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ABSTRAK

Penting bagi seorang Public Relations atau praktsi Humas dalam memahami
model Public Relations yang dikemukakan oleh James E. Grunig and Todd Hunt,
karena dalam model ini membahas mengenai komunikasi dan riset yang juga
menjadi dasar dari kinerja seorang Public Relatios. Aktivitas Public Relations dalam
menjalin hubungan dengan media massa melalui media relations menjadi penting
untuk dilakukan oleh praktisi Humas Pemerintah Kota Surabaya yang telah
dianggap berhasil dalam penerapan good city governance. Peneliti tertarik meneliti
penelitian ini karena Kota Surabaya merupakan kota terbesar ke dua di Indonesia,
dan berstatus sebagai Ibu Kota Provinsi Jawa Timur. Tentu secara geografis maupun
demografis aktivitas Public Relations tidak akan berjalan secara efektif jika tidak
memanfaatkan media massa. Penelitian ini merupakan penelitian kualitatif dengan
jenis deskriptif, dan metode dalam penelitian ini adalah studi kasus. Dalam
penelitian ini studi kasus yang digunakan peneliti adalah single case, yang
digunakan untuk mendapatkan pemahaman secara mendalam mengenai model
praktik kerja Public Relations dalam aktivitas media relations Humas Pemerintah
Kota Surabaya. Hasil penelitian ini menunjukan bahwa Humas Pemerintah Kota
Surabaya menjadi gerbang informasi terpercaya bagi stakeholder-nya. Dalam
penerapan good city governance, Humas Pemerintah Kota Surabaya telah
menerapkan prinsip transparansi, akuntabilitas, efektivitas dan efisiensi. Dari hasil
analisis empat karakteristik model Publik Relations Grunig and Hunt, yakni tujuan
komunikasi, sifat komunikasi, model komunikasi dan jenis riset Humas Pemerintah
Kota Surabaya melalui aktivitas media relations seperti press conference, jumpa
pers (press briefing), press gathering, press interview, undangan peliputan, special
event, press release dan advertorial, memiliki kecenderungan mempraktikkan model
public informations ke semua media massa.

Kata Kunci: Model Public Relations, Humas Pemerintahan, Media Relations.
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ABSTRACT

It is important for a Public Relations or PR practitioner to understand the
Public Relations models proposed by James E. Grunig and Todd Hunt, because in
this model it discusses communication and research which also form the basis of the
performance of a Public Relatios. Public Relations activities in establishing relations
with the mass media through media relations are important to be done by public
relations practitioners Surabaya City government which has been considered
successful in the implementation of good city governance. Researchers are interested
in researching this research because Surabaya is the second largest city in Indonesia,
and has the status of the capital city of East Java Province. Of course, geographically
or demographic of Public Relations activities will not run effectively if not utilize
the mass media. This research is a qualitative study with descriptive type, and the
method in this study is the case study. In this study the case study used by
researchers was a single case, that is used to gain an in-depth understanding of the
Public Relations model of practice in the media Relations PR activity of the city
government of Surabaya. The results showed that the public relations of Surabaya
city government became a trusted information gate for its stakeholders. In the
implementation of good city governance, the Government public relations of
Surabaya has implemented the principle of transparency, accountability,
effectiveness and efficiency. From the analysis results of four characteristics of the
public Relations model Grunig and Hunt, which includes communication objectives,
communication nature, communication model and type of public relations research
of Surabaya city government through media relations activities such as, press
conference, press briefing, press gathering, press interview, coverage invitation,
special event, press release and advertorial, has a tendency to practice public
informations models to all mass media.

Keywords: Public Relations Models, government relations, Media Relation.
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