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MOTTO 

“We are what we think, 

Belive in what’s within your mind, 

Have faith in your heart, 

Hard work will pay off” 

 

--Normawnn-- 
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ABSTRAK 

Pesan Iklan tercantum di televisi sebagai bentuk promosi mempengaruhi 

konsumen. Pesan iklan dapat membuat perubahan masyarakat secara signifikan dari 

keyakinan terhadap keputusan membeli dan menjadikan pilihan utama sebagai 

kebutuhan. Salah satunya pesan iklan Aqua “Ada Aqua” yang mampu memberikan 

kepercayaan dan daya tarik pada masyarakat. Penelitian ini berjudul “Pengaruh 

Pesan Iklan Aqua “Ada Aqua” di Televisi terhadap Keputusan Membeli Masyarakat 

Desa Bohar Sidoarjo” ini bertujuan untuk mengetahui tanggapan masyakarat 

mengenai pesan iklan Aqua terhadap keputusan membeli. 

 Dalam penelitian ini menggunakan tipe deskriptif kuantitatif dengan jenis 

penelitian eksplanatif. Data sampel penelitian berjumlah 80 responden pada 

masyarakat desa Bohar Sidoarjo. Penelitian ini dilakukan dengan menggunakan cara 

analisis linier sederhana program SPSS versi 22 dan menggunakan Simple Random 

Sampling yaitu pada masyarakat desa Bohar Sidoarjo dari data yang dikumpulkan 

melalui penyebaran kuesioner pada responden. Dalam hal ini teknik yang dilakukan 

masyarakat memiliki keputusan membeli pada produk Aqua.  

Hasil penelitian ini pada variabel independen pesan iklan berpengaruh 

secara signifikan terhadap variabel dependen keputusan membeli. Sehingga dapat 

ditunjukkan keputusan membeli masyarakat dipengaruhi oleh pesan iklan. Penelitian 

dapat dinyatakan bahwa pesan iklan Aqua di televisi berpengaruh positif terhadap 

keputusan membeli.  

Hasil penelitian ini diharapkan masyarakat harus melihat apakah iklan 

tersebut layak untuk dibeli atau tidak. jangan terlalu sering melihat iklan televisi atau 

jangan tertipu adanya tayangan iklan. 

 

Kata kunci : pesan iklan, iklan televisi, keputusan membeli. 
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ABSTRACT  

 The message of an advertisement which is aired on television as a form of 

promotion affects consumers. The message of an advertisement may create a 

significant change in society from their belief into purchasing decisions and make 

the main choice as a requirement. One of advertisement messages is Aqua's 

advertisement which is entitled “Ada Aqua” that is able to attract and interest the 

community. This research which is entitled ‘The Impact of “Ada Aqua” 

Advertisement Message on Television to Community Purchasing Decision in Bohar 

Village Sidoarjo’ aims to find out the citizens response to the message of Aqua 

advertisement to their purchasing decision. 

This research uses descriptive quantitative with explanative research type. 

The total of sample data in research are 80 respondents at Bohar village Sidoarjo. 

This research uses simple linear analysis method through SPSS program version 22 

and uses simple random sampling which the datas collected from the citizens of 

Bohar village Sidoarjo through spreading questionnaire to the respondents. In this 

case the technique that is used by the citizens has a decision to buy Aqua products. 

The result of this research on independent variable shows how the message 

of an advertisement affects significantly to the dependent variable, purchasing 

decision. Therefore it can be shown that purchasing decision of the citizens is 

affected by the message of advertisements. This research states that the message of 

advertisements on television gives positive impact on purchasing decision.  

The results of this research are expected that the citizens must see whether 

the advertisement is worth to buy or not. It is advised to not see television 

advertisement too often or not to be fooled by the exsistence of advertisements.  

Keywords : advertisement message, advertisement television, purchase decision. 
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