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ABSTRACT

With the existence of internet technology and wireless telecommunication
networks, it is easier for humans to connect with each other. The generation that is
most exposed to changes in information is the Z generation. Generation Z or Gen Z
or also known as iGeneration, the net generation or the internet generation are the
generations born between 1996 and 2012. Lifestyles always change with the times.
Today's lifestyle has become an individual and group identity. People's interest in
various goods is influenced by their lifestyle and the goods they buy reflect that
lifestyle.

This type of research uses quantitative research. The population in this study
is generation Z in Surabaya. The sampling technique uses purposive sampling using
the Lameshow formula. This study uses sem analysis (structural equation modeling)
based on components or variants, namely partial least squares (pls), using smart pls
3.0 software which consists of an inner model and an outer model. The results of the
T-Statistics test obtained 2.039 > t-table 1.96 and a P-Value of 0.042 <0.05, so that
financial literacy has a significant effect on lifestyle with the support of negative
influence directions. The results of the T-Statistics test were 0.788 < t-table 1.96 and
the P-Values 0.431 > 0.05, so that consumptive behavior does not moderate financial
literacy towards the lifestyle of the z generation with negative direction support. The
results of the T-Statistics test were 2.001 > t-table 1.96 and P-Values 0.046 <0.05 so
that consumptive behavior significantly moderates the effect of financial management
on the lifestyle of the z generation. with the support of positive influence direction. the
results of the T-Statistics test were 0.238 < t-table 1.96 and P-Values of 0.812 > 0.05.
so that consumptive behavior does not moderate the economic status of lifestyle with
the support of negative influences. the results of the T-Statistics test were 3.909 > t-
table 1.96 and the P-Values were 0.000 <0.05. So financial management has a
significant effect on lifestyle with the support of negative influence directions. the
results of the T-Statistics test were 2.745 > t-table 1.96 and the P-Values were 0.006
<0.05. Then economic status has a significant effect on lifestyle with the support of
positive or unidirectional influence.

Keywords: economic status, financial literacy, financial management, lifestyle,
consumptive behavior, Generation Z



DAFTAR ISI

Halaman

T 0] o1V I =T o o RS PR i
SAMPUI DAIAM ..o ii
HalAMAN PEISEIUJUAN. ........cveiiiiiieiiete e iii
Halam PeNQESANAN ........coiuiiiciice ettt sttt are s iv
Kata PENGANTAT .......eoveiieeeieeie e r e \
Surat Pernyataan Keaslian............cooiiiiiiiiiii e vii
Lembar Pernyataan Persetujuan PUBIKaSi ...........cccccooivieiiiiiic e viii
ADSTFACT ...ttt iX
[ U= T L ST X
Daftar TADE .....c.oiiieeieeee s Xii
Daftar GAMDAN........co i Xiii
Daftar LAMPITAN .......oiiieiiieieeees et Xiv
BAB | PENDAHULUAN ..ottt 1
1.1 Latar BelaKang .....cccoooiiiiic ettt 1
1.2 RUMUSAN MaSAIAN .......cviiiiiii e 6
1.3 Tujuan Penelitian.......ccocooiiiiiieieieces e 6
1.4 Manfaat PENelitian.........cccooiiiiiiiieic e 6
BAB Il TELAAH PUSTAKA . ...ttt 9
2.1 LI a0 T =T o OSSPSR 9

N N €110 1] - T SR 9
2.1.2  Literasi KEUANGAN ......ccoveiiiieeiecie ettt sttt st sre e 9
2.1.3  GaYa HIAUP ..o 12
2.1.4  Status EKONOMI ....ocvveiiiiicie et st 12
2.1.5 Perilaku KONSUMLIT ......cooiiiiiiiiiceses e 14
2.1.6  LOYalitas Kera....ocovciiiiiieiiesie ettt s 17

2.2 Penelitian TerdahulU ...........ccooiieiiiiee s 19
BAB 11l KERANGKA KONSEPTUAL DAN HIPOTESIS.........cccooceveiiienne. 29
3.1 Kerangka KonSeptUal ..........ccccviiiiioiiiieiie et 29
3.2 HIPOTESIS ..ttt 30
BAB IV METODE PENELITIAN.......oo it 33
4.1  Rancangan Penelitian ..........cccccveviiiieiiiii i 33
4.1.1  Pendekatan Penelitian ..........ccovcveieiiiniieiesi e 33
4.1.2  JenisS PeNEIILIaN ......cccvcie i 33

4.2 SUubYek Penelitian..........cccoeiiiiiiiie e 33
O R =T 1F - T S 33
4.2.2  SAMPEL ...t 34

4.3 Variabel Penelitian ... 35
4.3.1 Definisi Variabel ... 35
4.3.1.1 Variabel INdependen ..........ccocvoviiiiiiiiieeieesee e 35

4.3.1.2 Variabel DePenden........couviiiiiireneieeeee et 35

4.3.1.3 Variabel MOGEIaSi........ccoviiiiiiiee et 36

4.3.2 Definisi OPerasional..........cccccovoeeiiiiiieieseie e 36



4.3.2.1 Operasional Variabel Independen...........cccoovviinininiicneicinns 36

4.3.2.2 Operasional Variabel Dependen .........cccccvvvevevviiieieseeiese e 36
4.3.2.3 Operasional Variabel Moderating.........c.ccooevevivivieieiieenesieeinennens 37
4.4 Instrumen Penelitian dan Desain KUISIONEr ..........cccccovvviveievieeiene e 37
4.5 SUMDEE DALA.....coiiiiriiiieiieieieeee et 39
4.6 JENIS DALA ..ot s 39
4.7  Teknik Pengambilan dan Pengumpulan Data ...........ccccoevveienencncninnnn, 39
4.8  Teknik ANalisis Data........cccccveiriiiieieieiie e se et enee e 40
4.9  Proses Pengolahan Data ..........cccccevveviiiiiieie s 40
410 Teknik Pengujian HIPOTESIS ........covviiiriiriiieieieieeee s 40
BAB V HASIL ANALISA DATA ..ottt 43
5.1 Data PENEILIAN .....ceieiiiiieieieieeseese e 43
5.1.1 Data PenelItian ......c.ccooeiiieiiieiicse e 43
5.1.2 Gambaran Umum Obyek Penelitian............cccooviiiniinininincicen 43
5.2 Karakteristik Responden Penelitian ...........ccccocveveiieiienie s 44
5.3  Deskripsi Variabel Penelitian...........ccccoovviiiiieiiiiciccc e 45
5.4 Pengujian HIPOTESIS. .....coviiveiieieieisiisise e 53
5.4.1 Tahap Pengujian Outer Model ...........cocooiiiiieiiiiiii e 55
5.4.2 Tahap Pengujian Inner Model ... 59
5.4.3 Tahap Pengujian Goodness Of Fit .........cccccoerviiiiiniininenencees 60
5.4.4  Analisis Pengujian Hipotesis Pengaruh Langsung..........ccccceeeervennnnnn 60
5.5  PemMbaNaSan........cccviiiiiiiiiiieieese s 62
5.5.1 Pengaruh Literasi Keuangan Terhadap Gaya Hidup ...........ccceceevvevennene 62
5.5.2 Pengaruh Moderasi Perilaku Konsumtif pada pengaruh Literasi
Keuangan terhadap Gaya Hidup...........ccoereieiiiiiiincecee 63
5.5.3 Pengaruh Moderasi Perilaku Konsumtif pada pengaruh Pengelolaan
Keuangan terhadap Gaya Hidup.........ccoereviieiiiiiinceeee 64
5.5.4 Pengaruh Moderasi Perilaku Konsumtif pada pengaruh Status Ekonomi
terhadap gaya Hidup ..o 65
5.5.,5 Pengaruh Pengelolaan Keuangan terhadap Gaya Hidup....................... 66
5.5.6 Pengaruh Status Ekonomi terhadap Gaya Hidup .........ccccocevverveinnnnnn 66
BAB VI PENUTUP ..o 69
6.1 SIMPUIAN ..o e 69
6.2 ST - RSP URR TR 70
6.2.1 Data Penelitian .......c.cccooiiieiiiicie e 70
6.2.2 Gambaran Umum Obyek Penelitian............ccccccovveviiiiiiciie i 70
Daftar PUSTAKA .......c.veiieceeiecic ettt sttt sre e ste e e 71
LMPITAN 1.ttt b e bbbt 75

Xi



DAFTAR TABEL

Halaman
Tabel 4.1 Desain KUISIONET ........ccve ittt 37
Tabel 5.1 Jenis Kelamin ReSPONAEN ..........cccveiiiiiiiiiiceeece e 44
Tabel 5.2 Pendidikan RESPONAEN ..........ccueiiiieiiiececce e 44
Tabel 5.3 Usia RESPONUEN.........ccoiiiiiiiieises e 45
Tabel 5.4 Kendaraan Yang Digunakan Sehari — hari.........ccccoocovivieiiiccciniec, 45
Tabel 5.5 Hasil Perhitungan Variabel Status EKONOMi.........cccccovvviiiiiiieniencieee 46
Tabel 5.6 Hasil Perhitungan Variabel Literasi Keuangan............ccccoceevvveieieieennn, 46
Tabel 5.7 Hasil Perhitungan Variabel Pengelolaan Keuangan.............c.ccccceevevnennene. 48
Tabel 5.8 Hasil Perhitungan Variabel Gaya Hidup..........cccoovviininiieniiccce 50
Tabel 5.9 Hasil Perhitungan Variabel Perilaku Konsumtif............ccccccooeeiiiiinennnn, 52
Tabel 5.10 Hasil Pengujian KONVEIGEN. ........ccooiiiiiiieieieisesi e 55
Tabel 5.11 Hasil Perhitungan Validitas KOnStrak.............cccoovoviineniieneneneiene 57
Tabel 5.12 Hasil Perhitungan Validitas Deskriminan...........c..cccoccovevieiiecicninsecnnn, 58
Tabel 5.13 Hasil Perhitungan Reliabilitas............ccccooeiiiiiiiiiicceee 59
Tabel 5.14 Hasil Pengujian Goodness Fit..........ccccoveiiiieiinieiie e 60
Tabel 5.15 Hasil Perhitungan Antar Variabel .............ccoocovviiii i 60

Xii



DAFTAR GAMBAR

Halaman
Gambar 3.1 Kerangka Konseptual ............cccooiiiiiiniiicce e 30
Gambar 5.1 Pengujian Hipotesis Outer Model ..o, 54
Gambar 5.2 Hasil Pengujian Inner Model...........ccccoveiiiiiiiiiiieic e 59

Xiii



Xiv

DAFTAR LAMPIRAN

Lampiran 1 Kuesioner Gaya Hidup .......ccccoviieiiiicie i 75
Lampiran 2 Keusioner Pengelolaan Keuangan ...........cccccoevviniininineneneseeeeen 75
Lampiran 3 Kuesioner Gaya HidUP .......ccocoiiirinineieceseseses s 76
Lampiran 4 Kuesioner Literasi Keuangan.............ccocevveiieieiieeieniesiee e e sse e seennens 77
Lampiran 5 Jurnal PeNAUKUNG.........ccooviiiiiiiiiieieeeee s 79
Lampiran 6 Hasil Jawaban Kuesioner Responden Variabel Literasi Keuangan dan

Pengelolaan KEUANGAN .........c.ccviieiie ettt sttt ste e sresrae e 172
Lampiran 7 Hasil Jawaban Kuesioner Responden Variabel Gaya Hidup dan Perilaku
KONSUMIEIT ... ettt st nre s 175
Lampiran 8 Frekuensi Variabel Status EKONOMI .........ccccovviiiiniiiiciecceee 179
Lampiran 9 Frekuensi Variabel Literasi Keuangan Indikator Pertama................... 179
Lampiran 10 Frekuensi VariabelLiterasi Keuangan Indikator Kedua .................... 179
Lampiran 11 Frekuensi Variabel Literasi Keuangan Indikator Ketiga ................... 180
Lampiran 12 Frekuensi Variabel Literasi Keuangan Indikator Keempat ............... 180
Lampiran 13 Frekuensi Variabel Literasi Keuangan Indikator Kelima.................. 180
Lampiran 14 Frekuensi Variabel Literasi Keuangan Indikator Keenam................. 181
Lampiran 15 Frekuensi Variabel Literasi Keuangan Indikator Ketujuh................. 181
Lampiran 16 Frekuensi Variabel Pengelolaan Keuangan Indikator Pertama ......... 181
Lampiran 17 Frekuensi Variabel Pengelolaan Keuangan Indikator Kedua............. 182
Lampiran 18 Frekuensi Variabel Pengelolaan Keuangan Indikator Ketiga............ 182
Lampiran 19 Frekuensi Variabel Pengelolaan Keuangan Indikator Keempat......... 182
Lampiran 20 Frekuensi Variabel Pengelolaan Keuangan Indikator Kelima........... 183
Lampiran 21 Frekuensi Variabel Pengelolaan Keuangan Indikator Keenam......... 183
Lampiran 22 Frekuensi Variabel Pengelolaan Keuangan Indikator Ketujuh.......... 183

Lampiran 23 Frekuensi Variabel Pengelolaan Keuangan Indikator Kedelapan .....184
Lampiran 24 Frekuensi Variabel Pengelolaan Keuangan Indikator Kesembilan ...184
Lampiran 25 Frekuensi Variabel Pengelolaan Keuangan Indikator Kesepuluh .....184

Lampiran 26 Frekuensi Variabel Gaya Hidup Indikator Pertama............ccccccveviene 185
Lampiran 27 Frekuensi Variabel Gaya Hidup Indikator Kedua ............cccccceevvennee. 185
Lampiran 28 Frekuensi Variabel Gaya Hidup Indikator Ketiga..........cccccooevveennee. 185
Lampiran 29 Frekuensi Variabel Gaya Hidup Indikator Keempat .............ccceoveee 186
Lampiran 30 Frekuensi Variabel Gaya Hidup Indikator Kelima................coco..... 186
Lampiran 31 Frekuensi Variabel Gaya Hidup Indikator Keenam............c..cccceeviee 186
Lampiran 32 Frekuensi Variabel Gaya Hidup Indikator Ketujuh...............c.......... 187
Lampiran 33 Frekuensi Variabel Gaya Hidup Indikator Kedelapan....................... 187
Lampiran 34 Frekuensi Variabel Gaya Hidup Indikator Kesembilan..................... 187

Xiv



Lampiran 35 Frekuensi Variabel Gaya Hidup Indikator Kesepuluh....................... 188

Lampiran 36 Frekuensi Variabel Perilaku Konsumtif Indikator Pertama............... 188
Lampiran 37 Frekuensi Variabel Perilaku Konsumtif Indikator Kedua ................. 188
Lampiran 38 Frekuensi Variabel Perilaku Konsumtif Indikator Ketiga.................. 189
Lampiran 39 Frekuensi Variabel Perilaku Konsumtif Indikator Keempat ............. 189
Lampiran 40 Frekuensi Variabel Perilaku Konsumtif Indikator Kelima................. 189
Lampiran 41 Frekuensi Variabel Perilaku Konsumtif Indikator Keenam............... 190
Lampiran 42 Frekuensi Variabel Perilaku Konsumtif Indikator Ketujuh............... 190
Lampiran 43 Frekuensi Variabel Perilaku Konsumtif Indikator Kedelapan........... 190
Lampiran 44 Frekuensi Variabel Perilaku Konsumtif Indikator Kesembilan......... 191
Lampiran 45 Frekuensi Variabel Perilaku Konsumtif Indikator Kesepuluh........... 191
Lampiran 46 Hasil Standard Deviation Setiap INdiKator .............cccccoceveieiiinninninne 191
Lampiran 47 Hasil Standard Deviation Setiap Variabel ...........ccccocooveviiiiiiiinenen, 193
Lampiran 48 Hasil Outer Model ... 193
Lampiran 49 Hasil Outer Loading (Konvergen Validity) .........cc.ccooveneneiiininnnnne 194
Lampiran 50 Hasil Cross Loading (Diskriminant Validity)..........ccccccoeveviiiinennnnn 195
Lampiran 51 Hasil AVE, Composite Reliability & Cronbach Alpha ( Konstruk

Validity & ReliaDility) .....ccooiiiiiiie e 197
Lampiran 52 Hasil Inner Model ... 197
Lampiran 53 Hasil R SQUAIE ..ot 198
Lampiran 54 Hasil Q SQUAIE.........c.coiiiieieiecic e st 198
Lampiran 55 Hasil MOdel Fit.........ccooiiiiiiiiieeeess e 198
Lampiran 56 Hasil Pengaruh Variabel ( HIPOtESIS ) .....c.covvviiiiniiiiiiieieceie 199

XV



	CamScanner 02-27-2023 12.30.pdf
	a6302086bb7238e79d78dc2f35df67d3002ac01d4f660384a900f10dd2c22f30.pdf
	e7326941d9e1b287a0f70216ca694ae308deadc6f48eae685b3e1fcd7eda87cb.pdf
	7488958bed2741b37149829a3264a583cf489f981cc72b1ee364b61d078539eb.pdf
	b0fa3c09be8c71c4d16685fb2d5f7a343189bd9826c4d1a8e1d28546d54c5e22.pdf
	a9a9c716fd7a50680c25287d733e53e281db9fbd6c019543fd0d117f462a2cd1.pdf
	2e57dbcfea3893150968cc61f195cbfab7ebe56e036090d5a997251a1418d41c.pdf




	CamScanner 02-27-2023 12.28 (1)_1.pdf
	e7326941d9e1b287a0f70216ca694ae308deadc6f48eae685b3e1fcd7eda87cb.pdf
	7488958bed2741b37149829a3264a583cf489f981cc72b1ee364b61d078539eb.pdf
	b0fa3c09be8c71c4d16685fb2d5f7a343189bd9826c4d1a8e1d28546d54c5e22.pdf



	CamScanner 02-27-2023 12.28 (1).pdf
	a6302086bb7238e79d78dc2f35df67d3002ac01d4f660384a900f10dd2c22f30.pdf
	CamScanner 02-27-2023 12.28 (1).pdf
	a6302086bb7238e79d78dc2f35df67d3002ac01d4f660384a900f10dd2c22f30.pdf

