.1.3 Dimensi Kualitas Pelayanan   ............................................. 16 

2.1.4 Indikator Kualitas Pelayanan   ............................................ 17 

2.2 Keunggulan Produk  ...................................................................... 18 

2.2.1 Definisi Keunggulan Produk  .............................................. 18 

2.2.2 Dimensi Keunggulan Produk   ............................................ 20 

2.2.3 Indikator Keunggulan Produk   ........................................... 22 

2.3 Nilai Taksiran  ............................................................................... 23 

2.3.1 Definisi Nilai Taksiran  ....................................................... 23 

2.3.2 Pedoman Dasar Penaksiran   ............................................... 24 



 

xi 

2.3.3 Faktor Yang Mempengaruhi Nilai Taksiran   ......................26 

2.3.4 Indikator Nilai Taksiran   .....................................................27 

2.4 Keputusan Pembelian  ....................................................................27 

2.4.1 Definisi Keputusan Pembelian  ............................................27 

2.4.2 Pengambilan Keputusan Pembelian   ...................................29 

2.4.3 Indikator Keputusan Pembelian   .........................................30 

2.5 Penelitian Terdahulu   ....................................................................31 

2.6 Hubungan Antar Variabel  .............................................................37 

2.6.1 Hubungan Kualitas Pelayanan Dengan Keputusan  

 Pembelian …………………………………………………37 

2.6.2 Hubungan Keunggulan Produk Dengan Keputusan  

 Pembelian  ...........................................................................38  

2.6.3 Hubungan Nilai Taksiran Dengan Keputusan  

 Pembelian  ...........................................................................40  

2.7 Kerangka  Konseptual  ...................................................................40 

2.8 Hipotesis Penelitian  .......................................................................41 

 

BAB III METODOLOGI  PENELITIAN   ......................................................43 

3.1 Desain  Penelitian  ..........................................................................43 

3.2 Tempat dan Waktu  Penelitian  ......................................................43 

3.3 Jenis dan Sumber Data  ..................................................................43 

3.3.1 Jenis Data  ............................................................................43 

3.3.2 Sumber Data  .......................................................................44 

3.4 Populasi dan Sampel  .....................................................................44 

3.4.1 Populasi  ...............................................................................44 

3.4.2 Sampel  ................................................................................45 

3.5 Teknik  Pengumpulan  Data ...........................................................45 

3.5.1 Kuesioner  ............................................................................46 

3.5.2 Observasi  ............................................................................46 

3.5.3 Dokumentasi  .......................................................................46 

3.6 Definisi Variabel dan Definisi Operasional   .................................46 

3.6.1 Definisi Variabel  .................................................................46 

3.6.2 Definisi Operasional  ...........................................................47 

3.7 Proses Pengolahan Data  ................................................................48 

3.8 Metode Analisis Data  ....................................................................49 

3.8.1 Uji Validitas  ........................................................................49 

3.8.2 Uji Reliabilitas  ....................................................................50 

3.9 Teknik Pengujian Hipotesis dan Analisis Data  .............................51 

3.9.1 Teknik Pengujian Hipotesis  ................................................51 

3.9.2 Uji Hipotesis  .......................................................................56 

  



 

xii 

 

 

BAB IV HASIL  PENELITIAN DAN PEMBAHASAN   .............................. 61 

4.1 Gambaran Umum BPRS Bhakti Sumekar Sumenep  .................... 61 

4.1.1 Visi dan Misi BPRS Bhakti Sumekar Sumenep ................. 64 

4.1.2 Struktur Organisasi BPRS Bhakti Sumekar  ....................... 64 

4.1.3 Produk BPRS Bhakti Sumekar Sumenep  ........................... 66 

4.2 Deskripsi Hasil Penelitian  ............................................................ 68 

4.2.1 Berdasrkan Jenis Kelamis  .................................................. 68 

4.2.2 Berdasarkan Jenis Usia  ...................................................... 68 

4.2.3 Berdasarkan Tingkat Pendidikan  ....................................... 69 

4.3 Pengujian  ...................................................................................... 69 

4.3.1 Uji Validitas ...................................................................... 69 

4.3.2 Uji Reliabilitas  ................................................................. 73 

4.3.3 Uji Normalitas  ................................................................. 75 

4.3.4 Uji Multikolonieritas  ....................................................... 76 

4.3.4 Uji Heteroskedastisitas  .................................................... 77 

4.3.5 Uji Autokorelasi  .............................................................. 78 

4.3.6 Uji Linieritas  .................................................................... 79 

4.3.7 Uji Regresi Linier Berganda  ............................................ 81 

4.3.8 Uji t  .................................................................................. 82 

4.3.9 Uji F .................................................................................. 84 

4.3.10  Uji Koefisien Determinasi  ............................................... 85 

4.4 Pembahasan Hasil Penelitian ......................................................... 85 

4.5 Implikasi Penelitian  ...................................................................... 86 

4.5.1 Pengaruh Kualitas Pelayanan Terhadap  ............................. 86 

 Keputusan Pembelian  .........................................................  

4.5.2 Pengaruh Keunggulan Produk Terhadap............................. 87 

 Keputusan Pembelian ..........................................................  

4.5.3 Pengaruh Nilai Taksiran Terhadap Keputusan 

 Pembelian…………………………………………………..90 

4.5.4 Pengaruh Kualitas Pelayanan, Keunggulan Produk ............ 91 

 Dan Nilai Taksiran Terhadap Keputusan Pembelian 

4.6 Keterbatasan   ................................................................................ 94 

 

BAB V PENUTUP   .......................................................................................... 95 

5.1 Kesimpulan  ................................................................................... 95 

5.2 Penutup  ......................................................................................... 99 

 

DAFTAR PUSTAKA  ........................................................................................   

LAMPIRAN   

 



 

xiii 

 

 

DAFTAR  GAMBAR 

 

 

 

 

Gambar   Halaman 

 

2.1   Kerangka Konseptual …………………………………………………...41 

4.2 Struktur Organisasi ……………………………………………………..65 

4.3   Normal Plot ……………………………………………………………..76 

4.4 Scatterplot  ………………………………………………………………78 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

xiv 

 

DAFTAR  TABEL 

 

 

Tabel  Halaman  

 

3.1 Definisi Operasional Variabel  ................................................................  48 

4.2 Karaktersiti Responden Berdasarkan Jenis Kelamin  ..............................  68 

4.3 Karaktersiti Responden Berdasarkan Usia  .............................................  69 

4.4 Karaktersiti Responden Berdasarkan Pendidikan  ...................................  70 

4.5 Hasil Pengujian Validitas Kualitas Pelayanan  ........................................  70 

4.6 Hasil Pengujian Validitas Keunggulan Produk .......................................  71 

4.7 Hasil Pengujian Validitas Nilai Taksiran.................................................  71 

4.8 Hasil Pengujian Validitas Keputusan Pembelian  ....................................  72 

4.9 Hasil Pengujian Reliabilitas Kualitas Pelayanan    ..................................  73 

4.10 Hasil Pengujian Reliabilitas Keunggulan Produk  ...................................  73 

4.11 Hasil Pengujian Reliabilitas Nilai Taksiran   ...........................................  74 

4.12 Hasil Pengeujian Reliabilitas Keputusan Pembelian  ..............................  74 

4.13 Hasil Uji Normalitas    .............................................................................  75 

4.14 Hasil Uji Multikolonieritas  .....................................................................  77 

4.15 Hasil Uji Autokorelasi   ...........................................................................  78 

4.16 Hasil Uji  Linieritas Kualitas Pelayanan   ................................................  79 

4.17 Hasil Uji  Linieritas Keunggulan Produk ................................................  80 

4.18 Hasil Uji  Linieritas Nilai Taksiran  ........................................................  80 

4.19 Hasil Uji Regresi Linier Berganda...........................................................  81 

4.20  Hasil Uji t  ................................................................................................  82 

4.21   Hasil Uji F   .............................................................................................  84 

4.22 Hasil Uji Determinasi   ............................................................................  85 

 

 

 

   

 

 

 

 

 

 

 

 

 



 

xv 

DAFTAR  LAMPIRAN 

 

 

 

Lampiran  Halaman 

 

1 Kuesioner  ……………………………………………………………….70 

2 Hasil  Kuesioner  ………………………………………………………...73 

3 Hasil  Perhitungan  SPSS………………………………………………...77 

4 Validasi  Output Penelitian ………………………………………………83 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


