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RINGKASAN 

 

 
Rumusan Masalah dalam penelitian ini adalah untuk mengetahui apakah 

variabel Lokasi (X1), Persepsi Harga (X2), dan Kualitas Pelayanan (X3), mempunyai 

pengaruh yang signifikan secara parsial dan simultan terhadap variabel Kepuasan 

Konsumen (Y). Hipotesis dalam penelitian ini yaitu (1) Lokasi berpengaruh signifikan 

terhadap kepuasan konsumen. (2) Persepsi harga berpengaruh signifikan terhadap 

terhadap kepuasan konsumen. (3) Kualitas pelayanan berpengaruh signifikan 

terhadap kepuasan konsumen. (4) Lokasi, persepsi harga, dan kualitas pelayanan 

secara simultan berpengaruh terhadap kepuasan konsumen. 

Penelitian ini termasuk jenis penelitian deskriptif kuantitatif, sumber data 

primer yaitu kuesioner yang disebarkan kepada konsumen Sentra Kuliner Pasar 

Senggol Di Kecamatan Gresik. Menggunakan metode non probability sampling atau 

sampel responden dipilih berdasarkan kriteria tertentu. Populasi seluruh konsumen 

yang pernah berkunjung, sampel sebanyak 100 responden. 

Hasil analisis data menggunakan Uji Asumsi klasik menggunakan Uji 

Normalitas, Uji Multikolinieritas, Uji Heteroskedastisitas dari ketiga variabel 

independen dinyatakan berhubungan dengan variabel dependen Kepuasan Konsumen 

(Y) secara linear. Tidak terdapat gejala pada Normalitas, Multikolinieritas, dan 

Heteroskedastisitas didalamnya. Hasil penelitian analisis Regresi Linier Berganda 

dengan persamaan Regresi Y = 10,447 + 0,255X1 + 0,768X2 + 0,245X3 + 4,485 

bermakna variabel independen Lokasi (X1), Persepsi Harga (X2), dan Kualitas 

Pelayanan (X3) berkontribusi positif dan signifikan terhadap Kepuasan Konsumen 

(Y). Pengujian uji menggunakan Uji t dan Uji F menunjukkan bahwa ketiga variabel 

independen terbukti signifikan dapat mempengaruhi variabel Kepuasan Konsumen 

(Y) dilihat dari nilai signifikasi kurang dari 0,05. Teknik analisis data menggunakan 

Uji Regresi Linier Berganda, dan Uji Koefisien Determinasi R2. Hasil penelitian 

dinyatakan Valid dan Realibel, dimana nilai rhitung > rtabel dan nilai cronbach alphanya 

> 0,60. Nilai determinasi R squere menunjukkan angka 55% atau 0,550 dipengaruhi 

oleh faktor Lokasi, Persepsi Harga, dan Kualitas Pelayanan terhadap Kepuasan 

Konsumen. Sementara sisanya sebesar 45% atau 0,450 disebabkan oleh faktor lain 

yang tidak ada dan tidak disertakan dalam penelitian ini. 

Kesimpulan dalam penelitian ini yaitu, hipotesis pertama, Ha diterima dan Ho 

ditolak, Lokasi (X1) berpengaruh parsial dan signifikan terhadap Kepuasan 

Konsumen (Y). Hipotesis kedua, Ha diterima dan Ho ditolak, Persepsi Harga (X2) 

berpengaruh parsial dan signifikan terhadap Kepuasan Konsumen (Y). Hipotesis 

ketiga, Ha diterima dan Ho ditolak, Kualitas Pelayanan (X3) berpengaruh parsial dan 
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signifikan terhadap Kepuasan Konsumen (Y). Hipotesis keempat, Ha diterima dan Ho 

ditolak, faktor Lokasi (X1), Persepsi Harga (X2), dan Kualitas Pelayanan (X3) secara 

simultan dan signifikan berpengaruh terhadap Kepuasan Konsumen (Y). Saran untuk 

pihak Paguyuban Sentra Kuliner Pasar Senggol di Kecamatan Gresik diharapkan 

untuk mempertahankan kualitas pelayanan dan harga yang sudah ada, meningkatkan 

fasilitas yang disediakan. Bagi peneliti selanjutnya mengembangkan hasil penelitian 

menggunakan variabel. 
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SUMMARY 

 

 
The formulation of the problem in this study is to determine whether the 

variable Location (X1), Perceived Price (X2), and Quality of Service (X3), have a 

partially and simultaneously significant effect on the variable Consumer Satisfaction 

(Y). The hypothesis in this study is (1) Location has a significant effect on customer 

satisfaction. (2) Perceived price has a significant effect on consumer satisfaction. (3) 

Service quality has a significant effect on customer satisfaction. (4) Location, price 

perception, and service quality simultaneously affect consumer satisfaction. 

This research is a type of quantitative descriptive research, the primary data 

source is a questionnaire distributed to consumers at the Culinary Center at Senggol 

Market in Gresik District. Using a non-probability sampling method or a sample of 

respondents selected based on certain criteria. The population of all consumers who 

have visited, a sample of 100 respondents. 

The results of data analysis using the classical assumption test using the 

Normality Test, Multicollinearity Test, Heteroscedasticity Test of the three 

independent variables are stated to be related to the dependent variable Consumer 

Satisfaction (Y) linearly. There are no symptoms of Normality, Multicollinearity, and 

Heteroscedasticity in it. The results of the Multiple Linear Regression analysis with 

the regression equation Y = 10.447 + 0.255X1 + 0.768X2 + 0.245X3 + 4.485 mean 

that the independent variables Location (X1), Price Perception (X2), and Service 

Quality (X3) contribute positively and significantly to Consumer Satisfaction (Y). 

Tests using the t test and F test show that the three independent variables are proven 

to significantly affect the Consumer Satisfaction variable (Y) seen from a significance 

value of less than 0.05. Data analysis techniques using Multiple Linear Regression 

Test, and Test the Coefficient of Determination R2. The results of the study were 

declared Valid and Reliable, where the rcount value was > rtable and the Cronbach alpha 

value was > 0.60. The R squere determination value shows the number 55% or 0.550 

which is influenced by location, price perception, and service quality on consumer 

satisfaction. While the remaining 45% or 0.450 is caused by other factors that do not 

exist and are not included in this study. 

The conclusion in this study is, the first hypothesis, Ha is accepted and Ho is 

rejected, Location (X1) has a partial and significant effect on Consumer Satisfaction 

(Y). The second hypothesis, Ha is accepted and Ho is rejected, Perceived Price (X2) 

has a partial and significant effect on Consumer Satisfaction (Y). The third hypothesis, 



xiii  

 

Ha is accepted and Ho is rejected, Service Quality (X3) has a partial and 

significant effect on Consumer Satisfaction (Y). The fourth hypothesis, Ha is accepted 

and Ho is rejected, the factors of Location (X1), Perceived Price (X2), and Quality of 

Service (X3) simultaneously and significantly influence Consumer Satisfaction (Y). 

Suggestions for the Senggol Market Culinary Sentra Association in Gresik District are 

expected to maintain the quality of service and prices that already exist, improve the 

facilities provided. For further researchers to develop research results using other 

variables. 
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ABSTRAK 

 

 
PENGARUH LOKASI, PERSEPSI HARGA, DAN KUALITAS 

PELAYANAN TERHADAP KEPUASAN KONSUMEN 

SENTRA KULINER PASAR SENGGOL DI KECAMATAN GRESIK 

Penelitian ini bertujuan untuk membuktikan dan menganalisis pengaruh dari 

lokasi, persepsi harga, dan kualitas pelayanan terhadap kepuasan konsumen Sentra 

Kuliner Pasar Senggol di Kecamatan Gresik. Pendekatan yang digunakan adalah 

pendekatan deskriptif kuantitatif. Populasi dalam penelitian ini adalah seluruh 

konsumen atau pengunjung dari Sentra Kuliner Pasar Senggol di Kecamatan Gresik. 

Teknik pengambilan sampel yang digunakan adalah teknik purposive 

sampling dimana teknik dengan menggunakan kriteria oleh peneliti dalam memilih 

sampel dan diperoleh sebanyak 100 responden. Menggunakan perhitungan SPSS 

versi 26. 

Penelitian ini menjelaskan bahwa kepuasan konsumen dipengaruhi model 

sebesar 55%, sisanya 45% dipengaruhi oleh variabel lain yang tidak ada dalam 

penelitian ini. Teknik analisis data menggunakan Regresi Linier Berganda, Koefisien 

Determinasi R2, dan pengujian hipotesis menggunakan Uji t dan Uji F. Uji Asumsi 

Klasik menggunakan Uji Normalitas, Uji Multikolinieritas, Uji Heteroskedastisitas. 

Hasil penelitian menunjukkan bahwa (1) Lokasi berpengaruh signifikan 

terhadap kepuasan konsumen Sentra Kuliner Pasar Senggol di Kecamatan Gresik. (2) 

Persepsi Harga berpengaruh signifikan terhadap kepuasan konsumen Sentra Kuliner 

Pasar Senggol di Kecamatan Gresik. (3) Kualitas Pelayanan berpengaruh signifikan 

terhadap kepuasan konsumen Sentra Kuliner Pasar Senggol di Kecamatan Gresik. (4) 

Lokasi, Persepsi Harga, dan Kualitas Pelayanan secara simultan berpengaruh 

signifikan terhadap Kepuasan Konsumen Sentra Kuliner Pasar Senggol di Kecamatan 

Gresik. 

Kata Kunci : UMKM, Lokasi, Persepsi Harga, Kualitas Pelayanan, dan 

Kepuasan Konsumen 
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ABSTRACT 

 

 
THE INFLUENCE OF LOCATION, PRICE PERCEPTION, AND 

SERVICE QUALITY ON CUSTOMER SATISFACTION AT 

SENGGOL MARKET CULINARY CENTER IN GRESIK DISTRICT 

This study aims to prove and analyze the effect of location, price 

perception, and service quality on consumer satisfaction at Senggol Market 

Culinary Center in Gresik District. The approach used is a quantitative 

descriptive approach. The population in this study were all consumers or 

visitors from the Senggol Market Culinary Center in Gresik District. 

The sampling technique used was a purposive sampling technique 

where the technique used the criteria by the researcher in selecting samples and 

obtained as many as 100 respondents. Using SPSS version 26 calculations. 

This study explains that customer satisfaction is influenced by the 

model by 55%, the remaining 45% is influenced by other variables that are not 

in this study. The data analysis technique uses Multiple Linear Regression, the 

Coefficient of Determination R2, and hypothesis testing uses the t test and F 

test. The classical assumption test uses the Normality Test, Multicollinearity 

Test, Heteroscedasticity Test. 

The results showed that (1) Location has a significant effect on 

consumer satisfaction at the Senggol Market Culinary Center in Gresik 

District. (2) Price perception has a significant effect on consumer satisfaction 

at Senggol Market Culinary Center in Gresik District. (3) Service quality has 

a significant effect on consumer satisfaction at the Senggol Market Culinary 

Center in Gresik District. (4) Location, Perceived Price, and Quality of Service 

simultaneously have a significant effect on Consumer Satisfaction at the 

Senggol Market Culinary Center in Gresik District. 

Keywords: UMKM, Location, Perceived Price, Quality of Service, and 

Consumer Satisfaction
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