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ABSTRACT 

 
 

One of the largest industries in Indonesia is the food and beverage industry, 

especially the ice cream industry. Indonesia is one of the countries with the most 

consumption of ice cream in Southeast Asia. Korudo Ice Cream is a newice cream 

brand that is present in Indonesia, with massive competition in theice cream 

industry. As a company that has just entered the ice cream industryin Indonesia, 

Korudo has the challenge of introducing its products/brand awareness to the 

general public in Indonesia. PT Semar Punakawan Abadi, as a distributor of 

Korudo ice cream, certainly cannot be separated from obstacles in marketing its 

products and company image as a new brand in theice cream industry, including 

how and what its marketing public relations strategy is in marketing its 

company's image to the public. This study uses qualitative methods to analyze 

the marketing public relations strategy of PT Semar Punakawan Abadi through 

the Theory of 4 Steps of Public Relations and marketing public relations 

activities. From the results of the research, companies use marketing public 

relations activities to build brand awareness in the community by promoting 

products through social media and social activities, and have not implemented 

sponsorship activities in the initial planning of product introduction. 

 

Keywords: Strategy, Marketing Public Relations, Brand Awareness, Korudo,Ice 

Cream 
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ABSTRAK 

 
 

Salah satu industri terbesar di Indonesia adalah industri makanan dan 

minuman, khususnya industri es krim. Indonesia menjadi salah satu negara 

dengan konsumsi es krim terbanyak se-Asia Tenggara. Korudo Ice Cream adalah 

brand es krim baru yang hadir di Indonesia, dengan persaingan di industri es 

krim yang masif. Sebagai perusahaan yang baru terjun di industri es krim di 

Indonesia, Korudo memiliki tantangan untuk memperkenalkan produknya/brand 

awarness ke masyarakat luas di Indonesia. PT Semar Punakawan Abadi, sebagai 

distributor es krim Korudo, tentu tidak terlepas dari hambatan dalam 

memasarkan produk-produk dan citra perusahaannya sebagai brand baru di 

industri es krim meliputi bagaimana dan apa strategi marketing public relations- 

nya dalam memasarkan citra perusahaannya kepada masyarakat. Penelitian ini 

menggunakan metode kualitatif untuk menganalisa strategi marketing public 

relations dari PT Semar Punakawan Abadi melalui Teori 4 Langkah Public 

Relations dan kegiatan marketing public relations. Dari hasil penelitian, 

perusahaan menggunakan kegiatan- kegiatan marketing public relations untuk 

membangun brand awareness padamasyarakat dengan mempromosikan produk 

melalui media sosial dan kegiatan-kegiatan sosial, dan masih belum 

melaksanakan kegiatan sponsorship di perencanaan awal pengenalan produk. 

 
Kata kunci: Strategi, Marketing Public Relations, Brand Awarness, Korudo,Es 

Krim 
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