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ABSTRAK 

 

Bank Central Asia (BCA) merupakan salah satu bank swasta terbesar di 

Indonesia yang menawarkan beragam program perbankan, termasuk program Kredit 

Kendaraan Bermotor (KKB). Persafingan di industri perbankan semakin ketat, dengan 

banyak bank lain yang juga menyediakan program serupa. Oleh karena itu, BCA perlu 

mengembangkan strategi yang efektif untuk tetap unggul di antara pesaingnya. 

 

Penelitian ini bertujuan untuk mendeskripsikan aktivitas pemasaran BCA 

dalam menarik minat nasabah dengan menerapkan teori Strategi Komunikasi 

Pemasaran Terpadu (Integrated Marketing Communication). Penelitian ini 

menggunakan metode deskriptif kualitatif, dengan pengumpulan data melalui 

observasi dan wawancara menggunakan teknik purposive sampling. Validasi data 

dilakukan melalui triangulasi sumber data. Dalam upaya menarik minat nasabah, 

BCA telah melakukan berbagai kegiatan pemasaran, termasuk membangun 

awareness melalui pameran expo, memanfaatkan media sosial untuk memperluas 

jangkauan pemasaran, serta melakukan penjualan langsung dengan memberikan 

brosur, kartu undangan, voucher, dan cashback khusus. Meskipun demikian, BCA 

harus terus meningkatkan strategi komunikasi pemasarannya di masa depan. Hal ini 

dikarenakan bisnis dan pemasaran selalu mengalami perubahan yang dinamis.  

 

Kata Kunci: Bank Central Asia (BCA), Strategi Komunikasi Pemasaran 

Terpadu, Kredit Kendaraan Bermotor (KKB) 
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ABSTRACT 

Bank Central Asia (BCA) is one of the largest private banks in Indonesia that 

offers various banking programs, including the Motor Vehicle Credit (KKB) program. 

The competition in the banking industry is intensifying, with many other banks also 

providing similar programs. Therefore, BCA needs to develop effective strategies to 

remain competitive among its rivals. 

 

This research aims to describe BCA's marketing activities in attracting 

customer interest by applying the Integrated Marketing Communication (IMC) 

theory. The research adopts a qualitative descriptive method, with data collection 

through observation and interviews using purposive sampling technique. Data 

validation is conducted through triangulation of data sources. In an effort to attract 

customer interest, BCA has implemented various marketing activities, including 

building awareness through expo exhibitions, utilizing social media to expand 

marketing reach, and engaging in direct sales through the distribution of brochures, 

invitation cards, special vouchers, and cashback offers. However, BCA needs to 

continuously enhance its marketing communication strategies in the future due to the 

dynamic nature of business and marketing. 

 

Keywords: Bank Central Asia (BCA), Integrated Marketing Communication 

Strategy, Motor Vehicle Loans (KKB) 
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