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LAMPIRAN 
 

Lampiran 1 Kuesioner Sentra Kuliner Pasar Senggol Di Kecamatan Gresik 

 
Kepada 

 
Yth Bapak/Ibu/Saudara 

 
Dengan hormat, sehubungan dengan penyelesaian tugas akhir atau Skripsi 

sebagai mahasiswa program studi S1 prodi Manajemen Fakultas Ekonomi dan Bisnis, 

Universitas 17 Agustus 1945 Surabaya. Berjudul “Pengaruh Lokasi, Persepsi 

Harga, Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Sentra Kuliner 

Pasar Senggol Di Kecamatan Gresik”. 

 

Untuk itu ijinkan Saya untuk mengajukan kuesioner dan mengharapkan 

kesediaan anda untuk berpastisipasi sebagai responden dengan mengisi kuesioner ini 

secara lengkap dan sebenar-benarnya. Data yang diperoleh akan digunakan untuk 

kepentingan penelitian. 

 

Dengan kriteria responden sebagai berikut : 

 
1. Responden merupakan pengunjung atau konsumen dari Sentra Kuliner Pasar 

Senggol Di Kecamatan Gresik. 

2. Responden mengunjungi Sentra Kuliner Pasar Senggol Di Kecamatan Gresik 

minimal 1 kali dalam kurun waktu 1 bulan terakhir. 

 

Atas kesediaan Anda meluangkan waktu untuk mengisi dan menjawab semua 

pertanyaan dalam kuesioner dalam penelitian ini, peneliti mengucapkan terima kasih. 

 

 
 

Hormat saya 

 

 
 

Imam Rahman Anandito 



 

> 
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A. Petunjuk Pengisian Angket : 

 
1. Sebelum anda menjawab daftar pertanyaan yang sudah disiapkan, terlebih dahulu 

isilah identitas ditempat yang sudah disediakan. 

2. Bacalah dengan baik setiap pertanyaan, kemudian centang (√) pada jawaban yang 

dianggap paling tepat manurut anda. 

3. Isilah angket dengan jujur dan penuh ketelitian sehingga semua pernyataan dapat 

dijawab. 

 

B. Jawaban diukur berdarsarkan pernyataan dibawah ini : 
 

RESPON SKOR 

Sangat Setuju (SS) 5 

Setuju (S) 4 

Cukup Setuju (CS) 3 

Tidak Setuju (TS) 2 

Sangat Tidak Setuju (STS) 1 

 

C. Identitas Responden 

 
1.   Nama : ................................................................................ 

2. Jenis Kelamin : Laki-laki Perempuan 

3. Usia : 

< 17 Tahun 26-35 Tahun 46 Tahun 

17-25 Tahun 36-45 Tahun 

4. Apa profesi anda : 

Pelajar Pegawai Swasta 

Mahasiswa PNS 
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Indikator Tiap Variabel : 
 

Lokasi (X1) 

 

No Pernyataan  5 4 3 2 1 

 SS S CS TS STS 

 Akses       

1. Lokasi Sentra Kuliner Pasar Senggol Gresik 

 mudah dijangkau. 

2. Lokasi Sentra Kuliner Pasar Senggol Gresik       

 strategis. 

3. Sentra   Kuliner Pasar Senggol   Gresik       

 mempunyai petunjuk lokasi sehingga mudah 

 ditemukan. 

 Visibilitas / Kejelasan Lokasi       

4. Lokasi Sentra Kuliner Pasar Senggol Gresik 

terlihat jelas dari tepi jalan. 

5. Lokasi Sentra Kuliner Pasar Senggol Gresik 

dapat ditemukan dengan mudah. 

      

6. Lokasi Sentra Kuliner Pasar Senggol Gresik 

dekat dengan pemukiman warga, sekolah dan 

fasilitas umum lainnya. 

      

 Tempat Parkir       

7. Sentra Kuliner Pasar Senggol Gresik 

memiliki area parkir yang memadai. 

8. Keamanan Sentra Kuliner Pasar Senggol 

Gresik terjamin. 

      

9. Kondisi tempat parkir pada Sentra Kuliner 

Pasar Senggol Gresik sangat aman. 
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Persepsi Harga (X2) 

 

No Pernyataan 5 4 3 2 1 

SS S CS TS STS 

 Keterjangkauan Harga      

1. Harga yang ditawarkan Sentra Kuliner Pasar 

Senggol Gresik terjangkau. 

2. Harga yang ditetapkan Sentra Kuliner Pasar 

Senggol Gresik memenuhi harapan konsumen. 

     

3. Harga pada Sentra Kuliner Pasar Senggol 

Gresik bervariasi. 

     

 Kesesuaian Harga      

4. Harga pada Sentra Kuliner Pasar Senggol 

Gresik sesuai dengan produk kuliner yang 

ditawarkan. 

5. Harga yang ditawarkan Sentra Kuliner Pasar 

Senggol Gresik sepadan dengan porsi yang 

disajikan. 

     

6. Informasi harga lengkap, benar, dan jelas pada 

Sentra Kuliner Pasar Senggol Gresik. 

     

 Daya saing harga      

7. Harga pada Sentra Kuliner Pasar Senggol 

 Gresik terjangkau dibanding dengan sentra 

 kuliner lainnya. 

8. Harga pada Sentra Kuliner Pasar Senggol      

 Gresik dapat bersaing dengan sentra kuliner 

 lainnya. 

9. Harga yang   ditawarkan   membuat   Sentra      

 Kuliner Pasar Senggol Gresik lebih diminati. 
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Kualitas Pelayanan (X3) 

 

No Pernyataan 5 4 3 2 1 

SS S CS TS STS 

 Kehandalan      

1. Sentra Kuliner Pasar Senggol Gresik 

 memberikan pelayanan yang memuaskan. 

2. Sentra Kuliner Pasar Senggol Gresik cepat      

 dalam menyajikan pesanan. 

3. Sentra Kuliner Pasar Senggol Gresik cepat      

 dalam melayani konsumen. 

 Bukti Langsung      

4. Sentra Kuliner Pasar Senggol Gresik 

 memberikan pelayanan yang sama tanpa 

 memandang status sosial. 

5. Sentra Kuliner Pasar Senggol Gresik      

 memberikan pelayanan yang ramah. 

6. Sentra Kuliner Pasar Senggol Gresik      

 memberikan pelayanan yang sopan. 

 Daya Tanggap      

7. Sentra Kuliner Pasar Senggol Gresik membantu 

 konsumen dalam melakukan pesanan. 

8. Sentra Kuliner Pasar Senggol Gresik      

 memberikan respon yang cepat terhadap 

 keluhan konsumen. 

9. Sentra Kuliner Pasar Senggol Gresik      

 memberikan solusi atas permasalahan yang 

 dialami konsumen. 
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Kepuasan Konsumen (Y) 

 

No Pernyataan 5 4 3 2 1 

SS S CS TS STS 

 Kesesuaian harapan      

1. Harga kuliner Sentra Kuliner Pasar Senggol 

Gresik terjangkau dan sebanding dengan 

rasanya. 

2. Pelayanan Sentra   Kuliner   Pasar   Senggol 

Gresik cepat, ramah, dan memuaskan. 

     

3. Kuliner Sentra Kuliner Pasar Senggol Gresik 

memiliki variasi rasa yang beragam dan enak. 

     

 Minat berkunjung kembali      

4. Pelayanan yang ramah dan cepat membuat 

ingin berkunjung kembali di Sentra Kuliner 

Pasar Senggol Gresik 

5. Lokasi yang strategis membuat ingin 

berkunjung kembali di Sentra Kuliner Pasar 

Senggol Gresik. 

     

6. Harga kuliner yang terjangkau membuat ingin 

berkunjung kembali di Sentra Kuliner Pasar 

Senggol Gresik. 

     

 Kesediaan merekomendasikan      

7. Bersedia merekomendasikan Sentra Kuliner 

Pasar Senggol Gresik kepada orang lain. 

8. Bersedia merekomendasikan makanan yang 

dijual Sentra Kuliner Pasar Senggol Gresik 

kepada orang lain. 

     

9. Bersedia merekomendasikan minuman yang 

dijual Sentra Kuliner Pasar Senggol  Gresik 

kepada orang lain. 
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Lampiran 2 Data Tabulasi Kuesioner 
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Lampiran 3 Output Data Karakteristik Responden Dan Karakteristik 

Responden Per Variabel 

Karakteristik Responden 

 

 

 

 

Jenis Kelamin 
 

 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Laki-Laki 49 49,0 49,0 49,0 

Perempuan 51 51,0 51,0 100,0 

Total 100 100,0 100,0 
 

 

Usia 
 

 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid < 17 Tahun 3 3,0 3,0 3,0 

17-25 Tahun 61 61,0 61,0 64,0 

26-35 Tahun 28 28,0 28,0 92,0 

36-45 Tahun 6 6,0 6,0 98,0 

> 46 Tahun 2 2,0 2,0 100,0 

Total 100 100,0 100,0 
 

Jenis Kelamin Usia Profesi 

N Valid 100 100 100 

Missing 0 0 0 
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Profesi 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Pelajar 4 4,0 4,0 4,0 

Mahasiswa 47 47,0 47,0 51,0 

Pegawai Swasta 46 46,0 46,0 97,0 

PNS 3 3,0 3,0 100,0 

Total 100 100,0 100,0 
 

 

Karakteristik Responden Per Variabel 

 

 
Variabel Lokasi X1_1 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Cukup Setuju 15 15,0 15,0 15,0 

Setuju 53 53,0 53,0 68,0 

Sangat Setuju 32 32,0 32,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Lokasi X1_2 

 

Frequency Percent Valid Percent Cumulative Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 20 20,0 20,0 21,0 

Setuju 50 50,0 50,0 71,0 

Sangat Setuju 29 29,0 29,0 100,0 

Total 100 100,0 100,0 
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Variabel Lokasi X1_3 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 3 3,0 3,0 3,0 

Cukup Setuju 19 19,0 19,0 22,0 

Setuju 52 52,0 52,0 74,0 

Sangat Setuju 26 26,0 26,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Lokasi X1_4 

 

 
 

Frequency 

 
 

Percent 

Valid 

Percent 

 
 
Cumulative Percent 

Valid Cukup Setuju 19 19,0 19,0 19,0 
 

Setuju 44 44,0 44,0 63,0 

Sangat Setuju 37 37,0 37,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Lokasi X1_5 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 23 23,0 23,0 23,0 

Setuju 60 60,0 60,0 83,0 

Sangat Setuju 17 17,0 17,0 100,0 

Total 100 100,0 100,0 
 



 

97 
 

 
 

Variabel Lokasi X1_6 
 

 

Frequency 

 

Percent 

 

Valid Percent 

 

Cumulative Percent 

Valid Cukup Setuju 27 27,0 27,0 27,0 

Setuju 49 49,0 49,0 76,0 

Sangat Setuju 24 24,0 24,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Lokasi X1_7 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 5 5,0 5,0 6,0 

Cukup Setuju 31 31,0 31,0 37,0 

Setuju 40 40,0 40,0 77,0 

Sangat Setuju 23 23,0 23,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Lokasi X1_8 
 

 
 

Frequency 

 
 

Percent 

Valid 

Percent 

 
 
Cumulative Percent 

Valid Sangat Tidak Setuju 2 2,0 2,0 2,0 

Tidak Setuju 2 2,0 2,0 4,0 

Cukup Setuju 34 34,0 34,0 38,0 

Setuju 46 46,0 46,0 84,0 

Sangat Setuju 16 16,0 16,0 100,0 

Total 100 100,0 100,0 
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Variabel Lokasi X1_9 
 

 

 
Frequency 

 

 
Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 2 2,0 2,0 3,0 

Cukup Setuju 36 36,0 36,0 39,0 

Setuju 38 38,0 38,0 77,0 

Sangat Setuju 23 23,0 23,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Persepsi Harga X2_1 
 

 

 
 

Frequency 

 

 
 

Percent 

 

 
 

Valid Percent 

 

Cumulative 

Percent 

Valid Cukup Setuju 9 9,0 9,0 9,0 

Setuju 57 57,0 57,0 66,0 

Sangat Setuju 34 34,0 34,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Persepsi Harga X2_2 
 

 

 

 
Frequency 

 

 

 
Percent 

 

 

 
Valid Percent 

 

Cumulative 

Percent 

Valid Cukup Setuju 24 24,0 24,0 24,0 

Setuju 46 46,0 46,0 70,0 

Sangat Setuju 30 30,0 30,0 100,0 

Total 100 100,0 100,0 
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Variabel Persepsi Harga X2_3 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 7 7,0 7,0 7,0 
 

Setuju 60 60,0 60,0 67,0 

Sangat Setuju 33 33,0 33,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Persepsi Harga X2_4 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 15 15,0 15,0 15,0 

Setuju 53 53,0 53,0 68,0 

Sangat Setuju 32 32,0 32,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Persepsi Harga X2_5 

 

 

 

Frequency 

 

 

Percent 

 

 

Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 13 13,0 13,0 13,0 

Setuju 45 45,0 45,0 58,0 

Sangat Setuju 42 42,0 42,0 100,0 

Total 100 100,0 100,0 
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Variabel Persepsi Harga X2_6 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 4 4,0 4,0 4,0 

Cukup Setuju 15 15,0 15,0 19,0 

Setuju 55 55,0 55,0 74,0 

Sangat Setuju 26 26,0 26,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Persepsi Harga X2_7 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 3 3,0 3,0 3,0 

Cukup Setuju 19 19,0 19,0 22,0 

Setuju 39 39,0 39,0 61,0 

Sangat Setuju 39 39,0 39,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Persepsi Harga X2_8 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 17 17,0 17,0 19,0 

Setuju 41 41,0 41,0 60,0 

Sangat Setuju 40 40,0 40,0 100,0 

Total 100 100,0 100,0 
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Variabel Persepsi Harga X2_9 
 

 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 17 17,0 17,0 17,0 

Setuju 46 46,0 46,0 63,0 

Sangat Setuju 37 37,0 37,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kualitas Pelayanan X3_1 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 16 16,0 16,0 16,0 

Setuju 44 44,0 44,0 60,0 

Sangat Setuju 40 40,0 40,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kualitas Pelayanan X3_2 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 3 3,0 3,0 3,0 

Cukup Setuju 20 20,0 20,0 23,0 

Setuju 47 47,0 47,0 70,0 

Sangat Setuju 30 30,0 30,0 100,0 

Total 100 100,0 100,0 
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Variabel Kualitas Pelayanan X3_3 
 

 

 
Frequency 

 

 
Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 3 3,0 3,0 4,0 

Cukup Setuju 17 17,0 17,0 21,0 

Setuju 47 47,0 47,0 68,0 

Sangat Setuju 32 32,0 32,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Kualitas Pelayanan X3_4 
 

Frequenc 

y 

 
 

Percent 

Valid 

Percent 

 
 

Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,0 1,0 1,0 

Tidak Setuju 1 1,0 1,0 2,0 

Cukup Setuju 13 13,0 13,0 15,0 

Setuju 47 47,0 47,0 62,0 

Sangat Setuju 38 38,0 38,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kualitas Pelayanan X3_5 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 14 14,0 14,0 15,0 

Setuju 45 45,0 45,0 60,0 

Sangat Setuju 40 40,0 40,0 100,0 

Total 100 100,0 100,0 
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Variabel Kualitas Pelayanan X3_6 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Tidak Setuju 3 3,0 3,0 3,0 

Cukup Setuju 20 20,0 20,0 23,0 

Setuju 52 52,0 52,0 75,0 

Sangat Setuju 25 25,0 25,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kualitas Pelayanan X3_7 

 

 

 
 

Frequency 

 

 
 

Percent 

 

 
 

Valid Percent 

 

Cumulative 

Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 16 16,0 16,0 17,0 

Setuju 44 44,0 44,0 61,0 

Sangat Setuju 39 39,0 39,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kualitas Pelayanan X3_8 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Cukup Setuju 23 23,0 23,0 23,0 

Setuju 53 53,0 53,0 76,0 

Sangat Setuju 24 24,0 24,0 100,0 

Total 100 100,0 100,0 
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Variabel Kualitas Pelayanan X3_9 
 

 

 

Frequency 

 

 

Percent 

Valid 

Percent 

 

 

Cumulative Percent 

Valid Cukup Setuju 22 22,0 22,0 22,0 

Setuju 43 43,0 43,0 65,0 

Sangat Setuju 35 35,0 35,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kepuasan Konsumen Y_1 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 19 19,0 19,0 20,0 

Setuju 49 49,0 49,0 69,0 

Sangat Setuju 31 31,0 31,0 100,0 

Total 100 100,0 100,0 
 

 

Variabel Kepuasan Konsumen Y_2 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Cukup Setuju 21 21,0 21,0 21,0 

Setuju 52 52,0 52,0 73,0 

Sangat Setuju 27 27,0 27,0 100,0 

Total 100 100,0 100,0 
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Variabel Kepuasan Konsumen Y_3 
 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Cukup Setuju 19 19,0 19,0 19,0 

Setuju 52 52,0 52,0 71,0 

Sangat Setuju 29 29,0 29,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kepuasan Konsumen Y_4 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 2 2,0 2,0 2,0 

Cukup Setuju 22 22,0 22,0 24,0 

Setuju 45 45,0 45,0 69,0 

Sangat Setuju 31 31,0 31,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kepuasan Konsumen Y_5 

 

 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 

Cukup Setuju 26 26,0 26,0 27,0 

Setuju 46 46,0 46,0 73,0 

Sangat Setuju 27 27,0 27,0 100,0 

Total 100 100,0 100,0 
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Variabel Kepuasan Konsumen Y_6 
 

Frequency Percent Valid Percent Cumulative Percent 

Valid Cukup Setuju 24 24,0 24,0 24,0 

Setuju 47 47,0 47,0 71,0 

Sangat Setuju 29 29,0 29,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kepuasan Konsumen Y_7 

 

 

 

Frequency 

 

 

Percent 

 

 

Valid Percent 

 

 

Cumulative Percent 

Valid Cukup Setuju 22 22,0 22,0 22,0 

Setuju 41 41,0 41,0 63,0 

Sangat Setuju 37 37,0 37,0 100,0 

Total 100 100,0 100,0 
 

 
Variabel Kepuasan Konsumen Y_8 

 

 

 
Frequency 

 

 
Percent 

Valid 

Percent 

 

 
Cumulative Percent 

Valid Tidak Setuju 1 1,0 1,0 1,0 
 

Cukup Setuju 26 26,0 26,0 27,0 

Setuju 41 41,0 41,0 68,0 

Sangat Setuju 32 32,0 32,0 100,0 

Total 100 100,0 100,0 
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Variabel Kepuasan Konsumen Y_9 
 

 
 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Cukup Setuju 22 22,0 22,0 22,0 

Setuju 49 49,0 49,0 71,0 

Sangat Setuju 29 29,0 29,0 100,0 

Total 100 100,0 100,0 
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Lampiran 4 Output Uji Validitas dan Reliabilitas (SPSS) 

Uji Validitas 

Lokasi (X1) 

Correlations 

 
 

X1_1 

 
 
X1_2 

 
 
X1_3 

 
 
X1_4 

 
 
X1_5 

 
 
X1_6 

 
 
X1_7 

 
 
X1_8 

 
 
X1_9 

Total 

_X1 

X1_1 Pearson 

Correlation 

1 ,495*
 

* 

,356*
 

* 

,330*
 

* 

,431*
 

* 

,433*
 

* 

,468*
 

* 

,415*
 

* 

,397*
 

* 

,703*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_2 Pearson 

Correlation 

,495*
 

* 

1 ,492*
 

* 

,508*
 

* 

,382*
 

* 

,333*
 

* 

,381*
 

* 

,300*
 

* 

,267*
 

* 

,676*
 

* 

Sig. (2- 

tailed) 

,000 
 

,000 ,000 ,000 ,001 ,000 ,002 ,007 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_3 Pearson 

Correlation 

,356* 

* 

,492* 

* 

1 ,307* 

* 

,380* 

* 

,335* 

* 

,362* 

* 

,181 ,269* 

* 

,602* 

* 

Sig. (2- 

tailed) 

,000 ,000 
 

,002 ,000 ,001 ,000 ,072 ,007 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_4 Pearson 

Correlation 

,330*
 

* 

,508*
 

* 

,307*
 

* 

1 ,373*
 

* 

,358*
 

* 

,323*
 

* 

,284*
 

* 

,415*
 

* 

,637*
 

* 

Sig. (2- 

tailed) 

,001 ,000 ,002 
 

,000 ,000 ,001 ,004 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_5 Pearson 

Correlation 

,431*
 

* 

,382*
 

* 

,380*
 

* 

,373*
 

* 

1 ,463*
 

* 

,264*
 

* 

,160 ,389*
 

* 

,609*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,008 ,112 ,000 ,000 

 
N 100 100 100 100 100 100 100 100 100 100 
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Correlations 

 
 

X1_1 

 
 
X1_2 

 
 
X1_3 

 
 
X1_4 

 
 
X1_5 

 
 
X1_6 

 
 
X1_7 

 
 
X1_8 

 
 
X1_9 

Total 

_X1 

X1_6 Pearson 

Correlation 

,433*
 

* 

,333*
 

* 

,335*
 

* 

,358*
 

* 

,463*
 

* 

1 ,306*
 

* 

,240*
 ,271*

 

* 

,602*
 

* 

Sig. (2- 

tailed) 

,000 ,001 ,001 ,000 ,000 
 

,002 ,016 ,006 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_7 Pearson 

Correlation 

,468*
 

* 

,381*
 

* 

,362*
 

* 

,323*
 

* 

,264*
 

* 

,306*
 

* 

1 ,671*
 

* 

,702*
 

* 

,770*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,001 ,008 ,002 
 

,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_8 Pearson 

Correlation 

,415*
 

* 

,300*
 

* 

,181 ,284*
 

* 

,160 ,240*
 ,671*

 

* 

1 ,662*
 

* 

,677*
 

* 

Sig. (2- 

tailed) 

,000 ,002 ,072 ,004 ,112 ,016 ,000 
 

,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X1_9 Pearson 

Correlation 

,397*
 

* 

,267*
 

* 

,269*
 

* 

,415*
 

* 

,389*
 

* 

,271*
 

* 

,702*
 

* 

,662*
 

* 

1 ,749*
 

* 

Sig. (2- 

tailed) 

,000 ,007 ,007 ,000 ,000 ,006 ,000 ,000 
 

,000 

N 100 100 100 100 100 100 100 100 100 100 

Total 

_X1 

Pearson 

Correlation 

,703*
 

* 

,676*
 

* 

,602*
 

* 

,637*
 

* 

,609*
 

* 

,602*
 

* 

,770*
 

* 

,677*
 

* 

,749*
 

* 

1 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



 

110 
 

 
 

Persepsi Harga (X2) 

 
Correlations 

 
 

X2_1 

 
 
X2_2 

 
 
X2_3 

 
 
X2_4 

 
 
X2_5 

 
 
X2_6 

 
 
X2_7 

 
 
X2_8 

 
 
X2_9 

Total 

_X2 

X2_1 Pearson 

Correlation 

1 ,191 ,186 ,019 ,139 ,202*
 ,130 ,111 ,210*

 ,479*
 

* 

Sig. (2- 

tailed) 

 
,056 ,064 ,854 ,168 ,044 ,197 ,274 ,036 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_2 Pearson 

Correlation 

,191 1 ,200*
 ,246*

 -,075 ,377*
 

* 

,234*
 ,329*

 

* 

,093 ,618*
 

* 

Sig. (2- 

tailed) 

,056 
 

,046 ,014 ,459 ,000 ,019 ,001 ,359 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_3 Pearson 

Correlation 

,186 ,200*
 1 -,063 ,215*

 ,235*
 -,098 ,201*

 ,044 ,404*
 

* 

Sig. (2- 

tailed) 

,064 ,046 
 

,532 ,032 ,019 ,334 ,045 ,663 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_4 Pearson 

Correlation 

,019 ,246*
 -,063 1 -,021 ,249*

 ,011 -,062 ,098 ,337*
 

* 

Sig. (2- 

tailed) 

,854 ,014 ,532 
 

,839 ,012 ,911 ,540 ,332 ,001 

N 100 100 100 100 100 100 100 100 100 100 

X2_5 Pearson 

Correlation 

,139 -,075 ,215*
 -,021 1 ,061 ,052 ,140 ,087 ,356*

 

* 

Sig. (2- 

tailed) 

,168 ,459 ,032 ,839 
 

,548 ,606 ,165 ,389 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_6 Pearson 

Correlation 

,202*
 ,377*

 

* 

,235*
 ,249*

 ,061 1 ,186 ,244*
 ,251*

 ,665*
 

* 

Sig. (2- 

tailed) 

,044 ,000 ,019 ,012 ,548 
 

,064 ,014 ,012 ,000 
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Correlations 

 
 

X2_1 

 
 
X2_2 

 
 
X2_3 

 
 
X2_4 

 
 
X2_5 

 
 
X2_6 

 
 
X2_7 

 
 
X2_8 

 
 
X2_9 

Total 

_X2 

N 100 100 100 100 100 100 100 100 100 100 

X2_7 Pearson 

Correlation 

,130 ,234*
 -,098 ,011 ,052 ,186 1 ,036 ,123 ,434*

 

* 

Sig. (2- 

tailed) 

,197 ,019 ,334 ,911 ,606 ,064 
 

,721 ,221 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_8 Pearson 

Correlation 

,111 ,329*
 

* 

,201*
 -,062 ,140 ,244*

 ,036 1 ,112 ,512*
 

* 

Sig. (2- 

tailed) 

,274 ,001 ,045 ,540 ,165 ,014 ,721 
 

,268 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X2_9 Pearson 

Correlation 

,210*
 ,093 ,044 ,098 ,087 ,251*

 ,123 ,112 1 ,471*
 

* 

Sig. (2- 

tailed) 

,036 ,359 ,663 ,332 ,389 ,012 ,221 ,268 
 

,000 

N 100 100 100 100 100 100 100 100 100 100 

Total 

_X2 

Pearson 

Correlation 

,479*
 

* 

,618*
 

* 

,404*
 

* 

,337*
 

* 

,356*
 

* 

,665*
 

* 

,434*
 

* 

,512*
 

* 

,471*
 

* 

1 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,001 ,000 ,000 ,000 ,000 ,000 
 

N 100 100 100 100 100 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Kualitas Pelayanan (X3) 

 
Correlations 

 
 

X3_1 

 
 
X3_2 

 
 
X3_3 

 
 
X3_4 

 
 
X3_5 

 
 
X3_6 

 
 
X3_7 

 
 
X3_8 

 
 
X3_9 

Total 

_X3 

X3_1 Pearson 

Correlation 

1 ,306*
 

* 

,432*
 

* 

,495*
 

* 

,512*
 

* 

,584*
 

* 

,400*
 

* 

,510*
 

* 

,472*
 

* 

,732*
 

* 

Sig. (2- 

tailed) 

 
,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_2 Pearson 

Correlation 

,306*
 

* 

1 ,514*
 

* 

,364*
 

* 

,353*
 

* 

,422*
 

* 

,399*
 

* 

,407*
 

* 

,419*
 

* 

,664*
 

* 

Sig. (2- 

tailed) 

,002 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_3 Pearson 

Correlation 

,432*
 

* 

,514*
 

* 

1 ,476*
 

* 

,490*
 

* 

,461*
 

* 

,353*
 

* 

,401*
 

* 

,342*
 

* 

,712*
 

* 

Sig. (2- 

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_4 Pearson 

Correlation 

,495*
 

* 

,364*
 

* 

,476*
 

* 

1 ,486*
 

* 

,465*
 

* 

,573*
 

* 

,429*
 

* 

,406*
 

* 

,739*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_5 Pearson 

Correlation 

,512*
 

* 

,353*
 

* 

,490*
 

* 

,486*
 

* 

1 ,371*
 

* 

,467*
 

* 

,338*
 

* 

,463*
 

* 

,701*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,001 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_6 Pearson 

Correlation 

,584*
 

* 

,422*
 

* 

,461*
 

* 

,465*
 

* 

,371*
 

* 

1 ,380*
 

* 

,580*
 

* 

,448*
 

* 

,737*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 
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Correlations 

 
 

X3_1 

 
 
X3_2 

 
 
X3_3 

 
 
X3_4 

 
 
X3_5 

 
 
X3_6 

 
 
X3_7 

 
 
X3_8 

 
 
X3_9 

Total 

_X3 

N 100 100 100 100 100 100 100 100 100 100 

X3_7 Pearson 

Correlation 

,400*
 

* 

,399*
 

* 

,353*
 

* 

,573*
 

* 

,467*
 

* 

,380*
 

* 

1 ,410*
 

* 

,423*
 

* 

,689*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_8 Pearson 

Correlation 

,510*
 

* 

,407*
 

* 

,401*
 

* 

,429*
 

* 

,338*
 

* 

,580*
 

* 

,410*
 

* 

1 ,488*
 

* 

,707*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,001 ,000 ,000 
 

,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

X3_9 Pearson 

Correlation 

,472*
 

* 

,419*
 

* 

,342*
 

* 

,406*
 

* 

,463*
 

* 

,448*
 

* 

,423*
 

* 

,488*
 

* 

1 ,696*
 

* 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 100 100 100 100 100 100 100 100 100 100 

Total 

_X3 

Pearson 

Correlation 

,732*
 

* 

,664*
 

* 

,712*
 

* 

,739*
 

* 

,701*
 

* 

,737*
 

* 

,689*
 

* 

,707*
 

* 

,696*
 

* 

1 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Kepuasan Konsumen (Y) 

 
Correlations 

 
 

Y_1 

 
 

Y_2 

 
 

Y_3 

 
 

Y_4 

 
 

Y_5 

 
 

Y_6 

 
 

Y_7 

 
 

Y_8 

 
 

Y_9 

Total 

_Y 

Y_1 Pearson 

Correlation 

1 ,525**
 ,541**

 ,590**
 ,639**

 ,558**
 ,520**

 ,587**
 ,702**

 ,801**
 

Sig. (2- 

tailed) 

 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_2 Pearson 

Correlation 

,525**
 1 ,579**

 ,515**
 ,481**

 ,473**
 ,521**

 ,585**
 ,623**

 ,746**
 

Sig. (2- 

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_3 Pearson 

Correlation 

,541**
 ,579**

 1 ,552**
 ,562**

 ,613**
 ,629**

 ,586**
 ,683**

 ,809**
 

Sig. (2- 

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_4 Pearson 

Correlation 

,590**
 ,515**

 ,552**
 1 ,443**

 ,543**
 ,515**

 ,470**
 ,662**

 ,751**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_5 Pearson 

Correlation 

,639**
 ,481**

 ,562**
 ,443**

 1 ,548**
 ,513**

 ,607**
 ,654**

 ,772**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_6 Pearson 

Correlation 

,558**
 ,473**

 ,613**
 ,543**

 ,548**
 1 ,553**

 ,487**
 ,652**

 ,766**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 
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Correlations 

 
 

Y_1 

 
 

Y_2 

 
 

Y_3 

 
 

Y_4 

 
 

Y_5 

 
 

Y_6 

 
 

Y_7 

 
 

Y_8 

 
 

Y_9 

Total 

_Y 

N 100 100 100 100 100 100 100 100 100 100 

Y_7 Pearson 

Correlation 

,520**
 ,521**

 ,629**
 ,515**

 ,513**
 ,553**

 1 ,530**
 ,634**

 ,766**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_8 Pearson 

Correlation 

,587**
 ,585**

 ,586**
 ,470**

 ,607**
 ,487**

 ,530**
 1 ,639**

 ,780**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 100 100 100 100 100 100 100 100 100 100 

Y_9 Pearson 

Correlation 

,702**
 ,623**

 ,683**
 ,662**

 ,654**
 ,652**

 ,634**
 ,639**

 1 ,882**
 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 100 100 100 100 100 100 100 100 100 100 

Total 

_Y 

Pearson 

Correlation 

,801**
 ,746**

 ,809**
 ,751**

 ,772**
 ,766**

 ,766**
 ,780**

 ,882**
 1 

Sig. (2- 

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Reliabilitas 

A. Lokasi (X1) 
 

Reliability Statistics 

 

 

B. Persepsi Harga (X2) 
 

Reliability Statistics 

 

 

C. Kualitas Pelayanan (X3) 
 

Reliability Statistics 

 

 

D. Kepuasan Konsumen (Y) 
 

Reliability Statistics 

 

 
Cronbach's Alpha 

 

 
N of Items 

,922 9 

Cronbach's Alpha N of Items 

,875 9 

Cronbach's Alpha N of Items 

,575 9 

Cronbach's Alpha N of Items 

,846 9 
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Lampiran 5 Output Uji Asumsi Klasik (SPSS) 

Uji Asumsi Klasik 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 
 

Unstandardized 

Residual 

 
 
 
 
 
 
 
 
 
 
 

 
a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

N 100 

Normal Parametersa,b
 Mean ,0000000 

Std. Deviation 2,29858925 

Most Extreme Differences Absolute ,051 

 Positive  

Negative 

,051  

-,048 

Test Statistic ,051 

Asymp. Sig. (2-tailed) ,200c,d
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Uji Multikolinieritas 

 
Coefficientsa

 

 
 

Unstandardized 

Coefficients 

Standardi 

zed 

Coefficien 

ts 

 
Beta 

 
 
 
 
 
 

 
t 

 
 
 
 
 
 

 
Sig. 

 
 

Collinearity 

Statistics 

 
 
Model B 

Std. 

Error 

Tolera 

nce 

 
 

VIF 

1 (Constant) 10,447 4,485  2,329 ,022   

Lokasi_X1 ,255 ,099 ,224 2,584 ,011 ,625 1,600 

Persepsi 

Harga_X2 

,768 ,162 ,449 4,756 ,000 ,526 1,902 

Kualitas 

Pelayanan_X3 

,245 ,084 ,226 2,902 ,005 ,776 1,289 

a. Dependent Variable: Kepuasan Konsumen_Y 

 
 

Uji Heteroskedastisitas 
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Lampiran 6 Output Hasil Analisis Data Regresi Linier Berganda (SPSS) 

Uji Regresi Linier Berganda 

 
Coefficientsa

 

 

Unstandardized 

Coefficients 

Standardize 

d 

Coefficients 

Beta 

 
 
 
 

t 

 
 
 
 

Sig. Model B Std. Error 

1 (Constant) 10,447 4,485 
 

2,329 ,022 

Lokasi (X1) ,255 ,099 ,224 2,584 ,011 

Persepsi Harga (X2) ,768 ,162 ,449 4,756 ,000 

Kualitas Pelayanan 

(X3) 

,245 ,084 ,226 2,902 ,005 

a. Dependent Variable: Kepuasan Konsumen (Y) 

 
 

Uji koefisien Determinasi (R2) 

 
Model Summary 

 

 
Model R 

 

 
R Square 

 

 
Adjusted R Square 

Std. Error of the 

Estimate 

1 ,742a
 ,550 ,536 3,55669 

a. Predictors: (Constant), Kualitas Pelayanan (X3), Lokasi (X1), Persepsi Harga (X2) 
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Lampiran 7 Output Hasil Pengujian Hipotesis (SPSS) 

 

Uji t 
 

Coefficientsa
 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

Beta 

 
 

 
t 

 
 

 
Sig. Model B Std. Error 

1 (Constant) 10,447 4,485 
 

2,329 ,022 

Lokasi (X1) ,255 ,099 ,224 2,584 ,011 

Persepsi Harga (X2) ,768 ,162 ,449 4,756 ,000 

Kualitas Pelayanan 

(X3) 

,245 ,084 ,226 2,902 ,005 

a. Dependent Variable: Kepuasan Konsumen (Y) 
 

Uji F 

 
ANOVAa

 

Sum of 

Model Squares 

 
 

df 

 
 

Mean Square 

 
 

F 

 
 

Sig. 

1 Regression 1483,383 3 494,461 39,088 ,000b
 

Residual 1214,407 96 12,650 
  

Total 2697,790 99 
   

a. Dependent Variable: Kepuasan Konsumen (Y) 
 

b. Predictors: (Constant), Kualitas Pelayanan (X3), Lokasi (X1), Persepsi Harga (X2) 
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Lampiran 8 Surat Keterangan Izin Melakukan Penelitian Dengan Objek 

Penelitian Sentra Kuliner Pasar Senggol Di Kecamatan Gresik 
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Lampiran 9 Surat Keterangan Persetujuan Melakukan Penelitian Dari Objek 

Penelitian Sentra Kuliner Pasar Senggol Di Kecamatan Gresik 
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Lampiran 10 Kartu Bimbingan 
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Lampiran 11 Hasil Cek Turnitin 
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